APME  to  oppose 
amendments  to 
Fol  Act 
(See  page  9) 

Timerman 
awarded 
Cabot  medal 
(See  page  12) 

Loss  of  ads 
to  direct  mail 
alarms  adman 
(See  page  18) 
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Orange  Crush 

Tim  Crush,  manager  of  special  projects  for  The  Register,  flagship  newspaper  of  Freedom 
Newspapers,  Inc.,  brings  enthusiasm  and  innovation  to  our  program  of  community 
involvement.  Of  course,  our  concern  for  our  community  shows  in  our  paper  everyday,  but 
Tim’s  contribution  goes  beyond  this  and  is  one  more  reason  we're  "good  and  getting  better." 
-Dave  Threshie,  Jr.,  publisher 


**The  Register  is  the  leading  newspaper  in  Orange  County,  California.  We ’re  committed  to  fulfilling 
that  role.  And  our  commitment  goes  beyond  excellence  in  publishing. 

“Because  we  care  about  Orange  County,  we’re  involved  with  it, 
interacting  with  the  business  and  community  leaders  who  shape  ^  ^ 

its  future.  Joining  with  philanthropic  organizations  for  - 

worthwhile  causes.  And  re-investing  some  of  our  profits 
for  the  advancement  of  the  arts. 

“Leadership  from  a  newspaper  should  stand  for  ^ 

more  than  breaking  the  news  or  having  the  largest 
circulation.  At  The  Register,  we’re  proud  of  our 
other  accomplishments  as  well. 

“Of  course,  there’s  more  to  be  done  in  the 
future.  We  intend  to  continue  to  devote  to 
the  Orange  County  community  the 
planning,  work  and  time  expected 
from  a  leader. 
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A  Division  of  Freedom  Newspapers,  Inc. 
625  North  Grand  Avenue,  Santa  Ana,  CA 


Circulation:  238,757  Daily, 
272,369  Sunday. 

Source;  ABC  F^Bsher's 
Statement,  3/31/81 


Springfield,  Illinois  Good  morning! 


Tuesday,  November  10,  1981 


We’re  celebrating 
our  150th  birthday, 
and  for  the  first  time, 
we’re  at  a  loss 
for  words. 
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Serving  the  Capital  City  of  Springfield  and  eleven  Central  Illinois  Counties  BranSm^New^per^^ 


New  Impressions  Of  The  Sun 


October  18,  1981,  The 

abilities.  The  Sun,  The  Evening 

Baltimore  Sun  launched  a  bold 

Sun  and  The  Sunday  Sun  can 

new  concept  in  technology. 

now  bring  news  into  sharper 

dedicating  the  first  fully  auto¬ 

focus  with  added  editorial  and 

mated  newspaper  production 

advertising  color,  clearer  images 

facility  in  the  world. 

and  faster  printing  and  delivery. 

At  the  core  of  this  sophis¬ 

The  Baltimore  Sunpapers  are 

ticated  system  are  36  Goss 

continuing  a  tradition  of  jour¬ 

Metroliner  offset  press  units. 

nalism  best  explained  by  their 

Computerized  ink  control. 

founder,  Arunah  S.  Abell,  in  the 

automated  paper  loading  and  a 

first  edition  of  his  newspaper  in 

unique  distribution  system  allow 

1837:  “The  first  business  of  a 

for  control  of  each  individual 

newspaper  is  to  furnish  its 

newspaper  from  typesetting 

readers  with  the  news  which  most 

through  truck  loading. 

closely  affects  their  daily  lives.” 

The  development  of  these  ad¬ 

And  with  all  the  computers. 

vanced  printing  methods  gives 

VDT’s  and  electronic  wizardry. 

The  Baltimore  Sun  the  opportunity 

that  is  still  what  The  Baltimore 

to  expand  our  communications 

Sun  seeks  to  achieve  every  day. 

The  Baltimore  Sunpapers 

Published  Morning,  Evening  and  Sunday  by  The  A.  S.  Abell  Company 

Promote  your  Journalism  awards 
with  advertising  in  the 
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10th  Annual  E&P 
JOURNALISM 
AWARDS  ISSUE 


Awards  you  present — or  those  your  paper 
receives— get  top  attention  all  year 
from  news  media  people,  in  E&P’s  most 
popular  annual  pull-out  supplement 

Published 
DECEMBER 26, 1981 

Advertising  deadline:  December  10 

Your  advertising  in  this  important  directory 
will  be  read  by  newspeople  at  daily  and  weekly 
newspapers,  wire  services,  feature  syndicates 
and  news  magazines.  You'll  attract  more  entries 
for  your  competition  when  you  highlight  prizes 
offered,  deadlines,  and  other  information  needed 
to  submit  nominations.  You'll  also  save  a  good 
deal  of  the  postage  involved  in  making  extensive 
mailings,  and  list  maintenance. 

If  you're  an  award-winning  publication,  an  ad 
featuring  a  bit  of  judicious  boasting  in  E&P's 
Awards  Directory  makes  it  just  that  much  easier 
to  attract  top  quality  personnel  to  your  staff. 

RATES:  Fage,  $1,600;  two-thirds  page,  $1,250;  half-page,  $945;  one-third, 
$675;  one-sixth,  $425;  one-twelfth,  $270,  or  contract  rate  applies. 

Editor  &  Publisher 

575  Lexington  Ave.,  New  York,  N.Y.  10022  •  (212)  752-7050 
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OCTOBER 

29-31— New  England  Society  of  Newspaper  Editors,  Radisson  Hotel, 
Burlington,  Vt. 

29-31— Newspaper  Research  Council  workshop,  Hyatt  Regency  Hotel 
(Downtown),  Chicago. 


NOVEMBER 

I- 13 — Circulation  Management  Development  Seminar,  sponsored 

by  Gannett  Foundation,  Hilton  Inn  on  the  Campus,  Rochester,  N.Y. 
3-5 — 67th  Audit  Bureau  of  Circulations  conference  and  annual 
meeting.  Continental  Plaza,  Chicago. 

5-9— Society  of  Newspaper  Designers,  Hotel  Eden  Roc,  Miami,  Fla. 
7-10— 72nd  annual  Association  of  National  Advertisers,  Fair¬ 
mont  Hotel,  San  Francisco. 

10- 11 — Estate  Planning  Seminar  sponsored  by  ANPA,  Hotel 

Washington,  Washington,  D.C. 

II- 13— Ohio  Circulation  Managers  Association,  Salt  Fork,  Cam¬ 

bridge,  Ohio. 

11- 13— Circulation  Seminar,  PNPA  Press  Center,  Harrisburg,  Pa. 
11-14 — Sigma  Delta  Chi,  Society  of  Professional  Journalists, 

National  Convention,  Hyatt  Regency,  Washington,  D.C. 

15-10— INPA/ANPA  Management  &  Communications  Seminar, 

Chicago.  , 


DECEMBER 

0-9 — National  Media  Conference,  Sponsored  by  Larimi  Communication 
Associates,  Ltd.,  Sheraton  Centre  Hotel,  N.Y. 


JANUARY  1902 

19- 23 — 9th  Public  Relations  World  Congress,  Taj  Mahal  Interconti¬ 

nental,  Bombay,  India. 

20- 22 — ICMA/Troy  State  University  Seminar,  Troy  State  U., 

Troy,  Alabama 

24-17— Graph  Expo  82  West,  Moscone  Convention  Center,  San 
Francisco 

31-Feb.  3— International  Newspaper  Advertising  Executives,  Sheraton 
Washington,  Washington,  D.C. 


FEBRUARY 

0— Florida  Bar's  8th  annual  Media-Law  Conference,  Sheraton  St. 
John's  Place,  Jacksonville,  Fla. 

15-19— Inland  Daily  Press  Association,  Cruise  Seminar. 

17-20 — Newspaper  Advertising  Cooperative  Network,  The  Plaza 
of  the  Americas,  Dallas,  Tex. 

20-23— Great  Lakes  Newspaper  Production  Conference,  Hyatt 
Regency,  Milwaukee 
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Building  a  nevi^paper 


On  October  30,  the 
Orlando  Sentinel  Star 
formally  dedicated  its 
new  Production  Center,- 
a  $39  million  offset 
printins  and  distribution 
facility  that  will  brins 
central  Florida  readers 
one  of  the  most  attrac¬ 
tive,  colorful,  timely 
newspapers  in  the 
nation. 


But  a  newspaper  is 
built  of  more  than 
concrete  and  steel. 

It  rises  from  an  intense 
commitment. 

To  inform  and  reform. 
Criticize  and  praise. 
Celebrate  and  console. 
To  present  clear 
reasoned,  accurate 
reports  amid  the  kaleide- 
scope  of  chansins 
issues  and  events. 


The  new  Sentinel  Star 
Production  Center  is  an 
accomplishment  to  be 
proud  of.  But  fresh  walls 
and  shinins  presses 
symbolize  a  much  older, 
much  greater  challense  - 
the  building  of  a 
newspaper. 
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The  4th  Estate 

By  Doug  Borgstedt 


Writing  Guide  by  Ethel  Grodzins  Romm 

Out  of  their  mouths, 
parenthetically  #19 

Writers  have  different  ways  to  attribute  what  people  and 
reports  have  said,  the  most  common  being  direct  and  indirect 
speech.  But  the  easiest  is  a  newspaper  style  called  parenthetical 
speech  or  parenthetical  attribution.  The  attribution — X  an¬ 
nounced,  said  X,  etc. —  appears  parenthetically  in  the  middle  or 
end  of  the  sentence.  It  needs  no  quotes  but  must  be  set  off  by  a 
comma  or  commas. 

NO:  In  1984  Urban  Sprawl  said  this  city  will  rise  again. 

OK:  In  1984,  Urban  Sprawl  said,  this  city  will  rise  again. 

Which  speech  style  should  you  choose?  Copy  editors  and  read¬ 
ers  almost  always  prefer  direct  speech: 

“In  1 984  this  city  will  rise  again,”  said  Urban  Sprawl,  S.J.  Per- 
elman’s  personal  architect. 

But  maybe  you  didn’t  quite  catch  Sprawl’s  pithy  cliche,  so  you 
don’t  dare  put  anything  inside  quotes.  Yet  you  know  you  have  the 
gist  of  his  remarks,  so  you  think  of  using  indirect  speech.  Attri¬ 
bution  must  come  at  the  beginning  of  what  was  said: 

At  the  razing  of  Cynn  City  yesterday.  Urban  Sprawl  said  that 
the  city  would  rise  again  in  1984. 

Indirect  speech,  however,  is  governed  by  strict  grammatical 
rules.  Often,  many  words  must  be  changed  (this  city  must  shift  to 
the  city,  will  rise  to  would  rise).  See  Columns  #17,  Shifty 
tenses,  and  #18,  Shifting  time  and  place. 

The  way  out  is  parenthetical  attribution,  which  must  not  come 
at  the  beginning  or  the  strict  rules  for  indirect  speech  apply.  Pro¬ 
nouns  shift  but  no  verb  sequencing  takes  place. 

DIRECT:  Urban  Sprawl  said,  “I  will  rebuild  Cynn  City.  ” 
INDIRECT:  Urban  Sprawl  said  he  would  rebuild  Cynn  City. 
PARENTHETICAL:  He  will  rebuild  Cynn  City,  Sprawl  said. 

Parenthetical  speech  has  another  advantage  over  indirect 
speech.  Note  the  merit  of  telling  the  news  first  and  clearly,  then 
giving  it  credibility  by  naming  the  source: 

The  Moral  Majority  claims  it  registered  4  million  new  voters 
last  year,  but  public  awareness  of  the  widely  publicized  group  is 
extremely  low,  the  Princeton  Religion  Research  Center  said  Fri¬ 
day. 

If  this  had  been  written  as  indirect  speech,  not  only  would  the 
verbs  shift  but  the  source  would  come  first.  The  Princeton  Reli¬ 
gion  Research  Center  said  Friday  that  although  the  Moral  Majori¬ 
ty  claimed .... 

Attribution  first  is  usually  worth  doing  only  when  the  source  is 
likely  to  be  as  enthralling  to  the  reader  as  anything  that  might  be 
said:  Henry  Kissinger  said  yesterday  that ....  There  have  been 
days  in  newspaperland  when  Kissinger  or  Jacqueline  Kennedy 
Onnasis  need  proclaim  only  that  milk  comes  from  cows  for  us  to 
print  the  good  news  and  our  readers  to  lap  it  up. 

Another  speech  style  works  grammatically  the  same  as  paren¬ 
thetical  attribution:  The  tenses  are  the  same  as  those  used  by  the 
source,  but  pronouns  change.  Attribution,  however,  may  come 
at  the  beginning  as  well  as  the  end. 

ACCORDING  TO:  According  to  Urban  Sprawl,  Cynn  City 
will  be  renamed  Happy  Hollow. 

•  For  many  editors,  according  to  “carries  no  connotation  of 
doubt  or  suspicion.  But  don’t  overdo  it.’’  (John  B.  Bremner)  For 
others,  “it  has  the  effect  of  a  disclaimer ....  tends  to  give  editor¬ 
ial  slant.’’  (Joe  Cotton) 
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The  Goss  systems  solution  to  printing  production. 

iNliyGoss  turnkey  installatlims 
are  turning  up  all  ever. 


Newspapers  throughout  the  U.S.  and 
Canada  are  discovering  that  the 
fastest,  most  efficient  route  to  a  new 
Goss  offset  systems  installation  is 
Goss  turnkey  service;  single-source 
responsibility  for  installation  design 
management.  There  are  two  key 
reasons.  The  first  is  our  proven  track 
record  in  handling  turnkey  installa-** 
tions.  The  second  is  our  knowledge 
of  newspaper  production  systems, 
particularly  Goss  systems  and 
products. 

Our  work  starts  right  after  the  con¬ 
tract  is  signed  and  doesn’t  end  till  the 
first  production  run  in  the  customer's 
plant  is  successfully  completed.  It 
ranges  from  design  of  the  installation 


to  building  coordination,  bid  specifi¬ 
cation,  selection  of  subcontractors, 
scheduling,  cost  control,  and  coordi¬ 
nation  of  all  other  services.  It's  avail¬ 
able  in  the  U.S.  and  Canada  for  any 
installation,  large  or  small,  of  a  Goss 
Metroliner,  substructured  Urbanite. 
Cosmo-Offset  or  mailroom  system. 

The  same  responsiveness  to  user 
needs  that  follows  a  Goss  press  sale 
follows  any  job  for  which  we  assume 
turnkey  responsibility.  In  fact,  one  of 
the  reasons  we  began  this  service  was 
to  provide  an  additional  service  to  our 
customers.  To  handle  details  that 
could  become  delays  in  less  experi¬ 
enced  hands.  To  prevent  the  problems 
that  can  arise  when  responsibility  is 


shared.  And  to  assure  our  customers 
a  fast,  trouble-free  startup  with 
greater  economy  —  both  short  term 
and  long  term. 

We'd  like  to  give  you  some 
specifics  about  the  turnkey  and 
training  aspects  of  the  Goss  total 
systems  approach.  Contact  Goss 
Customer  Service,  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue,  Chicago 
IL  60650.  Phone  312/656-8600. 


Rockwell 

International 


...  where  science  gets  down  to  business 


Newsday 

Detroit  Free  Press 
The  Houston  Post 
Army  Times 

The  New  York  Times 
Spokane  Chronicle 

The  Arizona  Republic/The  Phoenix  Gazette 
The  Baltimore  Sun 

Fort  Myers  News-Press 

Orlando  Sentinel  Star 
Asbury  Park  Press 
Edmonton  Journal 

The  Calgary  Herald 
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Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Pubiisher  Pubiisher,  Chairman  of  the  Board,  1912-1959 


Rumors  and  retractions 

The  retraction  and  apology  by  the  publisher  of  the 
Washington  Post  to  former  President  Carter  and  his  wife  for 
having  printed  the  rumor  about  bugging  Blair  House  was  the 
right  thing  for  a  responsible  newspaper  to  do  when  it  realizes 
it  has  been  wrong.  It  is  regrettable  it  took  so  long  for  the  Post 
to  determine  that  its  source  had  been  wrong  and  the  news¬ 
paper  had  erred.  A  quicker  response  would  have  been  better 
for  all  parties  and  would  have  eliminated  a  lot  of  unnecessary 
recriminations. 

The  incident,  however,  provides  an  object  lesson  for  all 
newspapers  on  the  hazards  of  publishing  rumors.  It  is  possi¬ 
ble  to  argue  logically  that  a  newspaper  story  tells  the  truth 
when  it  reports  that  such-and-such  is  being  rumored.  That 
may  be  true,  but  it  does  not  make  the  rumor  true.  In  fact,  it 
serves  mainly  to  perpetuate  the  rumor  and  lend  credence  to 
it. 

A  couple  of  cliches  seems  appropriate:  Instead  of  believing 
that  where  there  is  smoke  there  must  be  fire,  when  in  doubt 
leave  out  would  be  a  better  policy. 


Dear  Mr.  Bolger.... 

It  is  with  due  respect  that  we  take  issue  with  your  state¬ 
ment  to  members  of  the  Inland  Daily  Press  Association  that 
the  50%  subscriber  rule  for  second  class  mailing  privileges  is 
an  “unnecessary  government  regulation.”  We  realize  that 
you  are  not  a  publishing  executive. 

For  your  information,  publishers  of  most  daily  newspapers 
and  consumer  magazines  put  such  a  high  value  on  the  im¬ 
portance  of  paid  circulation  for  their  advertisers  that  they 
require  70%  paid  subscribers  in  order  to  qualify  for  mem¬ 
bership  in  the  Audit  Bureau  of  Circulations:  The  quantity 
and  quality  of  national  advertisers  and  their  advertising 
agencies  belonging  to  ABC  indicates  they  feel  the  same  way 
about  it. 

Mr.  Postmaster  General,  you  may  not  feel  that  paid  circula¬ 
tion  is  important,  or  makes  a  difference,  but  a  lot  of  pub¬ 
lishers,  advertisers  and  advertising  agencies  disagree  with 
you. 


National  up  25% 

National  advertisers  invested  almost  25%  more  dollars  in 
newspaper  advertising  during  the  first  eight  months  this 
year  than  they  did  in  the  comparable  period  a  year  ago.  Then 
the  representative  of  a  large  retail  group  complains  that 
newspaper  rates  are  too  high.  Obviously,  a  lot  of  national 
advertisers  don’t  think  so.  They  must  believe  they  are  get¬ 
ting  value  received  or  they  wouldn’t  be  increasing  their 
newspaper  investments. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  average  paid  June  30,  1981—29,012 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22,  1884;  Newspaperdom  established 
March,  1892;  the  Fourth  Estate,  March  1 , 1894;  Editor  & 
Publisher,  June  29, 1901 :  Advertising,  January  22, 1925. 
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One  man’s  opinion 


The  wiring  of  America: 
Probiem  or  opportunity? 


By  Don  Miller  1 

Publishers  across  the  country  are  being  ! 
deluged  with  articles  and  stories  discus-  ‘ 
sing  new  developments  in  electronic  ' 
communications.  New  and  unfamiliar 
terms,  like  Telex,  Videotex,  Antiope,  , 
Prestel,  Viewtron,  Qube,  Ceefax,  Oracle,  , 
CATV,  STV,  DBS  and  low-power  tv  are  , 
entering  our  vocabularies  on  a  daily  , 
basis. 

Cable  pioneers  like  Atlanta's  ob¬ 
streperous  Ted  Turner  advise  publishers 
to  sell  their  papers  quickly  and  buy  cable 
systems  before  its  too  late. 

Dozens  of  newspaper  executives  from 
all  over  the  country  recently  paid  $1 ,000  a 
head  to  attend  an  ANPA-sponsored  semi¬ 
nar  on  electronic  publishing. 

A  few  prophets  of  doom  are  forecasting 
the  end  of  printed  newspapers  by  1990, 
when  it  is  predicted  that  half  the  homes  in 
America  will  be  wired  for  cable. 

But  if  we  step  back  for  a  moment  and 
carefully  consider  what  effect  the  wiring 
of  America  will  have  on  the  distribution 
and  dissemination  of  news  and  advertis¬ 
ing,  the  future  of  newspapers  is  not  as 
bleak  as  some  paint  it. 

In  most  markets,  by  1990  cable  system 
will  be  offering  a  minimum  of  30  channels 
and  up  to  100  channels  in  some  metro 
areas.  In  addition,  according  to  recent 
predictions,  subscription  tv  (STV)  will 
offer  at  least  two  paid  channels  in  most 
metro  markets,  low-power  tv  will  be  fill¬ 
ing  in  any  blanks  left  in  channel  capacity 
and  direct-broadcast  programming  (DBS) 
will  be  available  by  use  of  small,  roof-top 
dishes. 

The  first  and  most  dramatic  effect  that 
the  explosion  of  channel  availability  will 
have  is  the  fragmentation  of  network  tv 
audiences.  In  the  near  future,  NBC,  ABC 
and  CBS  will  no  longer  be  able  to  provide 
the  advertiser  with  a  mass  marketing 
medium  with  as  effective  penetration  as 
they  do  today. 

The  networks’  lost  ability  to  provide  a 
mass  audience  will  not  be  picked  up  by 
cable  stations,  as  they  will  also  suffer 
from  the  fragmentation  they  create.  In 
addition,  cable  stations  have  the  problem 
of  reliably  measuring  and  rating  their 
penetration  in  a  way  acceptable  to  adver¬ 
tisers. 

Therefore,  we  can  reasonably  expect 
that  one  effect  of  the  proliferation  of 
channels  will  be  to  place  newspapers  in 

(Don  Miller  is  president  and  publisher, 
Sedalia  (Mo.)  Democrat  and  director, 
Kentuckian  Cable  Inc.,  divisions  of  Dear 
Publication  &  Radio  Inc.) 
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the  advantageous  position  of  being  able  to 
offer  advertisers  the  most  cost-effective 
and  reliable  method  of  total  market  expo¬ 
sure  by  use  of  Total  Market  Coverage 
publications  in  their  respective  markets. 

Newspaper-oriented  TMC  publica¬ 
tions  can  offer  rates  and  guaranteed-day 
delivery  better  than  the  Post  Office,  and 
can  profit  from  the  audience  fragmenta¬ 
tion  of  tv  rather  than  be  hurt  by  it. 

We  can  also  reasonably  expect  the  ex¬ 
plosion  of  channel  capacity  to  create  a 
shortage  of  quality  programming.  A 
typical  3()-plus  channel  system  could  use 
up  in  a  single  week  the  total  output  of 
Hollywood  studios  for  a  year. 

Newspapers  are  situated  in  an  excel¬ 
lent  position  to  fill  some  of  this  channel 
time.  We  already  efficiently  gather  and 
edit  the  news  of  our  area.  We  print  only  a 
fraction  of  the  total  amount  of  informa¬ 
tion  we  handle  each  day.  The  balance 
simply  remains  in  our  computers  until  it  is 
overwritten  and  lost.  This  information 
can  be  easily  made  available  to  cable  or 
low-power  tv  viewers. 

Newspaper  classified  advertising  de¬ 
partments  already  are  the  most  effective 
sales  force  in  our  communities  for  classi¬ 
fied  information.  It  will  not  be  an  expen¬ 
sive  or  unusually  difficult  task  to  marry 
our  classified  computers  to  character 
generators  to  produce  electronic  classi¬ 
fied  advertising  sold  in  conjuction  with 
print  classified. 

However,  in  order  to  be  able  to  capital¬ 
ize  on  the  opportunities  that  will  become 
available  to  newspapers  in  the  near  fu¬ 
ture,  we  must  aggressively  seek  them  out. 
We  cannot  depend  upon  advertisers  and 
cable  operators  to  come  to  us;  we  must  go 
to  them  and  convince  them  that  newspap¬ 
ers  can  be  one  of  their  most  effective  tools 
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in  selling  their  products  or  improving 
their  fhuichise’s  penetration. 

Publishers  must  be  able  to  offer  adver¬ 
tisers  Total  Market  Coverage,  zoned  to 
ZIP  code  level  or  below,  at  a  price  below 
that  of  direct  mail.  Publishers  also  must 
be  able  to  provide  advertisers  with  the 
demographics  of  their  zones.  Sophisti¬ 
cated  advertisers  want  to  know  who  as 
well  as  how  many. 

Publishers  must  act  quickly  to  secure 
channel  space  for  news  and  advertising 
programming  on  low-power  and  cable  tv 
before  someone  else  does.  Now  is  the 
time  to  be  leasing  channels  and  preparing 
applications  to  the  FCC  for  low-power  tv 
licenses. 

Newspapers  will  be  affected  by  the 
electronic  information  explosion  just  as 
they  were  by  radio  and  tv.  But  those 
newspapers  who  adapt  to  their  custom¬ 
ers’  needs  will  survive  and  prosper. 
Those  who  don’t  will  not. 

While  we  are  girding  ourselves  for  our 
entry  into  new  fields,  we  must  not  forget 
that  the  greatest  current  threat  to  news¬ 
papers  is  still  a  predatory  shopper,  offer¬ 
ing  low  rates  and  promising  total  market 
coverage .  We  must  protect  our  franchises 
today  while  we  prepare  for  tomorrow;  for 
tomorrow  may  be  here  sooner  than  we 
realize. 


Short  takes 


Headline:  2  ball  out  as  jet  crashes — 
Detroit  Free  Press. 

*  *  * 

The  officer  said  Perry  was  carrying  a 
numchakas  and  walked  away  after  being 
told  he  was  under  arrest. — McKeesport 
(Pa.)  Daily  News. 

*  *  * 

By  the  time  the  wind  reaches  20  mph, 
the  17-foot  long  blades  are  sinning  ISO 
times  a  minute. — Manitowoc  (Wise.) 
Herald  Times-Reporter. 

«  «  * 

Pritzkers  Hold  Talks  on  Hyatt — Chica¬ 
go  Tribune. 


Joe  Calvit 
Executive  Editor 
The  Morning  Journal  &  News 
Longview,  Texas 

“The  Sunbelt  boom  has  made  East  Texas  a  highly  competitive 
and  sophisticated  market,  with  new  people  and  expanded 
interests  needing  more  than  basic  news  coverage.  We’ve  been 
able  to  meet  this  challenge  by  going  to  The  New  York  Times 
News  Service  wire  for  depth.  Our  readers  are  pleased  with  the 
analysis  stories,  the  columns  and  exclusive  by-line  pieces  now 
available  through  The  Times  wire.” 
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APME  opposes  proposed 
amendments  to  Fol  Act 


Associated  Press  Managing  Editors 
approved  a  resolution  (October  23)  at  the 
annual  convention,  held  in  Toronto,  to 
actively  oppose  the  amendments  to  the 
Federal  Freedom  of  Information  Act. 

In  the  past  two  weeks,  the  Reagan 
Administration  and  Sen.  Orrin  Hatch 
(R-Utah)  have  introduced  proposed  bills 
bills  for  massively  restricting  the  Fol  Act 
(E&P,  October  24,  page  11). 

The  editors  called  upon  all  U.S.  news¬ 
papers  and  other  media  to  join  in  oppos¬ 
ing  the  legislation.  The  resolution 
directed  the  APME  leadership  to  convey 
the  position  of  the  association  to  Presi¬ 
dent  Reagan  and  Congress,  and  to  re¬ 
quest  a  hearing  on  the  Reagan  proposal. 

APME  said  the  proposed  Reagan  and 
Hatch  legislation  would  “cripple  the  Fol 
Act”  and  the  changes  would  keep  from 
the  public  information  that  is  vital  for 
citizens  in  a  democracy. 

The  resolution  said  the  proposals 
would  reopen  the  door  for  new  abuses  by 
Federal  officials  and  agencies  in  violating 
citizens’  rights. 

Jack  C.  Landau,  reporter,  Newhouse 
Newspapers,  who  directs  the  Reporters 
Committee  for  Freedom  of  the  Press,  told 
the  editors  that  a  “powerful  coalition” 
had  formed  in  the  last  18  months,  led  by 
the  Reagan  Administration,  to  “mutilate 
the  Act.” 

He  said  the  Reagan  Administration, 
with  the  support  of  the  F.B.I.,  C.I.A.  and 
business  community,  seeks  “wholesale 
censorship  of  government  information 
and  broad  new  secrecy  in  many  Fol  Act 
areas,  including: 

— New  secrecy  for  law  enforcement  re¬ 
cords,  including  information  on  illegal 
burglaries  and  other  law  violations  com¬ 
mitted  by  the  F.B.I.,  Customs,  DEA  and 
IRS;  also  secrecy  for  any  information 
which  would  tend  to  disclose  any  infor¬ 
mant; 

— New  secrecy  for  government  offi¬ 
cials’  memos  and  notes,  including  in¬ 
formation  approving  of  government  ac¬ 
tions  in  violation  of  Federal  law  or 
announced  presidential  policies; 

— New  secrecy  for  regulatory  informa¬ 
tion,  including  information  about  danger¬ 
ous  foods  and  drugs,  unsafe  consumer 
goods,  deceptive  advertising,  pollution 
and  environmental  hazards,  and  other 
public  welfare  threats; 

— New  secrecy  for  the  details  of  all 
government  legal  settlements,  including 


cases  settled  due  to  improper  conflicts  of 
interest  and  political  influence; 

— New  secrecy  on  grounds  of  privacy 
for  many  government  records,  including 
information  about  government  contrac¬ 
tors,  consultants  and  grantees  and  maybe 
about  persons  arrested  and  convicted. 

Landau  said  the  F.B.I.’s  argument  that 
the  current  Fol  Act  is  costing  $50  million 
a  year  to  process  the  requests  is  “ex¬ 
aggerated.”  He  said  a  study  by  DPI 
showed  that  the  Federal  Government 
spends  about  $1.2  billion  a  year  on  prop¬ 
aganda. 

Landau  said  the  Fol  Act  has  not  jeopar¬ 
dized  a  single  F.B.L  informant  and  no 
court  has  required  the  C.I.A.  to  disclose 
the  identity  of  an  informant  under  the  Fol 
provisions. 

As  far  as  business  trade  secrets,  Land¬ 
au  said  two  have  been  made  public  in  the 
last  15  years. 

Landau  urged  the  APME  to  “put  on 
your  brass  knuckles”  to  defeat  the  prop¬ 
osed  changes,  and  not  stand  by  quietly. 
He  said  a  real  and  present  danger  is  that 
the  revised  Fol  Act  would  “funnel  down 
to  the  state  level,  resulting  in  similar  ex¬ 
emptions.” 

He  said  the  Reporters  Committee  can¬ 
not  lobby  against  the  bills  because  of  its 
non-proflt  status  in  Washington,  D.C. 


Charles  E.  Scripps,  Scripps-Howard 
Newspapers,  was  elected  president  of  the 
Inter  American  Press  Association  at  its 
annual  meeting  in  Rio  de  Janeiro  (Octo¬ 
ber  16). 

Scripps,  previously  first  vice  presi¬ 
dent,  had  served  temporarily  last  year  as 
acting  president  when  Luis  Teofilo 
Nunez  of  Caracas  had  taken  a  brief  leave 
of  absence  from  that  office. 

Andres  Garcia  Lavin,  Novedades  de 
Yucatan,  Merida,  Mexico,  was  named 
first  vice  president. 

Helen  Copley  became  second  vice 
president  making  her  the  second  woman 
to  be  elected  to  high  lAPA  office . 

Horacio  Aguirre,  Diario  Las  Amer¬ 
icas,  Miami,  was  re-elected  chairman  of 
the  Executive  Committee.  Vice  chairman 
is  Ignacio  Lozano,  La  Opinion,  Los 
Angeles. 

Hugh  Patterson,  Arkansas  Gazette, 
Little  Rock,  was  re-named  president  of 


Every  Saturday  since  1884 _ 

Cable  firms 
may  court 
new  partners 

By  Celeste  Huenergard 

Time  may  be  running  out  for  newspap¬ 
ers  still  pondering  whether  or  not  to  add 
cable  to  their  portfolios. 

Thanks  to  satellite  and  the  program¬ 
ming  void  it  is  rapidly  diminishing,  some 
cable  operators  are  no  longer  courting 
newspapers  as  information  providers  for 
their  screens.  Rod  Thole,  senior 
vicepresident  of  Heritage  Communica¬ 
tions  Inc.,  Des  Moines,  Iowa,  told  his 
audience  during  the  96th  annual  meeting 
of  the  Inland  Daily  Press  Association  in 
Chicago  (October  18-21). 

The  executive  from  the  nation’s  19th 
largest  cable  company  said  many  cable 
firms  with  limited  channel  capability  are 
reluctant  to  turn  over  channels  to  news¬ 
papers  in  small-to-medium-sized  markets 
where  they  may  be  only  12  channels  ver¬ 
sus  57  channels  in  their  metro  counter¬ 
parts. 

Joint  ventures 

Thole  said  his  own  company’s 
approach  was  to  “affiliate  with  newspap¬ 
ers,”  but  that  it  insisted  on  joint  ventures 
or  leasing  agreements  that  were  short¬ 
term. 

“We’re  not  going  to  give  away  a  chan¬ 
nel  for  5  or  10  years,”  Thole  said.  “The 
burden  initially  is  on  you  to  prove  that 
(Continued  on  page  48) 


the  lAPA  Scholarship  Fund,  and  Edward 
H.  Harte,  The  Caller-Times,  Corpus 
Christi,  Texas,  was  re-elected  chairman 
of  the  lAPA  Technical  Center. 

The  association  elected  to  Life  Mem¬ 
bership  Jack  Fendell,  who  has  repre¬ 
sented  King  Features  Syndicate  in  Latin 
American  for  50  years  and  has  served  on 
the  lAPA  board  for  many  years. 

Raul  E.  Kraiselburd  of  Argentina  who 
has  completed  his  first  year  as  chairman 
of  the  lAPA  Committee  on  Freedom  of 
the  Press  reported  that  newspapers  and 
journalists  face  great  difficulties  in  the 
decade  ahead  if  current  trends  continue. 

In  his  first  official  action  following  the 
Rio  meeting,  Scripps  asked  the  govern¬ 
ment  of  Panama  to  maintain  freedom  of 
expression  there  in  view  of  the  armed 
attack  on  the  offices  of  La  Prensa  by 
“GRAP”  the  popular  support  group  of 
the  ruling  revolutionary  democratic 
party. 


Scripps  heads  lAPA,  Copley  named  2nd  VP 
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Media  competition 
studied  by  Wirth 


By  George  Brandon 

Rep.  Timothy  E.  Wirth  (D.-Colo.), 
chairman  of  the  House  Telecommunica¬ 
tions  subcommittee,  said  his  staff  has 
completed  a  “massive”  report  on  the  sta¬ 
tus  of  competition  in  the  telecommunica¬ 
tions  industry  and  that  the  subcommittee 
immediately  will  begin  drafting  its  long- 
awaited  legislation  rewriting  the  1934 
Communications  Act. 

Speaking  October  26  during  the  open¬ 
ing  session  of  the  78th  annual  convention 
of  the  Southern  Newspaper  Publishers 
Association  at  the  Greenbrier  in  the  West 
Virginia  mountains,  Wirth  said  the  staff 
report  would  be  going  to  the  printer  that 
same  week.  He  described  it  as  the  first 
compendium  of  the  state  of  competition 
in  various  markets  in  the  telecommunica¬ 
tions  field — “what  these  markets  look 
like.  Are  they  competitive,  or  are  they  not 
competitive?  Why?  And  then  what  do  we 
do  about  it?” 

Wirth  said  the  report  drawn  from  ex¬ 
tensive  oversight  hearings  held  by  the 
subcommittee  last  spring  and  summer — 
would  “serve  as  the  actual  basis  for  our 


legislative  endeavors”  in  drafting  a 
House  Communication  law  rewrite.  He 
said  the  subcommittee  members  have 
agreed  on  a  schedule  that  should  see  a  bill 
drafted  by  the  end  of  next  month.  De¬ 
pending  on  when  Congress  adjourns  for 
its  Christmas  break.  Wirth  then  plans  to 
hold  hearings  on  the  legislative  proposal 
at  the  end  of  this  year  or  at  the  beginning 
of  1982. 

He  said  he  hoped  to  bring  the  bill  to  a 
floor  vote  next  spring,  noting  that  many 
of  his  House  colleagues  would  prefer  to 
be  campaigning  for  the  off-year  elections 
next  summer  and  fall,  “rather  than  sitting 
around  a  conference  table  with  the  Sen¬ 
ate.”  The  Senate  already  has  passed  its 
own  version  (S.  898)  of  a  communications 
law  rewrite. 

Wirth  predicted  his  legislation  will 
achieve  the  consensus  among  House 
members  necessary  to  withstand  “all  of 
the  outside  forces  that  will  try  to  derail 
the  bill — and  there  will  be  many  of  those. 
We’re  dealing  overall  with  a  modest  $300 
billion-a-year  industry.” 

“The  newspapers  of  America  can  play 


an  important  role  in  fostering  this  consen¬ 
sus,  which  is  such  a  vital  ingredient  in  the 
emergence  of  a  sound,  pro-competitive 
piece  of  legislation,”  Wirth  said.  Achiev¬ 
ing  that  consensus  is  the  key  to  avoiding  a 
repeat  of  last  year,  Wirth  said,  when  a 
telecommunications  bill  that  had  cleared 
the  subcommittee  with  the  support  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  was  “bottled  up”  and  died  in  the 
House  Judiciary  Committee. 

“This  year,”  Wirth  said,  “I’ve  spent  a 
great  deal  of  time  with  Judiciary  Commit¬ 
tee  chairman  Peter  Rodino.  Congressman 
Rodino  has  indicated  that  he  will  cooper¬ 
ate  fully  without  efforts,  and  he  shares  my 
belief  that  we  should  have  legislation  this 
Congress.”  Wirth  also  said  Rep.  John 
Dingell,  chairman  of  the  Energy  and 
Commerce  Committee,  “has  indicated  to 
me  this  telecommunications  legislation 
will  receive  the  highest  priority  of  the  full 
committee.” 

Last  year,  Wirth  and  ANPA  combined 
efforts  in  supporting  an  amendment  he 
introduced  to  the  House  bill  barring 
American  Telephone  &  Telegraph  Co.' 
from  controlling  the  content  of  informa¬ 
tion  transmitted  over  phone  lines  it  owns. 
Similar  language  has  been  adopted  in  the 
Senate  version  already  passed. 

But  Wirth  does  not  like  portions  of  the 
legislation  approved  by  the  Republican- 
(Continued  on  page  II) 


851  at  SNPA  convention  sets  record 


Attendance  at  the  1981  SNPA  conven¬ 
tion  set  a  record,  perhaps  because  of  the 
posh  resort  setting  of  the  meeting  at  The 
Greenbrier,  White  Sulphur  Springs,  W. 
Va.  By  the  beginning  of  the  October  26 
opening  general  session,  85 1  persons  had 
registered,  up  from  724  last  year  and  by 
far  the  highest  total  in  the  group’s  history. 

But  the  convention  attendance  was  in 
line  with  overall  attendance  at  SNPA 
meetings  throughout  the  year,  according 
to  Reed  Sarratt,  executive  director. 
“We’ve  had  the  best  year  we’ve  ever 
had,”  Sarratt  told  E&P.  “There  were 
more  people  at  SNPA  meetings  in  1981 
than  we’ve  ever  had.” 

The  year  also  has  been  a  successful  one 
for  SNPA’s  fiscal  operations.  Rhea  T. 
Eskew,  out-going  treasurer,  reported 
during  the  annual  business  meeting  that 
the  “1981  fiscal  year  promises  to  be  un¬ 
precedented  in  recent  SNPA  history.  It  is 
going  to  end  with  a  surplus  that  is  large  for 
us,  and  that’s  a  tribute  to  outstanding 
management  and  very  high  interest 
rates.” 

Eskew  said  the  exact  amount  of  the 
expected  year-end  surplus  still  is  uncer¬ 
tain  but  that  the  association’s  financial 
statement  prepared  September  30  shows 
revenues  exceeding  expenses  by  about 
$56,000  during  the  first  nine  months  this 
year. 

10 


The  “unprecedented”  surplus  was 
attributed  to  several  unforeseen  cir¬ 
cumstances:  High  interest  rates  produc¬ 
ing  income  from  investments  just  about 
double  budget  estimates;  attendance  at 
meetings  exceeding  expectations;  and, 
while  income  exceeded  budget  estimates, 
expenses  were  below  estimates.  Unplan¬ 
ned  staff  changes  resulted  in  less  than  the 
amount  budgeted  being  spent  on  em¬ 
ployee  salaries  and  fringes. 

The  association’s  directors  adopted  a 
budget  for  1982  calling  for  total  expendi¬ 
tures  of  about  $430,000,  with  no  increase 
in  dues  necessary.  It  was  the  first  time  in 
the  last  four  years  the  group  has  avoided  a 
hike  in  member  dues,  which  since  1974 
have  increased  from  1-cent  for  each  copy 
of  net  paid  daily  circulation  to  the  current 
1.5-cents-a-copy.  By  the  time  of  the  con¬ 
vention  this  week,  almost  all  the  1981 
dues  from  member  newspapers  and 
associate  members  had  been  collected, 
according  to  Sarratt. 

In  a  report  to  the  association’s  officers, 
Sarratt  said  this  year  had  begun  with  “un¬ 
precedented”  losses  of  member  news¬ 
papers,  with  13  resigning  or  being  sus¬ 
pended  for  not  paying  dues.  During  the 
course  of  the  year,  the  group  added  9  new 
newspaper  members,  however,  for  a  net 
loss  so  far  of  only  4,  to  446  newspapers. 
Associate  memberships  (suppliers  and 
associated  businesses)  gained  by  4  tg  74, 


Sarratt  said,  and  dues  income  this  year 
was  about  $4,000  higher  than  had  been 
budgeted.  He  attributed  the  initial  fall-off 
of  member  newspapers  to  the  faltering 
national  economy  taking  its  toll  on  the 
newspapers’  budgets. 

J.  Stewart  Bryan  III,  publisher  of  the 
Richmond  (Va.)  Times  Dispatch  News 
Leader,  was  elected  1982  president,  suc¬ 
ceeding  Roland  Weeks  Jr.,  president  and 
general  manager  of  the  BiloxUGulfport 
(Miss.)  HeraldlSun.  Weeks  became 
chairman  of  the  group’s  board  of  direc¬ 
tors. 

Other  officers  elected  were:  Eskew, 
president  of  Multimedia  Newspaper  Co. 
and  president  and  co-publisher  of  the 
Greenville  (S.C.)  News  and  Piedmont, 
president-elect;  and  David  J.  Whichard 
II,  president,  co-publisher  and  editor  of 
the  Greenville  (N.C.)  Reflector,  who  suc¬ 
ceeded  Eskew  as  treasurer. 

During  the  meeting  at  the  Greenbrier, 
SNPA’s  directors  approved  a  resolution 
putting  the  organization  on  record  against 
implementing  a  proposed  consent  agree¬ 
ment  between  the  Federal  Trade  Com¬ 
mission  and  the  Los  Angeles  Times  con¬ 
cerning  the  Times’  volume  discounts  to 
large  advertising  accounts.  The  SNPA 
directors  will  send  a  letter  to  the  FTC 
before  the  end  of  a  30-day  comment 
period  urging  the  agency  to  drop  the  anti¬ 
trust  action  against  the  Times. 
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Marbut  gives  SNPA 
an  update  on  AT&T 


(Continued  front  page  10) 
controlled  Senate,  and  he  predicted  the 
forthcoming  House  bill  will  differ  in  signi¬ 
ficant  aspects — “consumer  costs,  user 
needs,  findings  of  competition,  the  very 
difficult  economic  issues  of  cross-subsidy 
(between  AT&T  and  its  separate  sub¬ 
sidiaries  required  to  do  business  in  unreg¬ 
ulated  markets)  and  enforcement,  to 
name  afew.”  Wirth  said  he  “expects  that 
the  virtues  of  our  legislation  will  prevail  in 
conference”  with  the  Senate. 

In  response  to  a  question  from  a  pub¬ 
lisher,  Wirth  accused  the  Federal  Com¬ 
munications  Commission  of  “balking”  at 
Congress’  suggestion  to  adopt  a  random 
selection  process  in  awarding  licenses  for 
low-power  television  stations,  instead  of 
its  ti^itional  practice  of  conduction,  a 
case-by-case  review  of  applicants  for 
broadcast  licenses. 

Many  newspaper  publishers  are  among 
the  applicants  who  flooded  the  FCC  after 
it  began  taking  low-power  applications. 
The  FCC  arbitrarily  cut  off  the  applicants 
at  5,000  initially,  saying  it  couldn't  deal 
with  any  more.  Since  then,  it  has  not  pro¬ 
ceeded  in  implementing  the  random 
selection  process. 

“The  FCC  has  not  yet  come  to  an 
understanding  that  the  regime  (in  Con¬ 
gress)  has  changed,”  Wirth  said,  “and 
that  the  FCC  is  by  statute  responsible  to 
the  U.S.  Congress.”  He  said  the  FCC  still 
has  more  than  50  employees  assigned  to 
cable  television  regulation,  despite  the 
fact  that  the  cable  laws  “were  off  the 
books  a  long  time  ago,”  and  that  it  em¬ 
ploys  28  people  to  process  CB  radio 
license  applications,  which  no  longer  are 
required.  “Yet,  other  things  we  were 
asking  them  to  do  were  not  being  fol¬ 
lowed  through  on,”  he  said. 

Wirth  said  his  Telecommunications 
Subcommittee  now  is  requiring  an  FCC 
appearance  at  hearings  every  three 
months.  The  next  hearing  is  in  November 
and  Wirth  said  “one  of  the  items  on  the 
agenda  is  what  they’re  doing  about  the 
lottery  for  low-power  tv  licenses  .  .  . 
There  are  priorities  and  one  of  those  that 
we  want  them  to  do  is  to  set  up  very 
rapidly  the  process  for  random  selection. 
And  it’s  not  that  difficult  to  do  ...  ” 

West  Virginia  Gov.  John  D.  (Jay) 
Rockefeller  IV  welcomed  the  delegates 
on  the  opening  day  of  the  SNPA  meeting 
October  26,  exercising  his  “right  of  free 
speech”  to  make  a  pitch  for  the  state’s 
scenic  and  economic  resources.  Later  he 
told  the  publishers  they  are  “the  caretak¬ 
ers  of  our  most  cherished  freedom — the 
freedom  to  be  heard  whether  or  not  our 
individual  expressions  reflect  the  popular 
view  of  the  day.” 

Also  addressing  the  convention  dele¬ 
gates  was  Senate  Minority  Leader  Robert 
C.  Byrd  of  West  Virginia,  who  refused  to 
predict  the  outcome  of  the  expected  vote 
later  that  week  on  President  Reagan’s 
plan  to  sell  AW  ACS  aircraft  and  Sidewin¬ 
der  missiles  to  Saudi  Arabia. 
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Robert  G.  Marbut  gave  “An  update  on 
AT&T”  in  which  he  stressed  the  urgency 
of  publishers  supporting  efforts  to  pass 
telecommunications  legislation  in  the 
current  Congress  at  the  SNPA  conven¬ 
tion. 

Marbut,  SNPA’s  outgoing  chairman  of 
the  board,  also  is  chairman  of  the  Tele¬ 
communications  Committee  of  the  Amer¬ 
ican  Newspaper  Publishers  Association, 
which  has  led  the  newspaper  industry’s 
fight  the  last  two  years  to  set  some  limits 
on  AT&T’s  impending  entry  into  the  un¬ 
regulated  electronic  information  delivery 
market. 

“The  only  way  today  to  go  into  every 
home  in  the  market  is  telephones,”  Mar¬ 
but  said.  Where  cable  systems  exist,  their 
penetration  doesn’t  approach  the  phone 
company’s,  he  said,  and  there  are  “only  a 
handful”  of  cable  systems  allowing  users 
two-way  communication  with  a  data 
base.  “It’ll  be  a  long  time  before  cable  has 
the  same  characteristics  as  the  telephone 
system.” 

ANPA  and  SNPA  don’t  want  AT&T — 
which  owns  80%  of  the  nation’s  phone 
network  and  as  a  regulated  monopoly  car¬ 
rier  gets  a  guaranteed  annual  rate  of  re¬ 
turn  on  the  traffic  moving  on  that  net¬ 
work — also  to  be  able  to  originate  in¬ 
formation  where  it  owns  the  lines.  The 
double  profit  potential  AT&T  would  get 
by  being  allowed  to  provide  electronic 
publishing  services  on  its  own  lines  would 
rig  the  competition  against  others  seeking 
to  become  information  providers,  Marbut 
said,  and  stifle  the  diversity  of  voices 
needed  for  a  democratic  society. 

Because  of  the  relatively  low  entry 
costs  with  electronic  information  sys¬ 
tems,  Marbut  said,  “a  lot  of  people  can 
become  electronic  publishers  who  could 
never  have  become  print  publishers. 
They  won’t  necessarily  need  the  local 
newspaper  to  help  them  either,  he  said. 
But  “the  idea  is  to  have  a  climate  where 
people  want  to  innovate,  want  to  take  the 
risk.” 

Marbut  stressed  the  need  for  speedy 
congressional  action  on  an  update  of  the 
1934  Communications  Act  because  the 
traditional  “safeguards”  keeping  the 
giant  AT&T  out  of  unregulated  markets 
are  all  threatening  to  disappear.  The 
Federal  Communications  Commission  in 
its  Computer  Inquiry  II  decision  last 
year,  he  said,  decided  to  lift  a  ban  on 
AT&T  entry  into  unregulated  markets 
dating  back  to  a  1956  consent  decree  with 
the  Justice  Department.  The  FCC  de¬ 
cided  in  the  absence  of  communications 
law  covering  the  new  electronic  informa¬ 
tion  technologies,  that  AT&T  now  should 


be  allowed  into  unregulated  markets, 
through  the  device  of  a  fiilly  separate  sub¬ 
sidiary. 

Then,  Marbut  said,  AT&T  went  back 
to  the  New  Jersey  court  where  the  1956 
consent  decree  was  entered  in  an  anti¬ 
trust  suit  flled  by  the  Justice  Department 
and  asked  the  judge  to  revise  to  conform 
with  the  FCC’s  plan  to  loosen  the  regula¬ 
tory  reins.  The  court  granted  the  AT&T 
request  three  weeks  ago,  Marbut  said, 
“and  the  betting  is  now”  that  an  appeal  of 
the  Computer  Inquiry  II  decision  by  the 
FCC  also  will  go  AT&T’s  way. 

The  final  safeguard  Marbut  saw  as 
threatened  was  the  Justice  Department’s 
current  antitrust  suit  in  federal  district 
court  in  Washington,  D.C.,  seeking  to 
break  the  communications  giant  up  into 
two  or  more  fully  separate  companies. 
Earlier,  Attorney  General  William 
French  Smith  told  the  judge  trying  the 
case  that  the  Reagan  Administration 
would  support  dropping  the  suit  against 
AT&T  if  it  looks  like  communications 
legislation  will  clear  this  Congress. 

But  the  judge  refused  Smith’s  request 
to  delay  the  trial  pending  congressional 
action.  “In  my  view,”  Marbut  said,  “if 
that  suit  were  to  have  been  withdrawn, 
AT&T  would  not  have  wanted  legisla¬ 
tion,”  such  as  the  bill  that  passed  the 
Senate  this  summer  on  a  vote  of  90-4.  The 
bill  contains  a  provision  endorsed  by 
ANPA,  SNPA  and  other  newspaper 
groups  barring  AT&T  from  originating  in¬ 
formation  services  over  its  own  lines. 

He  said  ANPA  is  “pushing  ahead  for 
legislation  in  the  House  to  get  passed  by 
the  first  quarter  of  next  year  .  .  .  Our 
concern  is  if  the  AT&T  suit  gets  settled  or 
withdrawn  .  .  .  before  this  is  over,” 
then  AT&T  “will  change  its  tune”  about 
restrictions  it  accepted  grudgingly  in  the 
Senate  bill  and  scuttle  the  attempt  to  pass 
legislation. 

Marbut  said  ANPA  officers  and  staff 
have  met  with  senior  Administration  offi¬ 
cials  several  times  and  found  that  the  sub¬ 
ject  of  communications  legislation  was  a 
“hot  potato.  They  didn’t  want  to  be 
caught  between  AT&T  and  the  newspap¬ 
ers.”  Marbut  said,  “The  Administration 
still  wants  legislation  because  they  per- 
cieve  it  as  deregulation.” 

Marbut  also  gave  the  SNPA  session  a 
glimpse  of  the  political  clout  publishers 
have  exercised  in  tailoring  the  Senate  bill 
(S.898)  to  quiet  their  fears  about  AT&T  as 
an  electronic  publisher.  He  said  Republi¬ 
can  leaders  on  the  Senate  Commerce 
Committee  initially  showed  “antagon¬ 
ism”  to  the  amendment  barring  AT&T 
(Continued  on  page  35) 
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1981  Cabot  award  winners 
defend  Jacobo  Timerman 


By  Andrew  Radolf 

On  a  wet  and  foggy  morning  at  Col¬ 
umbia  University,  Jacobo  Timerman 
gathered  with  the  other  Maria  Moors 
Cabot  Prize  winners  for  a  picture  taking 
session  in  Low  Memorial  Library. 

The  tranquility  of  the  affair  stood  in 
marked  contrast  to  the  international  con¬ 
troversy  which  has  followed  the  former 
publisher  of  La  Opinion,  a  Buenos  Aires 
daily,  since  the  publication  of  his  book. 
Prisoner  Without  a  Name,  Cell  Without  a 
Number,  earlier  this  year. 

The  Cabot  Prize,  established  in  1939,  is 
a  gold  medal  and  $1,000.  It  is  awarded  to 
Western  Hemisphere  journalists  who 
advance  the  free  flow  of  information 
among  the  states  of  the  Americas.  Reci¬ 
pients  are  selected  by  a  panel  of  former 
Cabot  Prize  winners. 

Prisoner  Without  a  Name,  Cell  With¬ 
out  a  Number  is  Timerman's  account  of 
his  arrest  in  April  1977  by  the  Argentine 
government  and  subsequent  torture. 

Timerman’s  critics  charged  that  in  his 
book  he  never  fully  explains  his  connec¬ 
tion  with  financier  David  Graiver  whom 
the  Argentine  gvemment  has  said  was 
involved  with  the  left-wing  Montonero 
guerilla  movement. 

Graiver  was  an  investor  in  La  Opinion 
when  the  paper  began  publishing  in  1970. 
He  supposedly  died  in  1976  in  a  plane 
crash  in  the  jungle  outside  outside  Aca¬ 
pulco,  Mexico. 

In  his  book,  Timerman  said  he  was 
arrested  because  he  published  the  names 
of  the  “disappeared  persons”  in  Argenti¬ 
na  and  because  the  government  said  he 
had  left-wing  connections. 

Timerman  stated  that  after  his  arrest. 


Jacobo  Timerman 


he  was  “singled  out  for  special  treat¬ 
ment”  and  tortured  by  his  captors  be¬ 
cause  he  was  Jewish. 

In  awarding  Timerman  the  Cabot 
Prize,  Dean  of  Columbia  University’s 
School  of  Journalism,  Osborn  Elliott, 
said,  “With  no  formal  charge  brought 
against  him,  he  was  held  captive  for  thirty 
months,  tortured  and  interrrogated  about 
his  participation  in  Zionist  organizations 
and  his  loyalty  to  Argentina.  Despite  a 
ruling  by  Argentina’s  Supreme  Court  that 
there  were  no  judicial  grounds  for  his  con¬ 
finement,  the  government  refused  to  re¬ 
lease  him.  Finally,  in  September  of  1979, 
Timerman  was  declared  a  non-citizen  and 
expelled  from  the  country.” 

Since  his  expulsion,  Timerman  has 


lived  in  Israel. 

After  Columbia  University  announced 
Timerman  was  awarded  the  Cabot  Prize, 
13  of  the  15  previous  Argentine  winners 
protested  the  choice. 

Diana  Julio  de  Massot,  publisher  of 
Nueva  Provincia  of  Bahia  Blanca  who 
won  the  award  in  1973,  sent  Columbia 
University  a  cable  stating: 

“Astonished  at  Cabot  Prize  to  Jacobo 
Timerman  and  that  former  Argentine  re¬ 
cipients  were  not  consulted.  Pained  that 
Timerman-political  opportunist,  en- 
courager  of  Marxist  terrorism  and  partner 
of  international  swindler  David  Graiver- 
considered  on  a  par  with  former  awar¬ 
dees.  Evidently  ideological  motivation 
behind  Timerman  prize  for  his  blatant 
anti-Americanism  until  1976  is  an  insult  to 
Cabot  spirit  of  honoring  ‘Contributions  to 
the  better  relations  between  the  nations 
of  the  Americas.’  Please  erase  my  name 
from  future  prize  lists.  Plaque  and  medal 
have  been  removed  from  our  prizes  ex¬ 
hibition  room.” 

Antonia  Kraiselburd,  widow  of  Cabot 
Prize  winner  David  Kraiselburd,  former 
editor  of  El  Dia  of  La  Plata,  stated  in  a 
cable  to  Dean  Elliott: 

“There  is  an  obvious  incompatibility 
between  what  the  former  editor  of  El  Dia 
tried  to  do  during  his  life  and  the  activities 
of  Timerman  as  an  employee  of  commer¬ 
cial  adventures  and  adventures  of  milit¬ 
ary  groups  devoted  to  the  overthrow  of 
constitutional  governments  in  Argentina. 
That  is  what  he  did  during  the  sixties 
when  he  promoted  a  totalitarian  group  of 
the  right  in  the  manner  as  he  later  served 
the  left.  Timerman’s  tremendous  lack  of 
ethics  cannot  be  concealed  by  the  unjust 
acts  performed  against  him  which  were 
pointed  out  by  newpaper  and  journalistic 
organizations  in  this  country  and 
abroad.” 

She  asked  Columbia  to  “suppress  all 
mention”  of  her  husband’s  name  with  the 
Cabot  Prizes. 


(Continued  on  page  40) 
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Karen  DeYoung 


AAarlise  Simmons 


Stan  Swinton 
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Hire  editors,  not  reporters 

Minorities  on  newspapers 
want  management  jobs 


A  panel  of  minority  newspaper 
employees  urged  managing  editors  to  hire 
more  minorities  and  to  promote  these 
people  into  higher  management  positions 
once  they  have  successfully  been  “put  to 
the  test.” 

This  was  the  message  given  to  the 
Associated  Press  Managing  Editors  con¬ 
vention  last  Wednesday  afternoon  (Octo¬ 
ber  21)  in  Toronto  by  Frank  Sotomayer, 
reporter,  Los  Angeles  Times,  Sharon 
Scott,  family  editor,  Lexington  (N.C.) 
Dispatch,  and  Les  Payne,  reporter, 
Newsday. 

Sotomayer,  who  is  president  of  the 
California  Chicano  News  Media  Associa¬ 
tion,  said  the  hiring  and  promoting  of 
minorities  was  “morally  right  and  good 
for  journalism.” 

Sotomayer  said  newspapers  must  start 
“desegregating  the  newspaper  at  the 
top.”  He  said  papers  are  “missing  our 
goal  by  pushing  at  bottom  ranks.”  He 
suggested  that  the  editors  heed  the  advice 
of  Nancy  Hicks,  who  said  hire  a  black 
editor  and  you  wiU  be  able  to  find  lots  of 
minority  reporters. 

He  cited  statistics  that  show  while  mea¬ 
ger  improvements  have  been  made  since 
1978  in  the  hiring  of  minority  reporters, 
there  are  even  fewer  minority  editors.  He 
said  that  of  the  10,000  city  editors  on  U.S. 
dailies,  300  are  minorities.  Among  the 
newspaper  executive  ranks,  the  picture  is 
“more  dismal”  with  just  140  minorities 
occupying  positions  of  city  editor  and 
higher  in  a  field  of  6,000. 

He  said  the  plight  of  the  latinos,  a  de¬ 
scription  he  prefers  over  hispanics,  is 
worse  than  blacks  when  it  comes  to  em¬ 
ployment  as  newspaper  journalists.  He 
said  2%  of  aU  journalists  employed  by 
newspapers  are  latinos  and  most  are 
working  for  a  few  papers  in  a  handful  of 
big  cities.  The  percentage  for  blacks  is 
4.9%.  Sotomayer  said  latinos  represent  a 
conununity  of  IS  million  people  in  the 
U.S. 

He  took  issue  with  the  AP-UPI 
stylebook  which,  he  said,  gives  a  “de¬ 
rogatory  definition”  of  chicano  and  is  in 
error. 

He  said  a  “secret  formula”  for  recruit¬ 
ing  chicano  reporters  was  to  get  minority 
staffers  involved  in  the  hiring  process  and 
promote  the  best  reporters  to  editing  and 
management  teams.  “Having  minorities 
in  editing  chairs  is  the  missing  link,” 
Sotomayer  said. 

Sharon  Scott,  family  editor  of  the  New 
York  Times  Affiliated  Lexington  Dis¬ 
patch,  landed  her  job  in  1978  after  earning 
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two  master’s  degrees  in  Journalism  and 
English  at  Tuskegee  Institute  in  Ala¬ 
bama. 

After  graduation,  she  said  she  sent  out 
resumes  to  several  papers  that  resulted  in 
no  offers.  She  finally  got  a  call  from  the 
editor  of  the  Dispatch  and  was  made  a 
general  assignment  reporter,  joining  a 
staff  of  11,  including  editors  and  photo¬ 
graphers. 

About  11  months  on  the  job,  she  said 
the  family  editor  left  the  paper.  She  ap¬ 
plied  for  and  was  promoted  to  family  edi¬ 
tor.  She  said  the  editing  job  “put  her  to 
the  test”  as  a  newswoman  and  a  black. 

She  found  that  she  had  to  be  twice  as 
good  as  her  white  colleagues  and  she  said 
her  salary  did  not  reflect  her  two  educa¬ 
tional  degrees. 

Despite  the  long  adjustment,  she  said 
she  likes  working  for  the  paper  and  feels 
that  with  the  improvements  she  has  made 
in  the  family  pages,  she  has  won  the  trust 
and  confidence  of  both  the  paper  and  the 
community. 

“I’m  pretty  dam  popular  there,”  she 
declared,  drawing  laughter  and  applause 
from  the  packed  house  of  editors. 

She  believes  that  minorities  should  be 
recruited,  paid  competitive  salaries,  and 
offered  a  chance  to  ^vance  into  manage¬ 
ment  positions. 

Scott  said  management  should  help  the 
minority  staffer  make  the  adjustments  on 
the  job  easier  by  improving  the  attitude  of 
the  other  people  on  the  staff.  Scott  said 
she  found  “hostility”  at  first,  which  made 
the  adjustment  difficult.  “Break  that  bar¬ 
rier,  relieve  the  tension  on  the  staff,”  she 
urged. 

A  less  optirrristic  view  of  the  minority 
situation  was  painted  by  Les  Payne,  in¬ 
vestigative  reporter  for  Newsday,  who  is 
president  of  the  National  Association  of 
Black  Journalists. 

Payne  joined  Newsday  in  1%9  after 
serving  in  the  Army  for  six  years,  having 
volunteered  after  graduating  ftom  college 
in  Connecticut  because,  he  said,  he  could 
not  land  a  job  with  either  of  the  Hartford 
newspapers  because  he  was  black. 

Payne  said  his  colleagues  feel  the  new 
hiring  of  minority  reporters  has  “peaked 
out,”  and  if  anything,  will  probably  “roll 
back”  under  Reagan  Administration 
programs  and  economic  recession. 

“We  are  heading  for  some  pretty  rough 
times,”  Payne  said.  He  said  recession 
means  newspapers  will  make  cut  backs  in 
training  programs,  college  recruitments, 
and  other  programs  that  were  established 
to  find  minorities  for  the  city  room. 


Payne  took  sharp  exception  to  the 
American  Society  of  Newspaper  Editors’ 
goal  that  it  made  two  years  ago  to  in¬ 
crease  the  number  of  minority  journalists 
to  equal  the  proportion  in  black  popula¬ 
tion  “by  the  year  2000.” 

“This  goal  knocked  my  socks  off,” 
Payne  declared.  “It  is  a  jcAce  that  we  all 
see  through.”  Knowing  deadlines,  Payne 
said,  it  probably  would  not  begin  to  hap¬ 
pen  until  1999  anyway. 

Payne  gives  credit  to  the  blacks  in 
Watts  and  Newark  for  opening  the  doors 
to  him  in  journalism. 

Payne  said  newspaper  editors  have  dis¬ 
covered  they  must  have  minority  repor¬ 
ters  to  “improve  the  public’s  need  to 
know”  and  not  to  fiil^  moral  obliga¬ 
tions. 

He  said  newspapers  have  only  them¬ 
selves  to  blame  for  the  news  blackout  in 
South  Afirica. 

Payne  said  “no  way”  are  Americans 
being  informed  about  South  Africa.  Black 
reporters,  not  white  reporters,  he  said, 
should  have  been  sent  to  South  Africa  to 
get  the  story  like  he  proved  when  he 
drove  a  rented  car  through  the  country  to 
get  a  story  for  Newsday  on  what  was 
happening  in  the  tribal  sections  that  are 
off  limits  to  reporters. 

Payne  charged  the  same  thing  is  now 
happening  in  El  Salvador,  Guatemala, 
Jamaica,  Nigeria,  and  in  Tuscaloosa,  Ala¬ 
bama.  Payne  said  editors  should  build  up 
the  black  staff  to  properly  cover  these 
areas. 

In  the  question  and  answer  period  that 
followed,  Dick  Smyser,  Oak  Ridge 
(Tenn.)  Oak  Ridger  clarified  the  ASNE 
minority  goal  statement.  Payne  failed  to 
say  that  the  statement  included  the  words 
“or  much  sooner,”  Smyser  noted. 

London  Free  Press 
drops  PM  edition 

London  (Ont.)  Free  Press  dropped  its 
afternoon  edition  (October  5)  in  response 
to  subscribers’  preference  for  a  morning 
newspaper,  the  managing  editor  of  the 
Free  Press  said. 

Managing  editor  Jack  Briglia  said  that 
over  the  last  five  years  the  circulation  of 
the  afternoon  edition  dropped  from  about 
50,(XX)  to  35,000,  while  the  circulation  of 
the  morning  editions  “perked  up.” 

Briglia  said  there  would  be  no  layoffs  as 
a  result  of  the  changes,  but  the  editorial 
staff  might  be  reduced  by  attrition.  The 
Free  Press  editorial  editorial  staff  now 
numbers  140  to  150,  he  said. 

Briglia  said  it  was  hoped  the  changes 
would  improve  the  newspaper. 

“We  hope  to  improve  the  graphics,  im¬ 
prove  the  local  content,  and  because  the 
change  will  give  reporters  more  time  to 
get  out  on  a  story,  we  hope  it  will  improve 
their  writing,  even  thou^  we  think  that  is 
very  good  right  now,”  he  said. 
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Inflation  squeezes 
editors’  paychecks 

By  Jerry  Walker  Under  10,000:  1978— $17,260;  1981— 


Despite  an  overall  average  base  salary 
of  $37,698,  editors  may  be  justified  in 
feeling  they  are  being  “squeezed,” 
according  to  a  survey  conducted  by  the 
Associated  Press  Managing  Editors’ 
Newsroom  Management  Committee. 

According  to  Bob  Ritter,  Nevada  State 
Journal! Reno  Evening  Gazette,  who 
compiled  the  results,  salaries  paid  to  edi¬ 
tors  have  not  kept  pace  with  inflation 
even  though  salary  increases  since  1978 
are  up  in  all  circulation  categories  by  ab¬ 
out  30%.  The  one  exception  is  the  over 
250,000  bracket  where  editors  got  an 
average  salary  hike  of  53%  to  out  gain  the 
Consumer  Price  Index,  which  the  com¬ 
mittee  computed  to  be  up  39.8%  since 
1978. 

Ritter  disclosed  the  results  of  the 
APME’s  new  salary  survey,  which  is  the 
first  since  1978,  at  the  annual  convention 
of  the  APME,  held  in  Toronto  last  week 
(October  23). 

The  comparison  of  average  salaries  by 
circulation  size  and  Consumer  Price  In¬ 
dex  with  the  1978  APME  survey  showed 
the  following; 


$22,925;  32%  gain;  39.8%  CPI. 

10,000  to  25,000:  1978— $21,888; 
1981— $27,065;  23%  gain;  39.8%  CPI. 

25,000  to  50,000:  1978— $25,594; 
1981— $33,233;  29%  gain;  39.8%  CPI. 

50,000  to  100,000:  1978— $31,313; 
1981— $38,691;  23%  gain;  39.8%  CPI. 

100,000  to  250,000:  1978— $38,525; 
1981— $47,725;  23%  gain;  39.8%  CPI. 

250,000  and  over:  1978— $42,653; 
1981— $65,388;  53%  gain;  39.8%  CPI. 

In  his  written  report,  Ritter  said  the 
survey  found  “editors  of  APME  news¬ 
papers  are  generally  satisfied  with  their 
compensation.” 

Many  of  the  256  editors  who  responded 
totheJune  1, 1981  survey  said  they  would 
like  to  see  improvements  in  pension  plans 
and  other  fringe  benefits,  but  the  majority 
expressed  little  dissatisfaction  with  their 
base  salaries. 

Other  basic  findings  of  the  survey 
were,  as  follows: 

— ^The  base  salary  of  editors  is  a  func¬ 
tion  of  the  circulation  size  of  the  news¬ 
paper. 

— Editors  who  work  for  privately — 


By  Number  of  Employees  Newspaperwide 

Avg.  Base 


No.  Of  Emps.  Respondents 

Salary 

High 

Low 

Under  100 

57 

$26,265 

$45,800 

$13,000 

101  to  300 

89 

33,983 

64,000 

21,840 

301  to  500 

40 

38,702 

70,000 

22,620 

More  than  500 

70 

52,142 

180,000 

31,700 

By  Circulation  SIza 

Avg.  Base 

Circulation  Respondents 

Salary 

High 

Low 

Under  10,000 

16 

$22,925 

$36,000 

$15,000 

10,000  to  25,000 

42 

27,065 

55,000 

13,000 

25,001  to  50,000 

73 

33,233 

60,000 

21,840 

50,001  to  100,000 

55 

38,691 

64,000 

22,620 

100,001  to  250,000 

47 

47,725 

72,800 

31,700 

250,001  and  above 

21 

65,388 

180,000 

39,200 

By  Geographic  Area 

Avg.  Base 

Area  Respondents 

Salary 

High 

Low 

Northeast 

30 

$50,783 

$180,000 

$25,000 

Southeast 

55 

35,644 

60,000 

16,120 

North  Central 

79 

34,762 

69,680 

13,000 

South  Central 

43 

37,354 

66,000 

16,000 

West  Coast 

47 

38,175 

100,000 

16,500 

Other 

2 

44,500 

58,000 

31,000 

By  Group  vs.  Private  Ownership 

Ownership  Respondents 

Avg.  Base 
Salary 

High 

Low 

Group 

140 

$36,296 

$100,000 

$15,000 

Private 

109 

40,097 

180,000 

13,000 

Other 

6 

40,596 

69,680 

22,200 
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owned  newspapers  average  $3,801  more 
per  year  than  those  employed  by  groups. 

— Editors  working  in  organized  news¬ 
rooms  receive  a  higher  average  base  sal¬ 
ary  than  those  in  non-union  environ¬ 
ments. 

— Although  editors  of  morning  news¬ 
papers  receive  a  higher  average  base  sal¬ 
ary  than  p.m.  editors,  the  results  are 
affected  greatly  by  circulation  size. 

— ^The  survey  revealed  two  important 
considerations:  A  current  trend  in  salary 
administration  is  to  pay  for  performance 
rather  than  years  of  service  and  a  good 
way  to  make  more  salary  is  to  change 
jobs. 

— ^The  majority  of  editors  (65%)  receive 
compensation  above  their  base  salary 
level.  Fifty-seven  percent  report  bonuses 
tied  to  their  job  performance  and  22%  say 
they  receive  additional  compensation 
which  is  not  necessarily  tied  to  perform¬ 
ance. 

— Most  editors  are  covered  by  basic 
fringe  benefits.  Ninety-five  percent  have 
a  medical  plan;  97%  have  group  life  in¬ 
surance;  93%  have  a  pension  plan;  85% 
have  long-term  disability  coverage. 

— A  smaller,  but  significant  number  are 
provided  with  automobiles  and  club 
memberships  by  their  publishers. 

John  Culbertson,  a  member  of  the 
Cleveland,  Ohio  consulting  firm.  Towers, 
Perrin,  Forster  &  Crosby,  said  the  in¬ 
creases  in  editors’  compensation  over  the 
last  three  years  were  about  equal  to  what 
general  executives  in  other  fields  re¬ 
ceived.  General  executive  salaries  were 
up  29.6%,  Culbertson  said. 

“Inflation  really  hurts  people,”  he 
said.  Managing  editors  should  not  feel 
they  are  being  “singled  out  for  abuse,”  he 
said. 

Culbertson  said  editors,  who  average 
$38,000  a  year  plus  a  $5,0()0  bonus,  com¬ 
pare  favorably  with  such  occupations  as 
Ivy  League  educated  Wall  Street  lawyer 
with  three  years  experience;  country 
doctor;  San  Francisco  garbageman;  and  a 
college  dean  of  a  large  university. 

Culbertson  said  the  APME  survey  indi¬ 
cated  that  editors  were  not  being  given 
adequate  bonuses.  “If  bonuses  are  an  ex¬ 
ecutive  tip,  why  don’t  you  get  15%,”  he 
asked,  noting  that  the  survey  showed 
57%  of  the  editors  said  they  received  a 
bonus  of  sorts,  averaging  $5,000  or  about 
13%  of  base  salary. 

Culbertson  said  bonuses  are  “much 
more  significant  in  other  lines  of  work.” 
He  said  the  solution  may  be  for  editors  to 
participate  in  a  group  bonus  plan  as 
opposed  to  specific  bonus  as  an  “unique 
class  of  employee.” 

E;(cept  for  incentives,  Culbertson  said 
managing  editors  “fair  as  well  as  other 
executives  in  the  United  States.” 

He  suggested  that  managing  editors 
take  a  closer  look  at  the  company  car 
because  he  said  there  is  a  “big  economic 
payoff  here  worth  $7,000  a  year,  which 
may  be  tax  free.” 
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By  Number  of  Newsroom  Employees 


Avg.  Bese 

No.  of  Empo. 

Respondents 

Selery 

High 

Low 

Under  25 

83 

$25,873 

$40,000 

$13,000 

26  to  50 

66 

33,399 

64,000 

21,840 

51  to  75 

35 

38,522 

62,400 

22,620 

76  to  150 

52 

42,184 

66,000 

25,000 

151  to  300 

36 

55,122 

100,000 

32,500 

More  than  301 

4 

89,750 

180,000 

48,000 

By  Union  vs.  Non-union 

Avg.  Base 

ClaaaHIcation 

Respondents 

Selery 

High 

Low 

Union 

56 

$47,693 

$180,000 

$26,400 

Non-Union 

199 

35,160 

72,800 

13,000 

*  One  respondent  failed  to  answer  question. 

By  Publishing  Cycle 

Avg.  Bese 

Cycle 

Respondents 

Salary 

High 

Low 

AM 

76 

$42,150 

$180,000 

$21,840 

PM 

137 

33,816 

72,800 

13,000 

AM-PM  ~ 

32 

56,969 

66,000 

22,620 

All  day 

11 

54,969 

100,000 

27,000 

By  Length  of  Time  with  Company 

Avg.  Base 

Years  Servico 

Respondents 

Salary 

High 

Low 

Less  than  year 

18 

$38,694 

$72,000 

$16,000 

1  to  3  years 

33 

36,318 

66,000 

15,000 

3  to  5  years 

20 

37,305 

100,000 

17,400 

5  to  10  years 

49 

32,572 

63,000 

13,000 

More  than  10  years 

136 

40,312 

180,000 

16,500 

By  Length  of  Time  in  Position 

Avg.  Base 

Years  Service 

Respondents 

Salary 

High 

Low 

Less  than  year 

52 

$37,187 

$72,000 

$15,600 

1  to  3  years 

77 

36,688 

66,000 

13,000 

3  to  5  years 

41 

38,624 

100,000 

16,500 

5  to  10  years 

46 

36,782 

80,000 

19,200 

More  than  10  years 

40 

42,132 

180,000 

20,000 

Injunction 
lifted  in 
anti-trust  suit 

Providence  Journal  Company  (pub¬ 
lisher  of  the  Providence  Journal-Bulletin 
Newspapers)  has  won  a  reversal  in  Bos¬ 
ton  Federal  Appeals  Court  of  an  injunc¬ 
tion  keeping  the  company  from  im¬ 
plementing  a  direct  distribution  plan  for 
the  Journal  and  Bulletin. 

The  decision,  written  by  Judge  Hugh 
Bownes  of  the  1st  Circuit  of  Appeals, 
ruled  that  U.S.  District  Judge  Francis  J. 
Boyle  was  mistaken  in  issuing  the  tem¬ 
porary  injunction  (November  14,  1980), 
partly  because  he  was  not  strict  enough  in 
requiring  the  distributors  to  show  prob¬ 
ability  that  they  would  eventually  win 
their  suit. 

The  judge  noted  that  “probability  of 
success”  is  one  of  four  tests  to  be  met  to 
qualify  for  an  injunction. 

The  18  independent  newspaper  distri¬ 
butors,  who  sought  to  retain  to  buy  the 
Journal  and  the  Bulletin  at  wholesale 
prices,  charged  the  company  with  violat¬ 
ing  anti-trust,  adding  that  the  company’s 


planned  direct-distribution  system  would 
drive  them  out  of  business  since  most  of 
them  do  not  distribute  any  other  news¬ 
papers  on  weekdays.  The  company 
argued  that  since  bulk  of  its  profits  are 
from  advertising,  it  intended  to  attract 
and  keep  advertisers  via  its  new  distribu¬ 
tion  plan. 

*  *  * 

A  rental  referral  service’s  charge  that 
the  Providence  Journal  Company  was 
guilty  of  monopolistic  practices  in  refus¬ 
ing  to  grant  ad  space  has  been  dismissed 
by  Judge  Francis  J.  Boyle,  U.S.  District 
Court,  Providence.  The  judge  found 
Home  Placement  Services,  advertising 
rental  properties  and  then  offering  to  sell 
lists  of  available  properties  to  those 
answering  its  advertising,  was  perform¬ 
ing  “bait-and-switch  artifices.” 

Resumes  Saturday 

The  Morristown  (N.J.)  Daily  Record) 
resumed  publication  of  its  Saturday 
newspaper  on  October  10.  The  last  Satur¬ 
day  edition  was  published  in  1970.  The 
move  establishes  the  Daily  Record  as  a 
seven-day-a-week  newspaper  that  will  be 
published  every  day  of  the  year.  The  Dai¬ 
ly  Record  converted  from  afternoon  to 
morning  publication  on  October  5. 


Reporter’s 
audition 
for  tv  news 

Fourteen  print  journalists  were  intro¬ 
duced  on  September  18  to  the  news  direc¬ 
tors  of  the  three  television  networks, 
their  New  York  flagship  stations,  and 
other  major  market  television  stations, 
via  specially  produced  video  audition 
tapes,  the  Conrad  Shadlen  Corporation, 
agents  and  managers  for  the  journalists, 
said. 

By-lines  of  the  14  represent  the  New 
York  Times,  the  New  York  Daily  News, 
New  York  Post,  Newsday,  AP,  UPI  and 
major  national  magazines.  Shadlen  said 
the  news  people  requested  them  not  to 
reveal  their  names. 

“We  have  given  our  clients  intensive 
training  in  television  technique,”  said 
Conrad  Shadlen,  president  of  the  com¬ 
pany.  “I  believe  this  is  the  first  time  any 
agency  has  undertaken  to  train  print  jour¬ 
nalists  for  television.” 

He  went  on  to  say  that  “with  their 
newspaper  and  magazine  experience, 
their  contacts  and  sources,  and  the  excit¬ 
ing  television  personalities  they  have  de¬ 
veloped,  they  are  a  ‘new  breed  of  jour¬ 
nalist.’ 

Conrad  Shadlen  was  a  lawyer  for  35 
years,  and  for  many  years  was  the  Euro¬ 
pean  partner  of  Hardee,  Barovick, 
Konecky  &  Braun,  a  literary  and  enter¬ 
tainment  law  firm. 

Shadlen  has  represented,  among 
others;  Pete  Hamill,  Murray  Kempton, 
Jack  Newfield,  Franco  Zeffirelli,  Elliott 
Kastner,  Joseph  Cates,  Mo  Rothman, 
Tom  Paxton,  Bob  Dylan  and  the  late  Sal 
Mineo. 

Multimedia  daily 
to  offer  cable  news 

Asheville  (N.C.)  Citizen-Times  will 
provide  local  and  regional  news,  sports, 
weather,  and  advertising  over  a  leased 
channel  on  the  Thomas  cable  television 
system  in  early  1982. 

Thoms’  cable  system  serves  approx¬ 
imately  13,000  subscribers  in  Asheville 
and  portions  of  Buncombe  County.  The 
Asheville  Citizen-Times  serve  a  16- 
county  area  including  35,000  subscribers 
in  Buncombe  County. 

The  channel’s  format  will  be  page  text 
with  multiple  colors.  The  newspaper  will 
staff  the  operation  and  be  responsible  for 
news  reporting  and  advertising  sales  and 
have  control  over  and  responsiblity  for 
the  content  of  the  channel. 

The  Asheville  Citizen-Times  Pub¬ 
lishing  Co.  is  a  division  of  Multimedia, 
Inc.,  which  operates  cable  systems  in 
Kansas,  Oklahoma,  Illinois  and  Eastern 
North  Carolina  as  well  as  newspapers  and 
broadcast  stations  in  the  Southeast. 
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Public  Service  Awards 
presented  by  APME 


APME  elects  9 
directors 

Nine  editors  were  elected  to  the  board 
of  directors  of  the  Associated  Press  Man¬ 
aging  Editors  association  at  the  group’s 
annual  convention  last  week. 

They  are:  Katherine  Moore,  Niagara 
Falls  (N.Y.)  Gazette-,  Sidney  Hurlburt. 
Wilmington  (Del.)  News-Journal;  Robert 
Ingle,  San  Jose  Mercury-News;  Sue 
Reisinger,  Miami  (Fla.)  News;  C.  Donald 
Hatfield,  Huntington  (W.Va.)  Herald- 
Dispatch;  Trueman  Farris,  Milwaukee 
Sentinel;  Paul  Janensch,  Courier- 
Journal,  Louisville;  Gene  Foreman,  Phi¬ 
ladelphia  Inquirer;  and  Jerry  Ringhofer, 
Owatonna  (Minn.)  People’s  Press. 

All  will  serve  three-year  terms,  except 
Ms.  Reisinger,  who  will  serve  an  unex¬ 
pired  term  of  one  year.  She  represents 
newspapers  with  less  than  2S,0(X)  circula¬ 
tion. 

Hurlburt,  Hatfield,  Ingle,  Janensch 
and  Foreman  were  incumbents. 

The  losing  candidates  for  director  seats 
were  William  Cento,  St.  Paul  Pioneer- 
Press-,  Frankie  McCarty,  Albuquerque 
Journal;  Tom  Jobson,  Asbury  Park 
Press;  Alf  Goodykoontz,  Richmond 
Times-Dispatch;  M  Schmahl,  Grand  Is¬ 
land  Independent;  and  David  Bradley  Jr., 
St.  Joseph  News-Press  and  Gazette. 


Providence  {K.I.)  Journal-Bulletin  and 
New  Bern  (N.C.)  Sun-Journal  were 
named  winners  in  their  circulation  cate¬ 
gories  of  the  Associated  Press  Managing 
Editors’  1981  Public  Service  Awards. 

Journal-Bulletin,  in  the  50,(X)0  circula¬ 
tion  and  over  category,  was  selected  for 
bringing  to  light  unsafe  and  unhealthy 
conditions  in  the  Rhode  Island  jewelry 
industry,  the  largest  industry  in  the  state. 

Sun-Journal  topped  the  entries  in  the 
under  50,000  circulation  class  for  expos¬ 
ing  extensive  thefts  at  a  local  hospital. 

Ed  Cony,  Wall  Street  Journal,  said 
there  were  184  entries  in  the  11th  annual 
competition — 122  entries  from  larger 
papers  and  62  from  smaller  dailies. 

In  noting  the  high  quality  of  the  entries. 
Cony  said  he  did  not  think  tv  could 
approach  this  kind  of  work.  “Newspap¬ 
ers  as  an  institution,’’  he  said,  “will  be 
around  a  long  while.’’ 

Cony  said  the  judges  singled  out  the 
Atlanta  Constitution  and  Philadelphia  In¬ 
quirer  in  the  larger  circulation  class  and 
Columbia  (Colo.)  Daily  Times  in  the 
smaller  circulation  bracket  for  special 
recognition. 

The  Constitution  was  mentioned  for  an 
examination  of  practices  employed  to 
deny  voting  rights  to  blacks.  The  Inquir¬ 
er,  for  exposing  corruption  and  misman- 
gement  in  the  Pennsylvania  Liquor  Con¬ 
trol  Board.  The  Daily  Tribune  was  cited 
for  an  investigation  of  conditions  at  Mis¬ 
souri’s  hospital  for  the  criminally  insane. 

The  other  finalists  were: 

50,000  circulation  and  over 

— Boston  Globe,  for  a  series  showing 
Boston  to  have  one  of  the  nation’s  worst 
police-performance  records. 

— Jackson  (Miss.)  Clarion-Ledger,  for 
a  series  detailing  the  plight  of  poor  far¬ 
mhands  in  the  Mississippi  Delta  region. 

— Long  Beach  Press-Telegram,  for 
stories  describing  police  brutality  in  Long 
Beach. 

— Los  Angeles  Herald  Examiner,  for 
exposing  sweatshop  conditions  in  the  loc¬ 
al  garment  industry,  especially  by  Arms 
employing  Spanish-speaking  sdiens. 

— New  Orleans  Times-Picayunel 
States-Item,  for  uncovering  abuse  of  pa¬ 
tients  at  East  Louisiana  State  Hospital. 

— Seattle  Times,  for  investigative  re¬ 
porting  that  freed  a  man  who  had  been 
wrongly  convicted  of  rape. 

— Worcester  Evening  Gazette,  for  a 
series  describing  the  plight  of  elderly  peo¬ 
ple,  forgotten  by  their  friends,  families 
and  society. 

Circulation  under  50,000 

— Albuquerque  Tribune,  for  uncover¬ 
ing  the  extensive  dumping  of  dangerous 
wastes  in  New  Mexico. 


— Anniston  (Ala.)  Star,  for  an  examina¬ 
tion  of  the  desperate  credit  problems  en¬ 
countered  by  people,  especially  blacks 
and  the  elderly. 

— Baton  Rouge  State-Times,  for  com¬ 
prehensive  coverage  of  its  local  school 
desegregation  case. 

— Greeley  (Colo.)  Daily  Tribune,  for 
in-depth  look  at  poor  conditions  prevail¬ 
ing  in  some  nursing  homes. 

— Longmont  (Colo.)  Daily  Times-Call, 
for  thorough  and  balanced  coverage  of 
the  fatal  shooting  of  two  hispanics  by  loc¬ 
al  police  in  what  began  as  a  routine  traffic 
stop. 

— Lynchburg  (Va.)  News  &  Daily  Adv¬ 
ance,  for  a  series  about  teenage  sex. 

— Michigan  (Ind.)  News-Dispatch,  for 
a  series  examining  the  state  of  race  rela¬ 
tions  in  the  city  which  had  suffered  severe 
racial  violence  in  1970. 

— Stamford  (Conn.)  Advocate,  for  un¬ 
covering  abuses  at  an  electric  utility  in  the 
area,  leading  to  the  empaneling  of  a  grand 
jury  probing  allegations  of  misuses  of 
public  funds. 


San  Jose  Mercury-News  was  awarded 
Grand  Prize  in  the  1981  Freedom  of  In¬ 
formation  Award  by  the  Associated  Press 
Managing  Editors  for  publishing  “Your 
Right  to  Know,’’  a  comprehensive  series 
of  stories  and  editorials  on  information — 
available  and  unavailable — to  the  public 
under  various  public  records  and  open 
meeting  laws. 

The  11th  annual  award  was  presented 
at  the  APME  convention  in  Toronto  by 
Michael  J.  Davies,  editor,  Kansas  City 
Star  and  Times,  and  chairman  of  the 
APME  Fol  Committee. 

Davies  said  the  judges  singled  out  four 
other  finalists  in  the  Fol  competition  for 
Certificates  of  Citation.  The  papers  were, 
as  follows: 

— Anniston  (Ala.)  Star,  which  filed  suit 
to  obtain  financial  records  of  a  nearby 
university  which  revealed  that  the  uni¬ 
versity  used  a  “public  relations  reserve 
fond”  to  make  illegal  campaign  contribu¬ 
tions  (E&P,  October  24). 

— New  Bern  (N.C.)  Sun-Journal, 
which  went  to  court  to  obtain  public  re¬ 
cords  which  revealed  widespread  thefts 
of  food  and  supplies  from  the  county  hos¬ 
pital,  and  is  continuing  court  efforts  to 
prevent  the  hospital  from  closing  records 
(E&P,  February  14). 


— Mesa  (Ariz.)  Tribune,  for  several 
Fol  activities  during  the  year,  including  a 
successful  suit  to  force  Arizona  State 
University  to  turn  over  public  records 
concerning  its  investigation  by  the  NCAA 
(E&P,  February  28). 

— Miami  Herald,  which  went  to  court 
to  open  closed  “internal  affairs”  records 
of  police  departments  to  show  that  police 
discipline  rarely  ruled  against  its  own 
officers  and  is  controlled  by  supervisors 
willing  to  ignore  evidence  damaging  to 
the  department  and  its  men. 

AP  special  correspondent  Saul  Pett  of 
New  York  and  AP  photographer  Ron 
Edmonds  of  Washington  were  selected 
by  the  APME  for  its  annual  “Top  Per¬ 
formance”  awards. 

APME  also  named  Chicago  AP  writer 
James  Litke  winner  of  the  first  John  L. 
Dougherty  Memorial  Award. 

The  “Top  Performance  Awards’^  are 
given  annu^ly  to  recognize  outstanding 
work  by  an  AP  reporter  and  photo¬ 
grapher.  Pett  and  Edmonds  each  received 
$1,500  and  a  plaque. 

The  Dougherty  Award,  which  will  be 
given  annually,  honors  excellence  by  a 
young  AP  writer.  Dougherty,  a  former 
managing  editor  of  the  Rochester,  N.Y. 
newspapers,  died  in  May,  1980. 

Litke  received  $1,000  and  a  plaque  for 
his  general  work  over  the  year. 

Pett  was  honored  for  his  8,000-word 
story  on  the  federal  bureaucracy. 
Edmonds  was  singled  out  for  his  picture 
series  on  the  attempted  assassination  of 
President  Reagan. 


San  Jose  M-N 
wins  APME 
Fol  Award 
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paper  started  running  the  statistics  re¬ 
quired  by  Reynolds,  which  he  said  was  a 
“clear  implication  of  control  over  con¬ 
tent,”  Daubel  asked  what  would  the  pap¬ 
er  do  when  Camel  ends  the  campaign?  In 
addition,  Daubel  said  he  thought  the  65% 
pay  for  full-page  impact  was  not  sufficient 
enough. 

Speaking  for  papers  that  agreed  to  take 
the  Camel  ad  was  A1  McCready,  Portland 
(Ore.)  Oregonian,  who  said  he  had  to 
make  the  decision  for  his  paper  when  the 
request  came  in  last  August  because  the 
publisher  was  out  of  town. 

McCready,  who  is  managing  editor  for 
the  Newhouse  Newspaper,  said  he  felt 
like  most  of  the  editors,  but  after  studying 
the  proposal,  he  said  he  could  find  “less 
good  reasons  for  saying  no.” 

McCready  said  the  agate  information  is 
compiled  by  league  statisticians  and 
transmitted  to  the  papers  by  the  wire  ser¬ 
vices.  The  editor  can  either  print  all  or 
some  but  he  can't  change  it,  McCready 
noted. 

He  said  the  Oregonian  on  Mondays 
usually  scatters  2  or  3  pages  of  agate  over 
the  sports  section.  He  said  the  sports  edi¬ 
tor  said  he  would  be  delighted  if  all  the 
agate  was  put  in  one  place  and  would  not 
be  charged  against  the  news  hole. 
McCready  said  the  Camel  ad  will  mean 
about  4  or  S  columns  more  reading 
matter. 

“If  the  sports  editor,  national  ad  mana¬ 
ger,  and  publisher  were  happy,  why 
should  I  be  the  only  one  unhappy,”  he 
declared. 

McCready  said  if  a  situation  should 
arise  where  Reynolds  got  mad  at  George 
Steinbrenner  and  told  the  papers  to  drop 
the  Yankee  scores,  he  would  have  to  in¬ 
form  them  that  “Sorry,  R.J.,  we  don’t 
want  your  ad  on  our  sports  page  any 
more.” 


only  national  statistics.  Keynolds  has  More  to  come 

offered  to  pay  about  65%  of  the  full-page 

ad  rate.  About  1(K)  dailies  will  start  in  the  magazine  better  to  advertise.  Standen 
January,  most  ofthem  smaller  circulation  said  a  “whole  gang”  from  SI  returned 
papers .  with  a  proposal  that  included  a  negotiated 

A  survey  by  APME  showed  a  large  ad  price  and  an  offer  to  produce  the  edito- 
majority  of  editors  are  opposed  to  the  nal  content. 

campaign  (E&P,  October  24,  page  15).  Standen  said  Reynolds  is  looking  for 
Standen,  a  former  Reynolds  marketing  ways  to  improve  visibility  of  its  ads  and 
executive,  who  joined  the  NAB  six  the  SI  example  shows  the  kind  of  corn- 
months  ago,  said  he  felt  like  a  “bastard  petition  newspapers  face  from  other 

son  at  a  family  reunion”  in  appearing  be-  media.  Advertisers,  he  said,  get  coopera- 

fore  the  editors.  About  half  of  the  450  tion  from  other  media, 

editors  attending  the  convention  were  in  He  said  the  only  way  newspapers  can 
the  audience.  stop  the  trend  to  more  unusual  ad  re- 

Standen  said  he  personally  does  not  see  quests  for  positioning  and  formats  from 
any  “editorial  compromise  of  integrity”  advertisers  is  for  newspapers  to  go  to  the 
in  allowing  advertisers  to  sponsor  tabular  adverti^ser  ^d  say  here  are  7  ^eat  ad 

data  in  newspapers.  While  he  agrees  that  '^eas.  Over  the  long  haul,  Standen  ,  l  •_  .  j 

tabular  data  is  news  for  the  reader,  edi-  declared,  “the  best  defense  is  a  good  A.  Michael  Finn  has  been  elected  a 

tors  have  no  control  over  the  information,  offense.  senior  vicepresident  of  Cunningham  & 

Jim  Daubel,  Fremont  (Oh.)  News-  Walsh  Inc.  advertising  agency. 

Standen  smd  he  would  be  opposed  to  Messenger,  who  is  both  publisher  and  Finn  began  his  career  as  a  newspaper 
ad  sponsorship  of  editonal  matenm  m  editor,  said  his  paper  rejected  the  Camel  reporter  for  the  Baltimore  Sun,  moved  to 
which  the  editor  lost  editonm  control  be-  because  it  would  “fuzz  the  distinction  Prentice  Hall  as  sports  editor,  and  in  the 
cause  a  key  ad  selling  point  for  newspap-  between  editorial  and  advertising”  and  process  of  ghost  writing  a  book,  became 
ers  is  their  belie vability.  because  he  feared  that  local  advertisers  director  of  advertising  and  public  rela- 

Robert  Haiman,  executive  editor,  St.  would  ask  for  a  border  around  features  in  tions  at  Cypress  Gardens,  Florida. 
Pe/erstMrg  (Fla.)  Timci,  asked  Standen  if  the  paper.  He  subsequently  held  posts  at  Hill  & 

he  was  “part  of  the  planning  and  orga-  Another  consideration,  leading  to  he  Knowlton  and  PR  Associates,  public  re- 
nization  of  the  Reynolds’  idea.”  rejection,  he  said,  was  the  fact  that  his  lations  firms,  before  founding  his  own 

“Absolutely  not,”  Standen  replied.  paper,  like  sever^  smaller  dailies,  pub-  N.Y.  based  communications  company. 
He  said  that  while  he  was  with  lishes  about  3  columns  of  agate  sports  He  joined  C&W  in  1979  as  vicepresident 
Reynolds  they  went  to  Sports  Illustrated  results,  and  only  national  statistics  that  and  national  director  of  the  agency’s  pub- 
to  find  out  how  the  company  could  use  are  of  interest  to  the  local  reader.  If  the  lie  relations  network. 


Direct  mail  is  a  real  threat 
te  steal  newspaper  ad  $$ 


By  Christo  Jackson 

Mailed  advertising’s  dollar  effect  on 
the  newspaper  medium  is  difficult  to  mea¬ 
sure.  Parti^ly  because  our  business  has 
lacked  accurate  information  on  its  dollar 
impact,  we’ve  often  felt  justified  in  refer¬ 
ring  to  mailed  advertising  as  “junk  mail,’’ 
or  "the  uninvited  guest,’’  and  more  re¬ 
cently,  after  much  comparative  research, 
in  talking  about  mailed  advertising’s 
“lower  readership  figures.” 

In  short,  we  usually  haven’t  seen  mail¬ 
ing  of  print  advertising  as  a  threat,  and  we 
haven’t  treated  it  as  a  threat. 

But  the  question  remains,  is  it  a  real 
threat? 

How  big  is  mailed  advertising?  No  one 
knows  for  sure.  But  direct  mail,  direct 
response  expenditures  for  postage  and 
production  alone  are  probably  about  $10 
billion.  Add  to  that  mail  order  advertising 
in  consumer  magazines  mailed  to  the 
home  and  in  mailed  trade  pubUcations. 
Then  there  are  advertising  pieces  tucked 
into  the  envelope  with  the  monthly  bill 
(and  that  is  one  item  that  should  probably 
be  left  alone,  because  there’s  no  in¬ 
cremental  media  cost,  and  because  pro¬ 
duction  is  so  cheap).  Then  add  ROP  or 
insert  them  in  the  mailed  portion  of  non¬ 
dailies’  circulation,  and  mailed  shoppers, 
and  then  an  estimated  $1.5  billion  in  crea¬ 
tive. 

So,  let’s  conservatively  estimate  that 
$15  billion  a  year  in  total  ad  budgets  could 
be  going  into  our  newspaper  medium,  but 
is  going  into  direct  mail  instead.  And 
further  estimate  that  $2.5  billion  of  that  is 
national  and  $12.5  billion  is  local.  Those 
aren’t  very  far  from  our  own  revenues  in 
those  very  categories. 

For  retailers  doing  $1(X)  million  or  more 
a  year,  the  percent  of  budget  spent  on 
mail  media  seems  modest.  Two  separate 
studies,  one  by  the  Direct  Mail  Marketing 
Association,  and  the  other  by  the  NRMA, 
agree  it’s  only  7  or  8% 

But  does  this  give  a  true  picture?  How 
important  is  mail  to  retail  ^vertisers? 

In  a  survey  done  by  the  NRMA  last 
May,  we  get  a  sobering  picture  of  how 
they  rank  their  use  of  media.  Direct  mail 
is  the  second  choice  of  44%  of  advertis¬ 
ers,  far  out-stripping  tv  and  radio. 

Other  clues 

We  get  some  other  clues,  too. 

Clue:  Paul  LeBlang,  Saks  advertising 
vicepresident,  was  quoted  in  the  trade 


(Jackson  Is  vkepresident,  chain  stores,  for 
the  Newspaper  Advertising  Bureau.  His 
renuuks  were  excerpted  from  a  speech  he 
gave  to  the  Ad  Bureau  board  of  directors 
last  month  in  Los  Angeles.) 
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press  a  few  months  ago  as  saying  mail’s 
share  of  all  ad  budgets  in  the  past  five 
years  went  up  46%,  while  newspapers’ 
share  went  down  by  15% 

Clue:  Montgomery  Ward  has  an  entire 
direct  marketing  division,  most  of  whose 
budget  goes  into  mail.  Sears  has  a  mailed 
advertising  man — Paul  Cox — on  their 
headquarter’s  staff.  K  mart  is  spending 
heavily  in  mailed  advertising  in  Boston, 
among  other  cities. 

Clue:  The  Direct  Mail  Marketing  Asso¬ 
ciation  went  from  2,500  to  4,500  members 
in  the  past  five  years,  and  they’re  even 
giving  scholarships  for  their  five-day 
seminars. 

Clue:  The  largest  drug  chain  in  the 
Northwest — Pay  and  Save— early  in  July 
formed  an  ad  hoc  committee  of  retailers 
(this  was  at  the  same  time  they  were  pro¬ 
testing  the  Seattle  TimesfPl  proposed 
merger)  to  start  their  own  mailed  shopper 
which  has  been  subtracting  revenues 
from  17  newspapers  in  Washington  and 
Oregon. 

Clue:  A  very  major  retailer  in  the 
Southwest,  as  he  announced  to  a  very 
major  newspaper  company  his  new 
mailed  advertising  program,  said,  “Well, 
you  newspapers  won’t  be  sucking  any 
more  blood  out  of  us.” 

Clue:  ADVO  plans  to  open  up  sales 
operations  in  20  U.S.  cities  in  1982,  and 
has  just  hired  out  of  Montgomery  Ward’s 
regional  managers  to  abet  them  in  this. 

And,  clue:  In  June,  Sears  and  Ward’s 
started  a  shared  mail  six-month  test  in 
Houston  and  Dallas,  with  K  mart  joining 
them  in  Dallas. 

Does  this  sound  like  “junk  mail”  and 
an  unwelcome,  “uninvited  guest”?  Ex¬ 
ecutives  at  the  retail  chains  tell  me  the  old 
adages  just  don’t  hack  it  today. 

Retailers  who  have  traditionally  been 
newspaper  oriented  will  spend  their 
budgets  partially  or  wholly  elsewhere  if 
they  don’t  like  the  newspaper  trade  off 
between  total  ROP  or  preprint  cost  per 
thousand,  and  reach.  And  if  they  can  go 
elsewhere  and  get  lower  total  cost,  or 
lower  CPM’s,  or  higher  reach  figures. 
Mailed  advertising,  especially  shared 
mail,  usually  does  all  three. 

With  all  these  clues,  the  Newspaper  Ad 
Bureau  decided  to  survey  all  members  of 
the  Plans  Committee  in  mid-July  to  find 
out  what  was  going  on.  The  bureau  heard 
from  63  newspapers  in  49  cities. 

The  numbers  are  not  crucial,  but  the 
pervasiveness  of  the  problem,  the  lack  of 
clear  information,  and  the  relative  abs¬ 
ence  of  clear  patterns  of  coping  with  it  are 
important. 

Two-thirds  of  them  felt  mailing  of  one 
advertiser’s  advertising  piece  at  one  time 


was  taking  significant  local  ad  revenue 
from  them,  but  only  one-third  thought 
shared  mail  was  hurting  them.  The  rest 
were  divided  between  “not  a  serious  fac¬ 
tor,”  and  “non-existent.” 

What  is  scary  about  this  is  that  Sears 
and  Ward’s  executives  showed  me  the 
week  before  in  Chicago  examples  of  their 
current  mail  advertising  representing 
substantial  dollar  outlays  in  some  of  these 
same  cities  where  our  ad  director  survey 
respondents  said  it  was  not  serious  or 
non-existent.  Nearly  the  same  low  prop¬ 
ortion — 38% — felt  mailed  shoppers  are  a 
problem. 

We  asked  about  ways  other  than  mail  in 
which  print  advertising  is  delivered. 
Shoppers  which  are  primarily  carrier- 
delivered,  but  are  also  delivered  by  motor 
route,  and  other  alternative  delivery  sys¬ 
tems  are  seen  as  a  more  serious  problem: 
52%  of  newspapers  feel  they  lose  signifi¬ 
cant  local  revenue  to  them. 

Some  40%  see  signiftcant  loss  to  hand- 
delivery  of  ad  material,  including  deliver¬ 
ies  shared  by  two  or  more  advertisers  at 
one  time. 

We  asked  them  which  retailers  were 
mailing,  too.  Department  stores  were 
largely  absent.  Sears  and  K  mart  received 
multiple  mentions. 

Retailers’  use  of  mail  varies  all  over  the 
lot,  but  there  is  broad  agreement  by  them 
that  the  trend  to  mailed  advertising  is  se¬ 
rious,  and  that  it  will  continue  to  increase 
sharply  and  soon. 

Same  old  arguments 
Finally,  how  are  newspapers  coping? 
Some  of  our  responding  newspapers 
are  giving  advertisers  the  same  old  argu¬ 
ments  about  better  newspaper  quality  in 
readership,  distribution,  environment, 
timing,  and  audience  versus  circulation. 
The  thing  is,  they’ve  been  tried,  and  by 
themselves,  they  don’t  work. 

Surprisingly,  no  one  mentioned  argu¬ 
ments  based  on  results:  sales  and  share  of 
market  data,  or  charge  accounts,  or  Uni¬ 
versal  Product  Code-based  NABSCAN 
movement  data,  which  are  the  ultimate 
persuasion. 

Other  ways  of  coping  with  direct  mail 
include: 

§Some  newspapers  said  in-and-out-of 
newspaper  promotion  was  something 
they  are  doing  successfully.  The  U.S. 
Postal  Service  and  ADVO,  by  the  way, 
are  both  telling  advertisers  of  all  stripes  to 
“take  your  money  out  of  newspaper 
advertising  and  put  it  into  third-class 
mail.” 

§One  newspaper  has  a  “study  commit 
tee”  they  say  has  enabled  them  to  “cut 
the  legs  off’  shoppers  and  mail. 

§One  very  large  newspaper,  admitting 
frustration  at  both  the  obscenely  low 
CPMs  and  out  of  pocket  cost,  as  well  as 
the  immorally  high  penetration  of  a 
mailed  shopper  said,  “Christo,  in  that 
case,  we  go  out  there  and  sell  like  an 
S.O.B.” 

(Continued  on  page  20) 
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Idealism  vs.  Investment. 

Can  you  name  the  only  industry 
that  publishes  an  annual  report 
of  the  money  it  invests  to  improve 
the  quality  of  life  in  America? 

The  life  insurance  industry^  is  the  147  million  policyholders  who 
only  business  that  publishes,  each  count  on  us  for  financial  protec- 
year,  details  on  its  investments  for  tion.  These  funds  are  invested  for 
the  betterment  of  our  citizens  and  anticipated  returns  in  the  best 
our  communities.  As  one  of  our  interest  of  fulfilling  guarantees  to 
country’s  major  sources  of  new'  our  policyholders.  These  same 
capital,  our  industry  has  the  means  funds  provide  opportunities  to 
to  invest  in  ways  that  will  improve  respond  to  needs  for  improvement 
the  quality  of  life  for  all  Americans.  throughout  our  society,  and  that 

The  state  of  our  economy  is  responsibility  is  a  factor  in  many  of 
interwoven  with  the  well-being  of  our  investment  decisions, 
the  society  it  serves.  To  stimulate  a  From  minority  business  loans  to 
healthier  society,  the  life  insurance  major  urban  revitalization,  from 
companies  in  America  are  commit-  housing  for  the  elderly  to  day  care 
ted  to  make  certain  investments  centers  for  the  young,  the  insur- 
based  on  the  merits  of  their  social  ance  industry  is  committed  to 
significance,  as  well  as  their  poten-  funding  programs  for  the  benefit  of 
tial  for  investment  yield.  our  nation’s  citizens  as  well  as  our 

We  are  caretakers  of  the  funds  of  nation’s  economy. 


^  American 
Cy^^^ouncil  of 


'm 


nsurance 


For  additional  information  on  the  life  insurance  business, 
call  collect:  Washington,  D.C.— Walter  Bussewitz  (202)  862-406-4. 

New  York  City— Robert  Waldron  (212)  245-4198. 


ANA  president  attempts 
to  dispel  advertising  myOis 


Advertising  is  not  an  economic  waste, 
is  not  untruthful  and  does  not  pose  a  dan¬ 
ger  to  free  wiU  in  the  United  States,  Peter 
Allport,  president  of  the  Association  of 
National  Advertisers  (ANA),  said  in  a 
recent  lecture  at  Syracuse  University’s 
S.I.  Newhouse  School  of  Public  Com¬ 
munications. 

Allport,  in  attempting  to  combat  what 
he  caUed  the  “myth  of  economic  waste,’’ 
said,  “through  advertising,  we  are  spend¬ 
ing  some  $2(X)  per  capita  annually  to  com¬ 
municate  and  let  people  know  of  the 
availability,  benefits  and  prices  of  hun¬ 
dreds  of  thousands  of  products  and  ser¬ 
vices  in  a  trillion  dollar  economy.’’ 

He  said  the  $50  billion  spent  on  adver¬ 
tising  annually  in  order  to  get  product 
messages  across  to  the  more  than  200 
million  people  in  the  U.S.  “serves  as  the 
essential  key  which  makes  it  possible  for 
the  private  sector  to  provide  millions  of 
jobs.’’ 

Allport  contended  that  “few  cases’’ 
brou^t  before  the  Federal  Trade  Com¬ 
mission  “involve  hard  truth  or  untruth’’ 
in  advertising.  “The  great  majority,  in 


STARTING  A 
SKIP-DELIVERY 
PROGRAM  TO 
NON-SUBSCRIBERS? 
DO  IT  RIGHT  THE 
FIRST  TIME! 

Target  Marketing  Com¬ 
munications  wili  analyze 
your  market,  recommend 
the  most  cost-efficient  de¬ 
livery  and  show  you  how 
to  do  it . . .  Right  the  First 
Time! 

Save  valuable  time  and 
money.  Call  the  Circula¬ 
tion  Professionals  today 
at  Target  Marketing 
Communications, 

Stan  Cheren  - 
(714)  566-4460. 

TM® 
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contrast,’’  he  said,  “are  nuances  of  lan¬ 
guage.  The  charge  is  not  that  an  adver¬ 
tisement  is  untruthful,  but  rather  that  the 
way  a  particular  claim  is  expressed  might 
be  misunderstood  and  hence  might  have  a 
capacity  to  deceive.’’ 

The  guarantee  that  an  advertiser  will 
not  set  out  to  deceive,  he  said,  “is  the 
discipline  of  the  marketplace.’’  Advertis¬ 
ers,  he  said,  “do  not  live  on  single  sales. 
They  live,  in  contrast,  on  repeat  purch¬ 
ases.’’ 

Allport  said,  “Advertising  is  informa¬ 
tion.  But  it  is  limited  information.  Adver¬ 
tising  is  designed  to  sell.  It  talks  to  the 
benefits  of  owning  a  product.  It  does  that 
honestly.  But  it  does  not,  and  will  not,  if  it 
is  to  do  its  true  economic  job,  tell  all  there 
is  to  say  about  a  product  or  service.’’ 

While  most  advertising  strives  to  be 
truthful.  Allport  said,  there  is  dishonest 
advertising.  ‘  ‘There  is  not  much  of  it,”  he 
said,  “but  it  is  there.  Few  pills  will  make 
you  lose  weight  effortlessly  and  few  oint¬ 
ments  will  restore  your  hair.” 

Advertising  self-regulation  can’t  help 
in  these  situations,  he  said,  because  the 
promoters  simply  ignore  the  complaints  if 
you  don’t  have  the  force  of  law  behind 
you. 

“For  us  in  advertising,  our  hope  and 
our  plea  is  to  the  media,”  Allport  said. 
“Please  do  not  accept  advertising  which 
simply  cannot  be  supported.  It  may  cost  a 
few  bucks,  but  in  the  long  run  both  of  you, 
the  media  and  we,  the  advertisers,  will 
benefit  by  having  better  served  the 
public.” 

While  acknowledging  that  advertising 
does  affect  minds  and  actions,  AUport 
said,  “that  is  its  purpose.  It  stimulates,  it 
opens  doors,  it  provokes  trial  and  ex¬ 
perimentation;  it  may  even  suggest  a 
want  or  a  need  which  is  new  and  diffe¬ 
rent.”  But  Allport  insisted  that  advertis¬ 
ing  does  not  manipulate. 

Addressing  “good  taste”  in  advertis¬ 
ing,  Allport  said,  some  find  it  insults  their 
intelligence,  others  disapprove  or  dislike 
the  products  being  advertised,  while 
others  still  feel  advertising  shows  men, 
women  or  children  in  a  negative  light. 

“This  country — the  audience  which 
may  see  and  judge  advertising — is  just  too 
varied;  and  the  products  or  services 
offered  are  too  many  and  different  to 
please  everyone.  This  is  not  to  say  that 
nothing  is  Iwing  done.  To  the  contrary. 
Any  ad  or  commercial  which  offends  the 
specific  target  audience  to  which  it  is 
addressed  is  probably  a  bad,  ineffective 
ad.  No  advertiser  wishes  to  waste  money 
in  that  way.  An  ad  which  offends  will  not 
last  long,  or  the  sponsoring  brand  will  not 
last  long.” 


Direct  mail 

(Continued  from  page  18) 


Well,  that’s  good  advice.  But  it  helps  to 
have  something  new  and  effective  to  sell. 
And  many  newspapers  have  that — 
they’re  making  a  healthy  response  to  the 
direct  mail  options  by  offering  the  adver¬ 
tiser  more  newspaper  options. 

They’re  offering  circulation  options 
like  zoning  of  ROP  and  preprints.  They’re 
offering  cross-tabulations  of  subscribers 
and  charge  customers,  and  the  ability  to 
mail,  by  zip,  only  to  homes  which  are  in 
neither  category. 

Frequently,  they  are  offering  subscri¬ 
ber  data  by  zip  c(^e,  TMC  programs  to 
non-subscribers  in  just  the  selcted  zips 
the  retailer  wants,  and  heavy  up  of  cir¬ 
culation  promotion  in  those  same 
selected  zips  to  increase  subscriber 
penetration  where  he  needs  it  most. 
There  are  other  product  options,  like  a 
co-op  envelope  for  multiple  inserts. 

We’ve  saved  the  rate  card  until  now, 
because  by  itself  lowering  rates  isn’t 
doing  the  job,  but  when  coupled  with 
other  items,  it  works.  Such  creative  offer¬ 
ings  as  an  experimental  research  rate,  and 
consecutive-page  ROP  discounts  (usually 
for  “we-prints”)  have  proved  very  suc¬ 
cessful. 

Marriage  Mail 

Newspapers  are  offering  advertisers 
more  distribution  options,  such  as  the 
newspaper’s  own  marriage  mail.  Dick 
TuUar’s  “Union  Tribune  Plus”  program 
in  San  Diego  is  a  great  example  of  this. 
Dick  has  sold  Sears,  K  mart  and  Fed 
Mart,  starting  earlier  last  month,  on  a  test 
program  of  shared  mail  to  non¬ 
subscribers.  I  understand  his  advertisers 
don’t  really  need  1(K)%  of  a  market,  that 
80%  is  o.k.,  but  in  their  most  important 
zip  codes,  in  most  markets,  Penneys, 
Sears  and  Wards  do  want  100%  of  the 
homes. 

Let  me  summarize  very  briefly: 

1.  We  are  losing  at  least  $15  billion  a 
year  to  mailed  advertising. 

2.  Retailers  are  in  broad  agreement  that 
it  is  serious  and  will  continue  to  increase 
sharply  and  soon.  But  this  is  at  logger- 
heads  with  a  similarly  broad  agreement 
among  a  majority  of  sampled  newspaper 
ad  directors  that  it  is  either  not  serious  or 
doesn’t  exist. 

3.  A  pattern  of  successful  response, 
and  even  of  effective  preventative 
maintenance  ahead  of  time,  is  possible, 
but  it  involves  circulation,  distribution, 
and  product  options;  rates,  promotion, 
and  research. 

In  order  for  these  patterns  of  action  to 
be  more  broadly  applied  across  our  busi¬ 
ness,  we  told  the  ad  directors  on  the  Ad 
Bureau  Plans  Committee  both  this  prob¬ 
lem  and  some  of  the  solutions  must  be 
brought  home  to  newspaper  publishers. 
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Announcing  the  1981 
Champion  Media  Awards  for 
Economic  Understanding. 

Prizes  for  Excellence  in  Economic  Reporting. 


Purpose: 

Forthe  f if  thy  ear,  the  Champion 
Media  Awards  for  Economic 
Understanding  will  recognize 
outstanding  reporting  to 
general  audiences.  The  goal 
of  the  program  is  to  stimiilate 
economic  reporting  which  is 
imaginative  and  easily  under¬ 
standable  to  the  average  reader, 
viewer  or  listener.  Awards  will 
be  made  to  media  professionals 
who  do  an  outstanding  job 
of  improving  the  public  level 
of  economic  understanding. 

Awards: 

A  total  of  $105,000  in  cash 
prizes  is  available  for  awards 
in  14  media  categories,  com¬ 
petitively  grouped  according  to 
circulation  or  scope  of  market. 
In  each  category  a  First 
Prize  of  $5,000  and  a  Second 
Prize  of  $2,500  are  offered. 

A  distinguished  panel  of 
independent  judges,  appointed 
by  The  Amos  Tuck  School 
of  Business  Administration, 
selects  all  winners.  These 
winners  will  be  announced 
and  honored  at  a  May  18, 1982, 
limcheon  in  New  York  City. 

Eligibility: 

Entries  must  be  original  works 
published,  broadcast  or  telecast 
between  January  1, 1981,  and 
December  31, 1981. 

Administration: 

The  Amos  Tuck  School  of 
Business  Administration  of 
Dartmouth  College  is  sole 
and  independent  administra¬ 
tor  of  the  program. 

Judges: 

ElieAbel 

Harry  and  Norman  Chandler 
Professor  of  Communication 
Stanford  University 


I.W.  Cole 

Dean 

Medill  School  of  Journalism 
Northwestern  University 

Edward  R.  Cony 

Vice  President/News 
The  Wall  Street  Journal 

William  E.  Gibson 

Senior  Vice  President 
Economics  and 
Financial  Pohcy 
McGraw-Hill,  Inc. 

Victor  Gotbaum 

Executive  Director 
District  Council  37 
American  Federation 
of  State,  Cormty  & 
Municipal  Employees 

Norman  E.  Isaacs 

Chairman 

National  News  Co\mcil 

JA..  Livingston 

Economics  Columnist 
The  Philadelphia  Inquirer 

Paul  W.  MacAvoy 

Frederick  Wilham  Beinecke 
Professor  of  Economics 
Yale  University 

Ralph  A.  Renick 

Vice  President 
Wometco  Enterprises 


S.  William  Scott 

Senior  Vice  President 
Radio  Station  Group 
Westinghouse 
Broadcasting  Co.,  Inc. 

OttoA.Silha 

Chairman 
Minneapolis  Star  & 
Tribune  Co. 

Adele  S.  Sixnmons 

President 
Hampshire  College 

Leon  H.  Sullivan 

Minister 

Zion  Baptist  Church 
Philadelphia 

William  F.  Thomas 

Executive  Vice  President 
6?  Editor 

Los  Angeles  Times 


Champion  Media  Awards 
is  funded  by  a  grant  from 
Champion  International 
Corporation,  Stamford, 


CHAMPION  MEDIA  AWARDS 

FOR  ECONOMIC  UNDERSTANDMG 


For  additional  information  or  entry  blanks,  use  coupon 
below  or  call: (603)  643-5596  or  (603)  646-2084. 


Ms.  Jan  Brigham  Bent,  Director 
Champion  Media  Awards 
The  Amos  Tuck  School,  Dartmouth  College 
Hanover,  N.H.  03755 

Hease  send  me  the  following:  □  More  information  □  Entry  blank 

Name _ 

Address _ 


'  City _ State _ Zip _  ' 

1 _ J 


Deadline  for  entries:  Janxiary  15, 1982,  postmark. 


Va.  daily  touts  the  importance 
ot  newspaper  ads  in  business 


*I  learned  just  how 

fnmplgy  and  Mtciring 

the  banking  business  can  be, 
and  lil^  \^1iat  1  savK* 


Roanoke  (Va.)  Times  &  World-News  is 
in  the  midst  of  a  14  week  advertising  cam¬ 
paign,  the  purpose  of  which  is  to  “inform 
the  reading  public,  in  a  subtle,  low  key 
manner,  of  the  important  role  newspaper 
advertising  plays  in  the  successful  opera¬ 
tion  of  a  business.” 

The  advertisements  feature  prominent 
local  business  leaders  discussing  a  varie¬ 
ty  of  topics,  including  the  importance  of 
newspaper  advertising  to  their 
businesses. 

The  copy  in  the  advertisements  was 
developed  from  a  prior  interview  with 
each  business  leader  and  presents  details 
on  such  subjects  as  the  history  of  the 
business,  career  development,  lead¬ 


ership,  philosophy,  personal  success  and 
future  trends  in  the  industry.  In  their  con¬ 
cluding  statements,  the  business  leaders 
described  how  advertising  in  the 
Roanoke  Times  &  World-News  has  con- 
tributed  to  the  success  of  their 
businesses. 

The  ads  began  on  September  13,  and 
appear  in  the  Sunday  edition.  Each  full- 
page  ad  includes  a  dominant  headline  and 
an  etched  screen  photo-portrait  of  the 
business  leader  being  featured. 

The  campaign  is  called  “Leaders  in 
Business”  and  was  created  and  produced 
by  the  creative  services  department  of  the 
Times  &  World-News. 


Newspaper  ad  execs  meet 
with  national  advertisers 


The  International  Newspaper  Adver¬ 
tising  and  Marketing  Executives  (IN- 
AME),  and  the  National  Advertiser  Rela¬ 
tions  and  Ad  Agency  committees  recent¬ 
ly  held  a  meeting  in  New  York  with  the 
newspaper  committees  of  the  Associa¬ 
tion  of  National  Advertisers  (ANA)  and 
the  American  Association  of  Advertising 
Agencies  (AAAA). 

The  annual  meeting  brought  together 
more  than  75  advertising  agencies, 
national  advertiser  and  daily  newspaper 
advertising  executives  for  in-depth  dis¬ 
cussion  regarding  several  facets  of  daily 
newspaper  advertising  and  production. 

“It  was  an  extremely  productive  and 
informative  meeting,”  said  John  Wolf, 
chairman  of  INAME’s  Advertising  Agen¬ 
cy  Relations  Committee  and  vicepresi¬ 
dent/marketing  for  the  Dallas  Times 
Herald.  “There  were  many  positive  com¬ 
ments  from  both  the  ANA  and  AAAA 
regarding  the  major  strides  daily  news¬ 
papers  have  made  with  Standard  Adver¬ 
tising  Units.  INAME,  along  with  the 
AAAA  and  ANA,  agreed  that  each  asso¬ 
ciation  is  committed  to  the  success  of 
SAU’s  and  that  by  working  closely 
together,  advertisers,  agencies  and  news¬ 
papers  will  enjoy  enormous  benefits.” 

Frank  Stanczak,  chairman  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  Research  Institute,  discussed  the 
challenges  of  SAU’s  and  the  approaches 
to  solving  these  by  urging  a  more  standar¬ 
dized  format  of  page  widths  and,  where 
possible,  page  cutoffs. 

Charles  Kinsolving,  chairman  of  the 
Newspaper  Advertising  Bureau,  updated 
the  group  on  satellite  facsimile  transmis¬ 
sion  of  advertising  and  gave  a  presenta¬ 
tion  on  the  state  of  the  art  of  cable  tv  with 
regard  to  newspaper  ownership  and  the 
22 


penetration  of  cable  tv. 

Jack  Caldwell,  chairman  of  INAME’s 
National  Advertiser  Relations  committee 
and  executive  consultant,  Scripps- 
Howard  Newspapers,  chaired  a  panel  on 
newspaper  reproduction  and  ad  position¬ 
ing.  Panel  members  included  Terry  Mac¬ 
Donald,  Young  &  Rubicam  and  chairman 
of  the  AAAA  Newspaper  Committee; 
Don  Insull,  Wm.  Esty  Company;  Michael 
Dolan,  McCann-Erickson;  Bonnie 
McCafferty,  Brown  &  Williamson 
Tobacco  Company  and  chairman  of  the 
ana’s  Newspaper  Committee;  Frank 
Stanczak,  ANPA/RI;  Dick  Halvorsen, 
Minneapolis  Star  and  Tribune  and  Wolf. 

Newspaper  executives  updated  and 
discussed  with  AAAA  and  ANA  mem¬ 
bers  syndicated  research,  standardized 
rate  card  formats,  SAU  invoice  billing 
procedures,  NEWSPLAN,  the  status  of 


the  Audit  Bureau  of  Circulations’  (ABC) 
coupon  distribution  verification  program 
and  the  soon-to-be-published  booklet  on 
newspaper  reproduction  and  just  what 
advertisers  can  do  to  maximize  reproduc¬ 
tion  of  their  ads  in  newspapers. 

“There  is  a  willingness  on  the  part  of 
newspapers  to  resolve  a  lot  of  situations 
which  will  benefit  the  national  advertis¬ 
ers.  This  meeting  demonstrated  the  kind 
of  constructive  dialogue  that  can  go  on 
when  groups  are  ready  to  work 
together,”  said  MacDonald. 

McCafferty  said,  “those  of  us  who  rep¬ 
resent  the  national  advertisers  were  ex¬ 
tremely  pleased  by  both  the  progress 
made  and  the  spirit  of  cooperation  shown 
at  the  recent  joint  meetings.  Much  can  be 
accomplished  when  we  work  closely  to¬ 
ward  mutually  beneficial  goals.” 

Caldwell  added,  “Newspapers  are 
making  many  new  and  very  positive 
moves  in  a  number  of  areas  which,  taken 
as  a  whole,  should  greatly  improve  their 
efficiency  and  effectiveness  as  an  adver¬ 
tising  medium.” 


Discussing  the  Standardized  Advertisng  Units  during  the  recent  AAAA/ 
ANA/INAME  meeting  in  New  York  are,  from  left:  John  Wolf,  Dallas  Times 
Herald  (chairman,  INAME  Advertising  Agency  Relations  Committee);  Terry 
AAocDonald,  Young  &  Rubicam  (chairman,  AAAA  Newspaper  Committee); 
Jack  Caldwell,  Scripps-Howard  Newspapers  (chairman,  INAME  National 
Advertiser  Relations  Comm.);  Charles  Kinsolving,  Newspaper  Advertising 
Bureau;  Bonnie  AAcCafferty,  Brown  &  Williamson  Tobacco  Company  (chair¬ 
man,  ANA  Newspaper  Committee);  Dick  Ockerbloom,  Boston  GIoIm  (IN¬ 
AME  president). 
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Not  long  ago,  when  you  called  Coors 
with  a  question,  you  could  only  cross  your 
fingers  and  hope  for  an  answer. 

You  see,  mum  was  the  word  in  Golden, 
Colorado. 

It  wasn’t  that  we  had  some  deep,  dark 
secret.  Or  that  we  broke  out  in  hives  when 
faced  with  a  microphone  or  a  reporter’s  pad. 

Quite  the  opposite. 

We’re  proud  of  the  way  we  do  things 
here.  And  to  put  it  simply,  we  thought  that 
was  all  that  mattered. 

So  we  kept  our  silence. 


Then  we  looked  at  the  other  side  of  the 
coin.  And  saw  that  others  were  genuinely 
interested  in  what  we  were  doing.  And  how 
we  were  doing  it. 

We  saw  that  talking  about  our  programs 
on  the  environment,  energy,  and  minority 
hiring  wouldn’t  be  self-serving.  It  would  be 
serving  everybody. 

So  now  when  you  call  us  with  a  question, 
make  sure  you  have  a  pencil  handy.  We’ve 
taken  “no  comment”  out  of  our  vocabulary. 

And  that’s  good 
news  for  both  of  us. 

Corporate  Communications  Dept. 


UrSTUKtSOO)  52S-3786 

In  Colorado  (800)  332-3725 


Adolph  Coors  Company,  Golden,  Colorado  80401 


NEWSPEOPLE 


Sector 


Beech 


Heffelfinger 


After  a  journalism  career  spanning 
more  than  40  years,  Keyes  Beech, 
Bangkok  bureau  chief  of  the  Los  Angeles 
Times,  will  retire  at  the  end  of  the  year 
and  Robert  H.  Secter  will  replace  him 
there. 

Beech,  who  joined  the  Times  in  1979, 
had  served  as  Far  East  correspondent  for 
the  Chicago  Daily  News  since  1947  and 
won  a  1951  Pulitzer  Prize  for  coverage  of 
the  Korean  War.  Beech  has  also  worked 
for  the  Honolulu  Star-Bulletin,  Akron 
Beacon-Journal  and  the  St.  Petersburg 
Evening  Independent  and  authored  two 
books,  “Tokyo  and  Points  East”  and 
“Not  Without  the  Americans.” 

Secter,  a  staff  writer  in  the  Metro  sec¬ 
tion  since  1980,  joined  the  Times  in  1978 

as  a  writer  in  the  Chicago  bureau. 

*  *  « 

John  B.  Degnan,  national  circulation 
manager  of  the  New  York  Times,  will 
direct  southeast  circulation  operations  of 
the  national  edition.  Degnan  joined  the 
Times  as  a  college  and  school  representa¬ 
tive  in  1964  and  held  managerial  positions 
in  the  book  and  education  division  and 
other  posts  before  taking  over  national 
circulation  duties  two  years  ago. 


Stroll 

througji  Milan 
without 
leaving 
Worcester. 


Visit  a  replica  of  Milan’s  famous 
shopping  arcade.  At  the  Worces¬ 
ter  Center  Galleria  in  Central 
New  England.  Where  we  don’t 
want  you  to  miss  a  thing. 

Wdrcester 

Telegram 

ScGazette 

Represented  by  C.W.O.  &  0. 


Roy  HEFFELnNGER  is  the  new  manag¬ 
ing  editor  of  the  Call  Chronicle  Newspap¬ 
ers,  Allentown,  Pa.,  in  a  promotion  from 
associate  managing  editor.  Heffelfinger 
has  served  in  virtually  every  capacity  of 
the  editorial  ranks.  He  was  managing  edi¬ 
tor  of  the  Call  in  1978-80  and  previously 
was  assistant  managing  editor  and  city 
editor  of  the  newspaper. 

The  post  of  managing  editor  has  been 
vacant  since  Lance  Parry  resigned  in 
August  to  accept  a  position  as  assistant 
news  editor  at  the  Philadelphia  Inquirer. 

*  *  • 

Managerial  changes  in  the  advertising 
department  of  the  Winston-Salem  (N.C.) 
Journal  and  Sentinel  include: 

W.  M.  Foil,  named  major  accounts 
manager;  Dilworth  Yokley,  advertis¬ 
ing  administrative  manager;  and  James  J. 
Bretzius,  retail  sales  manager. 

The  changes  follow  the  retirement  of 
Chester  W.  Bovender,  who  was  adver¬ 
tising  director  for  18  years. 

*  *  * 

Frank  F.  Kusnir,  a  member  of  the 
Chicago  Tribune’s  advertising  depart¬ 
ment  since  1971  and  most  recently  mana¬ 
ger  of  financial  and  suburban  retail  adver¬ 
tising,  was  named  midwest  advertising 
manager  of  the  New  York  Times.  He  is 
based  in  Chicago. 


•  *  * 

Joe  Grech,  phone  room  manager  of 
the  Detroit  Free  Press,  became  assistant 
classified  manager. 


Newspaper  Firms  Request 
Low  Power  TV  License 


With  an  investtnent  as  little  as  $1 5,000,  and 
a  corner  of  the  newspaper  office,  your  news¬ 
paper  can  add  impact  to  the  community,  a 
lower  power  TV  Station,  with  character  gen¬ 
erator  for  local  news  and  advertising  will 
transmit  over  15  to  30  miles.  No  FCC  cross 
ovmership  proposal.  See  Editor  and  Pub¬ 
lisher  Sept.  26th  feature  article  on 
LPTV.  We  prepare  you  complete  FCC 
Application.  Two  week  delivery. 

Edward  M.  Johnson 
&  Associates,  Inc. 

Suite  450,  One  Regency  Square, 

Knoxville,  Tennessee  37915 
(615)  521-6464 

Washington,  D.C.  (202)  775-1082 
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Linda  Picone  and  David  Kuhn  have 
been  named  assistant  managing  editors  of 
the  Minneapolis  Tribune. 

Picone  will  have  responsibility  for 
several  sections  and  will  also  handle 
budgetary  and  personnel  matters.  Kuhn’s 
position  is  a  new  one  and  he  will  have 
general  responsibility  for  the  bulk  of  staff 
reporting. 

The  Tribune  now  has  three  assistant 
managing  editors,  with  Steve  Ronald, 
currently  an  assistant  managing  editor, 
continuing  as  night  supervisor  and  in 
overall  charge  of  the  paper  and  its  con¬ 
tents  in  the  absence  of  the  managing 
editor. 

Picone  joined  the  Tribune  in  1974  as  a 
reporter  and  became  assistant  city  editor 
in  1979.  Kuhn  was  a  copy  editor  in  the 
early  60s  and  then  joined  the  Wall  Street 
Journal,  returning  to  the  Tribune  as  a 
business  reporter.  He  became  business 
editor  and  later  Washington  correspon¬ 
dent.  Most  recently  Kuhn  was  assistant 
managing  editor  of  the  San  Jose  (Calif.) 
Mercury. 

*  *  * 

Thomas  E.  Lampen,  former  retail  di¬ 
vision  sales  manager  of  the  St.  Louis 
Post-Dispatch  and  Globe-Democrat,  was 
named  retail  advertising  manager  of  Tuc¬ 
son  Newspapers  Inc.  Lampen  was  an 
advertising  account  executive  for  the  Post- 
Dispatch  and  served  as  retail  advertising 
supervisor  for  its  first  zone  satellite 
office. 

♦  ♦  * 

Robyn  K.  Agee,  a  former  intern  at  the 
Macon  (Ga.)  Telegraph,  is  a  reporter  for 
the  Ellijay  (Ga.)  Times-Courier.  She  is  a 
graduate  of  the  University  of  Georgia 
School  of  Journalism  and  Mass  Com¬ 
munication. 

Marjie  Lundstrom,  who  joined  the 
Denver  Post  in  August  as  a  feature  writer, 
is  now  the  anchor  columnist  for  the  Liv¬ 
ing  &  Arts  section.  She  began  her  career 
with  the  Fort  Collins  Coloradoan  and  in 
1979  joined  Denver  Monthly  magazine  as 
senior  editor,  becoming  managing  editor 
several  months  before  the  magazine 
ceased  publishing. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

New  officers  of  the  Pennsylvania 
Newspaper  Publishers  Association  are: 
President,  Uzal  H.  Martz,  Jr.,  presi¬ 
dent  and  publisher  of  the  Pottsville  Re¬ 
publican-,  and  vicepresident,  Edward  M. 
Mead,  president,  co-publisher  and  editor 
of  the  Erie  Times-News  Co.  They  assume 
office  January  1,  when  Martz  succeeds 
John  L.  S.  Northrop,  co-publisher  of 
the  Washington  Observer-Reporter  and 
Mead  succeeds  Martz  as  vicepresident. 

Named  again  as  secretary-treasurer  is 
Richard  A.  Swank,  publisher  of  the 
Perry  County  Times,  New  Bloomfield, 
and  the  Duncannon  Record. 

#  :te  j|c 

Ben  Phillips,  San  Jose  Mercury  and 
News  employe  for  more  than  30  years, 
was  named  publishing  systems  manager. 
Phillips  was  a  member  of  the  editorial 
staff  25  years  and  editorial  production 
coordinator  until  1980  when  he  joined  the 
production  department  to  represent  all 
departments  as  project  manager  during 
installation  of  the  SII  Systems/55. 

♦  *  ♦ 

Larry  Smith,  former  copy  editor  for 
the  New  York  Times,  joined  Parade 
magazine  as  a  senior  editor.  Smith  spent 
two  years  at  the  metropolitan  desk  of  the 
Times  prior  to  his  Pauude  appointment 
and  also  has  worked  as  an  editor  for  the 
New  York  Daily  News  and  for  several 
Gannett  newspapers  in  New  York  state. 
Earlier  he  was  with  the  Hayward  (Calif.) 
Daily  Review,  and  the  Cheyenne  (Wyo.) 
Eagle. 

*  *  tit 

William  R.  Canino,  publisher  of  the 
Sentinel  Newspapers  of  East  Brunswick, 
N.J.,  and  the  Freehold  News  Transcript 
and  general  manager  of  Greater  Jersey 
Press,  East  Brunswick,  was  named  group 
vicepresident-publisher  of  Greater 
Media,  Inc.,  a  multimedia  organization 
based  in  East  Brunswick.  Canino  joined 
Sentinel  Newspapers  in  1%7  as  general 
manager. 


Ann  Clark  was  promoted  to  assistant 
ntanaging  editor  of  the  Greenville  (S.C.) 
News  after  15  months  as  metro  editor. 

Clark  joined  the  News  in  1976  as  a  copy 
editor  and  subsequently  was  named  news 
editor  of  the  Greenville  Piedmont  and 
Sunday  editor  of  the  combined  News  and 
Piedmont. 

*  *  * 

Stephen  G-M.  Shenton  was  elected 
chairman  of  the  communication  and  jour¬ 
nalism  department  at  Shippensburg  (Pa.) 
State  College.  He  is  currently  a  candidate 
for  a  Ph.D.  in  communications  at  the  Uni¬ 
versity  of  Illinois.  Shenton  has  been  on 
the  SSC  faculty  since  1973  and  also  is 
president  of  the  Pennsylvania  School 
Press  Association. 

«  «  ♦ 

Cody  Smith  was  named  advertising 
marketing  manager  and  Jim  Whaley,  re¬ 
tail  advertising  manager,  of  the  Columbus 
(Ga.)  Ledger  and  Enquirer.  Also,  Ron 
Rice,  was  named  assistant  retail  advertis¬ 
ing  manager,  and  Mike  Ussery,  national 
advertising  manager,  in  department 
promotions. 

Richard  Schwab,  former  editor  of 
The  Friday  Harbor  (Wash.)  Journal  and 
the  Clear  Creek  Courant,  Idaho  Springs, 
Colorado,  was  named  editor  of  the  Ligo- 
nier  (Pa.)  Echo.  He  succeeds  Paul  S. 
Brittain,  who  moved  to  Laurel  Group 
Newspapers’  Mount  Pleasant  (Pa.)  Jour¬ 
nal  as  editor. 


Richardson 

New  executive  appointments  in  the 
personnel  department  of  the  Associated 
Press  include: 

Charles  J.  Lewis,  chief  (^bureau  for 
Connecticut  since  May  of  1980,  to  per¬ 
sonnel  manager,  concentrating  on  day-to- 
day  personnel  administration  involving 
2,^  employes  worldwide.  He  succeeds 
Ronald  E.  Thompson,  who  earlier  was 
promoted  to  director  of  communications. 

Bruce  Richardson,  a  personnel  ex¬ 
ecutive  for  the  past  four  years,  was 
named  manager  of  labor  relations  and  em¬ 
ployee  benefits,involved  primarily  in  dai¬ 
ly  matters  affecting  domestic  and  foreign 
labor  relations. 

Also,  Kelly  Smith  Tunney,  veteran 
AP  newswoman  and  former  foreign  cor¬ 
respondent  who  directs  media  relations, 
was  appointed  assistant  personnel  mana¬ 
ger,  and  Carolyn  Wellward,  an  admi¬ 
nistrative  assistant,  was  named  personnel 
executive. 

Lewis  is  an  attorney  and  journalist  who 
joined  the  AP  Washington  bureau  in  1974 
as  assistant  news  editor.  Richardson  has 
held  posts  in  Chicago  and  New  York 
since  he  joined  AP  in  1%7.  Tunney  joined 
AP  at  Miami  in  1%2  and  held  news 
assignments  in  this  country  and  Saigon, 
resigning  in  1%9  at  Los  Angeles.  She  re¬ 
turned  to  AP  this  past  year,  handling 
media  relations.  Wellward,  a  former  En¬ 
glish  teacher,  joined  AP  as  confidential 
secretary  to  the  managing  editor  in  1978. 

(Continued  on  page  26) 
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Washington  Post  Foreign 
Editor  Karen  DeYoung. 
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Notes  on  people 


University  gets  communications  gift 


Marajen  Stevick  Chinigo,  president  and  publisher  of  the  Champaign  (III.) 
News-Gazettte,  is  shown  with  the  University  of  Illinois  President  Stanley 
Ikenberry  (left)  and  Ul  Foundation  President  William  G.  Karnes  following 
announcement  of  her  gift  to  the  university. 


A  gift  commitment  in  excess  of  $5  mil¬ 
lion  has  been  made  by  Mrs.  Marajen  Ste¬ 
vick  Chinigo,  president  and  publisher  of 
the  Champaign  (Ill.)  News-Gazette  and 
owner-president  of  radio  station  WDWS 
am  and  fm. 

The  gift  will  provide  construction  funds 
for  the  David  W.  and  Helen  M.  Stevick 
Broadcast  Center,  named  in  memory  of 
her  parents.  And  the  funds  also  will  be 
used  to  endow  the  Marajen  Stevick  Chini¬ 
go  University  Professorship  at  the  uni¬ 
versity.  The  first  appointment  will  be 
made  in  the  College  of  Communications. 

Mrs.  Chinigo's  father  moved  to  Cham¬ 
paign  in  1915  and  in  1919  while  working 
for  the  Gazette,  purchased  the  rival 
News.  That  led  to  establishment  of  the 
News-Gazette.  Mr.  Stevick  died  in  1935 


and  his  wife  became  owner.  Mrs.  Chinigo 
assumed  president  and  publisher  duties  in 
I%7. 


Martin  Goodman,  president  of  Toronto 
Star  Newspapers  Ltd.,  received  Cana¬ 
da’s  highest  honor,  the  Order  of  Canada, 
in  October  21  ceremonies  in  Ottawa. 

Goodman  was  the  only  journalist  in  the 
group  of  62  distinguished  Canadians  re¬ 
ceiving  the  insignia  from  Governor- 
General  Ed  Schreyer.  He  was  cited  for 
providing  leadership  in  Canadian  journal¬ 
ism  and  showing  a  deep  and  fundamental 
concern  for  national  unity. 

“I  think  the  honor  is  a  significant  rec¬ 
ognition  of  journalism.  My  contribution  is 
not  personal  so  much  as  on  behalf  of  the 


ESTATE  PLANNING  &  TAX  CONSULTING 

for  Newspaper  Owners  and  Executives 

DONALD  C.  MEYER 

Attorney,  Tax  Consultant  &  Newspaper  Executive 
41  Woodhaven  Drive.  Wayne,  N.J.  07470  (201)  440-6903 
NOW  ACCEPTING  A  LIMITED  NUMBER  OF  NEW  CLIENTS. 

•  Speaker  on  Estate  Planning  to  more  than  40  newspaper  organizations, 
including  ANPA,  NNA,  SNPA  and  Slate  Associations. 

•  Consultant  &  Advisor  to  a  select  list  of  newspaper  owners. 

•  Specializing  in  corporate  structures,  recapitalizations,  valuation  limitations, 
appreciation  shifting  and  other  advanced  techniques. 

•  Coordinated  business  and  family  tax  planning.  Close  cooperation  with  local 
attorneys  and  accountants.  Regular  tax  advisories.  Strategic  planning  based 
on  changing  directions  of  tax  laws. 

SERVICES  AVAILABLE  ON  A  PROJECT  OR  CONTINUING  BASIS. 

TAKE  FULL  ADVANTAGE  OF  THE  NEW  TAX  LAW  STARTING  IN  1981. 
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profession.  I  am  delighted  to  see  journal¬ 
ism  represented  in  this  group,”  Goodman 
said. 

The  Canadian  journalist  attended 
McGill  University  and  continued  his 
education  at  Columbia  University  in  New 
York  and  Harvard  University.  He  work¬ 
ed  at  the  Calgary  Herald  and  Canadian 
Press  before  joining  the  Star  in  1958  as  a 
general  assignment  reporter.  Goodman 
worked  his  way  up  to  Washington  corres¬ 
pondent,  Ottawa  bureau  chief,  city  edi¬ 
tor,  managing  editor,  editor-in-chief, 
member  of  the  board  of  directors  and 
president,  the  post  he  has  held  since  1978. 
He  is  also  honorary  president  of  Cana¬ 
dian  Press,  chairman  of  the  board  of  To¬ 
day  magazine,  and  on  the  board  of  the 
Canadian  Daily  Newspaper  Publishing 
Association. 

*  *  ^ 

Erwin  Atwood,  a  journalism  professor 
at  Southern  Illinois  University,  Carbon- 
dale,  will  be  at  the  Chinese  University  of 
Hong  Kong  for  a  year  beginning  next  Au¬ 
gust  as  the  Aw  Boon  Haw  Visiting  Profes¬ 
sor  of  Communication. 

The  chair  was  established  in  honor  of 
the  Hong  Kong  businessman  by  his 
daughter,  Sally  Aw,  publisher  of  the 
Hong  Kong  Standard  and  Sing  Tao  Jih 
Pao.  Atwood  was  a  visiting  professor  at 
the  university  during  the  1978  Spring 
term. 

Atwood  will  teach  research  and  theory 
and  plans  an  analysis  of  Peking  and  Can¬ 
ton  television  broadcasts  and  will  con¬ 
tinue  research  started  in  connection  with 
his  recently-published  book,  “Circula¬ 
tion  of  News  in  the  Third  World:  A  Study 
of  Asia.”  The  book  was  co-authored  with 
Wilbur  Schramm  of  the  East-West  Com¬ 
munications  Institute  in  Honolulu. 


Newspeopie 

(Continued  from  page  25) 


John  Burns,  former  manager  of  adv¬ 
anced  systems  for  Capital  Newspapers, 
Albany,  is  now  data  processing  director 
of  the  Allentown  (Pa.)  Call-Chronicle 
Newspapers. 

*  «  * 

Ron  Hobson,  dean  of  football  writers 
covering  the  New  England  Patriots,  was 
appointed  senior  sports  writer  at  the  Pat¬ 
riot  Ledger,  Quincy,  Mass. 

*  *  * 

Bernard  Paley,  publisher  of  the 
Smithtown  News,  was  elected  president 
of  the  New  York  Press  Association  dur¬ 
ing  the  annual  meeting.  Other  officers 
elected  are:  Mary  Anna  Towler,  City 
Newspaper,  Rochester,  first  vicepre¬ 
sident;  Robert  S.  Trentlyon,  Chelsea- 
Clinton  News.  New  York  City,  second 
vicepresident;  Leah  S.  Dunaief,  The 
Village  Times,  East  Setauket,  treasurer 
and  Joseph  Swutlowski,  Fulton  Pat¬ 
riot,  assistant  treasurer. 
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Washington  Post  retracts  gossip  item 


Washington  Post  has  apologized  to  for¬ 
mer  President  Jimmy  Carter  and  his  wife 
for  an  item  in  its  gossip  column  October  5 
that  Blair  House  had  been  bugged  during 
president-elect  Ronald  Reagan’s  stay 
there  in  January. 

The  apology  came  October  23  in  a  letter 
from  Post  publisher  Donald  Graham  to 
the  Carters.  A  front-page  news  report 
based  on  a  letter  of  retraction  and  apology 
was  published  by  the  Post. 

”I  wish  to  retract  the  item  that 
appeared  in  the  Washington  Post,”  the 
letter  began.  “When  we  published  the 
item  we  had  a  source  whom  we  believed 
to  be  credible  and  reliable,  and  he  identi¬ 
fied  his  sources  as  two  members  of  your 
family,”  the  letter  read. 

“We  now  believe  the  story  he  told  us  to 
have  been  wrong  and  that  there  was  no 
‘bugging’  of  Blair  House  during  your 
administration.  Nor  do  we  believe  that 
members  of  your  family  said  Blair  House 
was  ‘bugged’.”  The  Post  has  not  identi¬ 
fied  its  source. 

The  letter  came  two  weeks  after  the 
Carters  had  demanded  an  apology.  Carter 
had  threatened  to  sue  the  Post  for  libel 
unless  it  retracted  the  item  and  publicly 
apologized. 

Carter  said  he  does  not  plan  to  go  ahead 
with  the  suit. 


Text  of  Letter 

I  wish  to  retract  the  item  that  appeared 
m  the  Washington  Post  concerning  re¬ 
ports  that  Blair  House  was  “bugged” 
during  the  President-elect  Reagan’s  stay 
there. 

I  also  wish  to  apologize  to  both  of  you 
for  its  publication  and  regret  any  embar¬ 
rassment  that  it  caused  you.  As  the  Post 
noted  in  its  editorial  of  Oct.  14,  your  re¬ 
cord  in  matters  pertaining  to  rights  of 
privacy  is  worthy  of  the  highest  respect. 

When  we  published  the  item,  we  had  a 
source  whom  we  believed  to  be  credible 
and  reliable,  and  he  identified  his  sources 
as  two  members  of  your  family. 

To  our  knowledge,  he  had  also  told  his 
story  to  high  members  of  the  Reagan 
Administration  and  to  others.  We  now 
believe  the  story  he  told  us  to  have  been 
wrong  and  that  there  was  no  “bugging” 
of  Blair  House  during  your  Administra¬ 
tion. 

Nor  do  we  now  believe  that  any  mem¬ 
bers  of  your  family  said  that  Blair  House 
was  “bugged.” 

I  would  like  to  take  the  opportunity  to 
clear  up  the  misunderstanding  that  fol¬ 
lowed  our  editorial  of  Oct.  14. 

The  editorial,  which  spoke  for  the  man¬ 
agement  of  the  paper,  did  not  intend  to 
suggest  that  the  paper  prints  rumors 


which  it  knows  to  be  false,  because  this  is 
not  the  policy  of  the  Washington  Post. 

Our  policy  is  to  print  news  that  is  accu¬ 
rate  from  sources  we  believe  to  be  reli¬ 
able.  We  try  to  correct  any  published  in¬ 
formation  we  And  to  be  untrue,  and  that  is 
what  we  are  doing  in  this  case. 

Balmer  re-elected 
CDNPA  president 

Preston  W.  Balmer,  vicepresident  of 
Armadale  Co.  Ltd.  of  Toronto,  was  re¬ 
elected  president  of  the  Canadian  Daily 
Newspaper  Publishers  Association. 

Armadale  publishes  the  Regina  Leader 
Post  and  the  Saskatoon  Star  Phoenix. 

J.P.  O’Callaghan,  publisher  of  the 
Edmonton  Journal,  was  named  presi¬ 
dent-elect  at  the  association’s  annual 
meeting.  Jean  Robert  Belanger,  publisher 
and  general  manager  of  Ottawa’s  Le 
Droit,  was  re-elected  vicepresident  and 
elected  treasurer. 

Past  president  of  the  association  is 
L.D.  Whitehead,  president,  publisher 
and  editor  of  the  Brandon  Sun. 


It'S  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  mph  Speed 
Limit;  Lifesaver  or  Nui¬ 
sance?"  and  "Air  Bags, 
Needed  or  Not?"  They're 
part  of  the  information 
service  availabie  to  news¬ 
people  from  State  Farm. 


write  or  call  (309-662- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


Media  Information  Service 
Public  Relations  Department 
State  Farm  insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701  f STATi  f 
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EQUIPMENT  NEWS  SECTION  Bayer  seeks  51% 

Edited  by  EARL  WILKEN  of  Compugraphic 

GESCAN  2  storage/retrieval  system  Agfa-Gevaert 

uses  “text  array  processor”  design  AG,  through  its  Belgium  based  subsidi¬ 
ary,  Agfa-Gevaert,  agreed  October  22,  to 

General  Electric  Company,  Military  &  bases  and  compared  against  the  queries  initiate  a  tender  offer  to  seek  1.1  million 
Data  Systems  Operations  in  Arlington,  automatically.  Comparison  is  accom-  Compugraphic  common  shares  at  $14 
Va.,  unveiled  in  New  York  City  on  Octo-  plished  by  character  string  matching  with  each.  Bayer  will  acquire  a  51%  stake  in 
ber  22,  a  high  speed  full-text  search  and  a  string  pattern  matching  algorithm  im-  Compugraphic  Corporation  ot  warning- 
retrieval  system  called  GESCAN  2.  The  plement^  in  each  processor.  Software  is  ton.  Mass.,  for  $60  million, 
system  is  said  to  employ  a  cost-effective,  not  part  of  the  text  array  processor  design  Agfa-Gevaert,  also  expects  to  acquire 

hardware-based  approach  that  solves  for  the  search  and  retrieval  routines.  about  3.1  million  newly  issued  shares  for 
problems  traditionally  associated  with  The  system  features:  fast,  sequential  $14  each.  With  this  second  purchase 
software-oriented  database  management  search  for  large  volumes  of  full-text  data;  Bayer  would  reach  its  51%  goal.  Share- 
systems.  word-for-word  matching;  no  indexing  holders  must  approve  the  transaction. 

Using  a  hardware  approach  that  in-  and  the  elimination  of  directory  storage;  About  $43  million  in  new  operating 
corporates  a  General  Electric  developed  no  topical  recognition  and  the  elimination  capital  will  be  available  to  Compugraphic 
“text  array  processor”  with  LSI  (Large  of  thesaurus  maintenance;  and  indepen-  with  the  3. 1  million  share  purchase.  Corn- 
Scale  Integrated)  circuits,  the  system  dent  parallel  processing  of  queries  which  pugraphic  has  posted  losses  in  recent 
searches  digital  data  at  speeds  in  excess  permits  multiple  searches  of  a  database  quarters  and  expects  to  announce  a  pre- 
of  two  million  characters  per  second,  with  no  impact  on  response  time.  tax  loss  of  $13  million  for  the  fiscal  year 

This  hardware  approach  permits  match-  The  basic  GESCAN  2,  priced  at  ending  October  30. 
ing  of  stored  full-text  databases  (80  mil-  $249,750.00  (includes  documentation,  Andre  Leysen,  president  of  Agfa- 
lion  characters  up  to  4  billion  characters)  software,  installation,  and  user  training),  Gevaert  in  Belgium,  said  its  ownership  of 
from  a  user’s  query  and  scans  word-for-  is  a  standalone  system  that  can  be  custo-  Compugraphic  will  permit  Agfa-Gevaert 
word,  without  translating,  abstracting,  mized  for  search  and  retrieval  configura-  to  enter  the  electronic  printing  market, 
indexing  or  file  inversion  techniques.  tions  for  users  with  special  system  sup-  “Our  main  objective,”  he  said,  “is  to 

Text  array  processors  are  configured  in  port  requirements.  enter  the  market  for  automatic  electronic 

an  array  architecture  (from  4  LSI  chips  Hardware  in  the  basic  system  consists  printing  systems  and  to  develop  the  fu- 
per  array  up  to  128  chips)  to  achieve  of:  a  PDP-1 1/34  with  128Kbyte  memory;  ture  systems  for  this  market  through 
simultaneous  and  independent  proces-  two  10  MB  disk  cartridge  drives  (one  cooperation  with  Compugraphic.” 
sing  of  operator  queries.  The  queries  are  for  GE  software,  the  other  for  the  operat-  In  1980,  Agfa-Gevaert  had  sales  of  $2.2 

loaded  into  the  array  of  processors  while  ing  system  software);  one  80MB  disk  billion,  including  $300  million  in  the  U.S. 
source  information  is  read  from  data-  (Continued  on  page  32)  The  company  makes  photographic  film 

and  paper,  audio  and  video  magnetic 
tape.  X-ray  film,  copiers  and  other  pro¬ 
ducts.  Compugraphic  for  the  past  seven 
years  has  sold  some  of  Agfa-Gevaert’s 
products. 

Leysen  said  management  changes  are 
not  anticipated.  He  said  Compugraphic 
had  a  “first-class”  marketing  force. 

Peter  Goodson,  an  analyst  with  Kid¬ 
der,  Peabody  &  Co.,  said  Compugraphic 
had  the  “potential  to  compete  in  the 
broader  information-processing  markets 
with  big  boys  like  Xerox  Corp. ,  and  Inter¬ 
national  Business  Machines  Corpora¬ 
tion.”  Goodson  also  said  Bayer  could 
provide  capital  to  finance  new  technolo¬ 
gy.  In  1980  Bayer  had  sales  of  $13  billion, 
according  to  Leysen. 

Laser  raster-scan 
software  unveiled 

Monotype  Graphic  Systems  of  Arling¬ 
ton  Heights,  Illinois,  unveiled  at  the  re¬ 
cent  IFRA  show  in  Switzerland,  a  pro¬ 
totype  software  package  for  driving  their 
raster-scan  laser  typesetter  that  produces 
a  full  broadsheet  newspaper  in  one  and  a 
half-minutes  including  halftones. 

The  system  can  handle  85  line  screen 
halftones  at  a  45  degree  angle. 
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...in  newspaper 
printing  presses 


Our  American  heritage  of  engineering 
quality  presses  now  is  augmented 
by  the  latest  advances  in  newspaper 
production  technology  developed 
with  our  sister  division  in  Europe— 
M.A.N.-Roland. 

Yes,  the  M.A.N.-Wood  partner¬ 
ship  has  invested  in  your  future,  to 
provide  publishers  with  a  viable 
alternative  ...  a  better  choice  of  web 
offset  presses. 

So  before  you  buy,  shouldn’t  you 


know  what  we  have  to  offer?  Just  call 
William  E.  Seaman,  Vice  President  of 
Sales  and  Marketing  at  (201)  469-6600. 
Or  write  to:  M.A.N.-Wood  Industries, 
Wood-Hoe  Division,  333  Cedar 
Avenue,  Middlesex,  New  Jersey  08846. 

We’re  eager  to  prove  to  you  that 
we  have  the  newspaper  production 
systems  to  serve  every  pressroom  need 
from  the  weekly  to  the  largest  metro¬ 
politan  dailies  .  .  .  eager  to  demon¬ 
strate  the  features  that  make  our 


equipment  able  to  print  sharp,  clear 
halftones  or  sparkling  four-color 
editorial  or  advertising  with  equal 
ease  and  fidelity— reliably! 

Your  Viable  Alternative 


WOOD-HOE  DIVISION 


i 


ERGONOMICS 


has  been  defined  as  the  scientific  study  and  planning  of  the 
work  place  and  the  work  place  environment  in  order  to  adapt 
them  as  much  as  possible  to  the  physical  and  mental  needs  of 
the  worker. 


Wright  Line  of  Worcester,  Mass.,  re¬ 
cently  completed  a  research  study  to 
show  the  many  ergonomic  factors  that 
must  be  considered  in  order  to  create 
comfortable  and  productive  VDT  work 
station  environments. 

Tile  study  findings  said,  “A  few  years 

Keyboard  Height 

Correct  keyboard  Blp 

height  is  determined  by  f 

the  physical  character-  |Kf  I 

istics  of  the  operator.  \  » 

To  avoid  arm  fatigue,  \  I 

the  ideal  angle  of  the  i  y' 

operator's  arms  at  L 

the  elbow  should  be  .ay 

maintained  as  close  *7^ — 

to  90°  as  possible  and 

wristjsupport  should 

be  provided. 


ago  only  scientists  and  computer  profes¬ 
sionals  were  familiar  with  VDTs,  or  as 
they  were  then  known  as  CRT  terminals. 
Now  these  devices  are  found  in  all  areas 
of  offices  and  plants,  performing  a  variety 
of  functions.  They  number  into  the  hun¬ 
dreds  of  thousands  and  are  rapidly  be- 

Viewing  Height  I 

The  height  of  the  VDT  ^ 

screen  should  be  v''=:::r~7 - S 

adjustable  to  provide  ^  [ 

the  ideal  20°  below  eye  ^  '"^1 

level  viewing  angle 

which  minimizes  neck  ' 

or  head  movement  and  jM 

reduces  fatigue. 


coming  standard  equipment  for  people 
ranging  from  top  management  to  inven¬ 
tory  clerks. 

“Almost  everyone  who  works  in  an 
office  will  find  themselves  working  with 
VDTs  in  the  future.  These  people  will  be 
(Continued  on  page  31) 

Viewing  Distance  F 
and  Angle 

To  reduce  discomfort  I 

from  unnecessary  neck  \l 

swiveling  and  continual  ^  V\  m| 

refocusing,  the  screen,  \  \  /| 

copy  holder  and  key-  '  \  /I 

board  all  should  be  \ 

positioned  in  one  verti-  ^  > 

cal  line  at  approxi- 

mately  the  same  I 

viewing  distance. 


Glare  Elimination 
Glare  and  reflections 
can  seriously  affect 
image  clarity.  The  angle 
of  ttie  screen  should  be 
adjustable  to  avoid 
glare  and  reflections. 
Tabletops  should  be  of 
a  light  color  and  have 
textured  surfaces 
to  avoid  glare  and 
blight  spots. 


Leg  Clearance 
Since  work  may 
require  movement  from 
the  terminal  position  to 
a  writing/referencing 
position,  leg  space 
should  extend  across 
the  full  width  of  the 
work  surface. 

Seating 

Comfortable  posture 
seating  with  casters  for 
easy  mobility  should 


work  Surface 
A  carefully  selected 
terminal  workstation 
will  provide  adequate 
work  surface  for  writ¬ 
ing  and  refererxe 
materials. 

Rling  and  Storage 
Space 

Access  to  reference 
materials,  supplies  and 
personal  belongings 
should  be  considered. 
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(Continued  from  page  30) 
the  key  factor  in  determining  the  value  of 
the  equipment.  If  they  work  comfortably 
with  the  VDTs,  the  result  will  be  greatly 
increased  efficiency  and  speed  in  the 
handling  and  processing  of  information. 
If,  on  the  other  hand,  the  interface  be¬ 
tween  the  people  and  the  devices  is 
stress-producing,  the  result  will  be  un¬ 
happy,  less  efficient  people  who  suffer 
from  fatigue,  eye  strain  and  other  real  or 
imagined  discomforts  that  lead  to  errors 
and  low  productivity.” 

E.  William  Housh,  president  of  Wright 
Line,  said  recently  that  research  both 
here  and  abroad  is  confirming  that  the 
electronic  speed  of  computerized  office 
equipment  is  geared  to  heighten  efficien¬ 
cy,  but  in  many  cases  it  is  proving  coun¬ 
ter-productive — and  detrimental  to  the 
physical  and  mental  health  of  employes. 

Housh  went  on  to  say  ergonomics  has 
shown  that  as  the  ofHce  becomes  in¬ 
creasingly  electronic,  it  is  no  longer 
possible  to  design  work  areas  for  the 
“average”  person  and  simply  let  those 
who  are  not  average  adapt  to  them. 

Wright  Line’s  president  also  said  “the 
average  workstation  may  not  be  suitable 
for  the  truly  average  person  once  a  CRT 


terminal  is  part  of  the  equipment.” 

As  part  of  Wright  Line’s  ergonomic 
product  line,  the  company  introduced  at 
the  eighth  annual  Information  Manage¬ 
ment  Exposition  in  New  York  City,  a 
universally  adjustable  video  display  ter¬ 
minal  woiicstation  and  accessories.  The 
workstation  is  part  of  the  ETS  2000  pro¬ 
duct  line. 

The  unit’s  double-tiered  main  surface 
enables  an  operator  to  sit  at  a  station 
which  has  the  video  screen  and  the 
keyboard  at  different  levels,  which  are 
adjustable  for  individual  comfort  and  to 
overcome  problems  with  glare  or  angle  of 
vision.  The  unit  is  an  intricate  array  of 
movable  parts. 

Operators  can  easily  adjust  the  work¬ 
station  levels  from  a  sitting  position  by 
turning  cranks  with  handles  that  fold 
snugly  under  the  main  surface  when  not 
in  use.  Side  work  surfaces,  used  for  hold¬ 
ing  reference  materials  or  performing 
tasks  not  requiring  use  of  the  VDT  equip¬ 
ment,  automatically  adjust  to  the  height 
of  the  keyboard  surface. 

Housh  said  the  company  had  taken 
ergonomic  studies  and  pinpointed  1 1  con¬ 
siderations  that  must  be  addressed  in 
workstation  design  and  began  to  build  an 


expanding  line  of  products  which  meet 
these  new  needs. 

The  11-point  check  list  that  Wright 
Line  followed  in  its  design  include:  oper¬ 
ator  seating;  keyboard  location;  viewing 
screen  location;  viewing  screen  attitude; 
provisions  for  non-terminal  tasks;  glare 
and  reflection  elimination;  safety;  source 
material  access;  filing  and  storage;  con¬ 
venience;  and  security. 

Wright  Line  believes  the  most  impor¬ 
tant  effect  of  the  dual-level  setup  is  that  it 
allows  the  viewing  screen,  keyboard  and 
copy  holder  to  be  placed  in  the  same 
viewing  plane,  at  approximately  the  same 
viewing  distance,  to  reduce  neck  move¬ 
ments  and  eye  refocusing  that  lead  to  the 
principal  operator  complaints. 

In  the  Wright  Line  design,  the  viewing 
screen  level  can  be  tilted  upward  or 
downward  and  swivels  from  side  to  side. 
A  padded  wrist  support,  which  reduces 
fatigue  and  keystroke  errors,  slides  under 
any  standard  keyboard  for  arm  support. 
Radiused  edges  and  comers  on  aU  tops 
and  exposed  parts  eliminate  the  danger  of 
abrasion. 

Seating  is  designed  for  comfortable 
posture  and  to  keep  elbows  as  close  to  90 
degrees  as  possible,  to  avoid  arm  fatigue. 


Sony  demonstrates  MAVICA  camera 
using  magnetic  recording  system 


Sony  Corporation  of  America  located 
in  Park  Ridge,  New  Jersey,  announced 
October  26,  in  New  York  City  that  its 
electro  magnetic  recording  still  camera, 
called  MAVICA,  would  be  sold  in  the 
U.S.  during  mid-1982.  The  camera  will 
probably  be  priced  at  about  $1,000  and 
will  be  sold  as  part  of  the  basic  Sony 
system.  The  system  will  include  in  1982  a 
video  picture  printer  that  will  have  two 
print  sizes  available. 

In  the  Tvst  U.S.  demonstration  of  the 
MAVICA  camera,  Sony  executives  said 
the  camera  utilizes  the  full  advantages  of 
advanced  electronic  technology  in 
magnetic  recording,  CCD  (Charge  Cou¬ 
pled  Devices)  and  IC  (Integrated  Circuit) 
semiconductors. 

The  resolution  of  the  pictures  has  been 


designed  for  TV  sets  and  other  video  re¬ 
cording  and  playback  techniques.  TV  set 
resolution  in  the  U.S.  is  at  525  scanning 
lines.  According  to  a  Sony  executive  the 
design  parameters  of  the  MAVICA  sys¬ 
tem  cannot  be  increased  and  a  profession¬ 
al  MAVICA  type  camera  will  probably 
develop  from  present  video  research  and 
is  about  three  to  five  years  away. 

The  MAVICA  camera  uses  no  photo¬ 
graphic  film  and  therefore  does  not  re¬ 
quire  developing  and  printing  processes 
which  are  essential  to  conventional  che¬ 
mical  photography. 

Some  of  the  features  of  the  camera  are: 
the  recorded  pictures  can  be  viewed  im¬ 
mediately  on  a  tv  set;  image  signals  on  the 
MAVIPAK  (magnetic  disk)  can  be  trans¬ 
mitted  over  a  telephone  line;  the  MAVI¬ 


CA  can  be  used  as  a  handy  color  video 
camera  when  connected  to  portable  or 
other  VTRs  (video  tape  recorders);  con¬ 
tinuous  recording  of  10  pictures  per 
second  can  be  obtained  with  speeds  of  up 
to  60  pictures  per  second  will  be  possible 
in  the  future;  through  electronic  means, 
the  user  can  produce  a  composite  picture 
or  easily  control  the  color  tone;  and  still 
pictures  taken  by  the  MAVICA  can  be 
easily  dubbed  onto  a  videotape,  so  the 
user  can  produce  video  albums. 

The  camera  is  no  larger  than  a  conven¬ 
tional  35mm  single-lens  reflex  camera. 
An  image  seen  through  the  lens  is  con¬ 
verted  into  electrical  signals  by  a  solid- 
state  imager  called  a  CCD,  developed  by 
Sony.  The  signals  are  recorded  on  a  very 
small  magnetic  disk  called  MAVIPAK 
that  Sony  developed  for  the  camera. 

The  MAVIPAK  memory  medium  can 
record  up  to  50  still  color  pictures.  The 
recorded  pictures  can  be  viewed  im¬ 
mediately  on  a  home  tv  set. 


MAGNETIC  disk  in  Sony  system  is  called  AAAVIPAK. 
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STANDALONE  search  and  retrieval  system  employs  a  GE  designed  text 
array  processor  that  compares  word-for-word  using  LSI  technology. 


GESCAN  2 

(Continued  from  page  28) 

storage  drive  (storage  system  can  handle 
up  to  16  TOOMB  drives);  nine-track 
magnetic  tape  drive;  printer  (180  charac¬ 
ter/second);  user  terminal;  and  the  text 
array  processor.  The  basic  system  also 
includes  a  database  generator  for  insert¬ 
ing  data/information  into  GESCAN  2. 

The  basic  system  can  accommodate  up 
to  4  user  terminals,  however,  if  the  sys¬ 
tem  is  to  be  expanded  for  an  online  (in- 
house  or  remote)  configuration  then 
either  a  PDP-1 1  /  70  computer  or  a  DEC 
VAX  computer  can  be  used  to  increase 
the  number  of  ports  for  online  searching 
above  the  4  terminal  limit.  Only  GE  sup¬ 
plied  terminals  (semi-intelligent)  can  1^ 
used.  GESCAN  2  can  be  accessed  with 
either  dial-up  modems  (1200  baud)  or  in¬ 
terfaced  with  a  multi-plexing  system  for 
9600  baud  online  access. 

The  GESCAN  2  system  permits  data/ 
information  entry  through  a  data  base 
generator  (construction)  from  disk  stor¬ 
age,  terminal  input  and  from  magnetic 
tape.  With  the  data/information  in  the 
data  base,  a  user  can  query  the  data  base 
with  the  request  going  through  a  query 
language  to  a  search  director  function  and 
the  full  or  partial  data  base  material  being 
searched  (word-for-word)  by  the  hard¬ 
ware  (text  array  processor).  The 
answetfs)  to  the  query  then  go  back  to  the 
output  generator  for  either  a  hard  copy 
printout  and/or  to  the  user  terminal.  From 
the  user  terminal  (not  the  data  entry  ter¬ 
minal)  a  user  can  also  load  or  edit  data/ 
information  manually  into  the  data  base 
generator.  This  material  from  the  user 
terminal  can  also  be  for  refinement  of  the 
data/information  going  into  the  data 
base(s). 

The  system’s  query  construction  capa¬ 
bilities,  implemented  through  a  user- 
cordial  interface  language,  allow  for  a 
step-wise,  tabular  generation  (display  on 
VDT)  of  simple  to  complex  queries.  The 
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query  capabilities  include:  exact  term 
match — (ate  matches  ate);  fixed  length 
don’t  care  (!) — (late  matches  date,  fate, 
gate);  variable  length  don’t  care  (?) 
— (?ate  matches  ate,  date,  crate,  create); 
search  by  partition— (up  to  256  partitions 
per  document,  only  those  partitions  of  the 
data  base  specified  will  be  examined  for  a 
match);  boolean  logic — (and,  or,  not); 
search  by  proximity — (January  within  10 
characters  of  10th  matches  January  the 
10th  and  the  10th  of  January);  and  near 
term  match — (retrieve  all  documents 
which  contain  at  least  N  of  the  M  given 
terms). 

The  tabular  screen  design  permits  the 
user  to  place  and  see  on  the  query  direc¬ 
tory  the  query(s)  name(s),  hits  (number), 
document  (name),  term  group  and  zone 
groups.  The  system  also  has  a  browse 
level. 

In  the  Zone  Group  design,  the  system 
allows  each  document  to  be  sub-divided 
into  256  fields.  When  using  the  system,  a 
newspaper  could  allocate  headlines, 
bylines,  body  text  or  date  and  page  of 
issue  to  individual  fields  for  storage  and 
retrieval.  When  the  full  text  is  retrieved 
the  query  will  be  highlighted  by  the 
system. 

General  Electric  (GE)  will  write  an  in¬ 
terface  program  for  transfer  of  data/in¬ 
formation  from  a  front-end  system  (DEC 
PDP-11  /  70)  for  the  GESCAN  2  storage 
and  retrieval  system.  Interfaces  for  other 
systems  will  be  written  when  requested. 
GE  will  also  maintain  the  system  world¬ 
wide  for  about  $700  a  month. 

The  GESCAN  2  system  is  expected  to 
be  employed  by  a  broad  cross  section  of 
end  users  such  as  newspapers,  libraries, 
wire  services  and  periodicals. 

System  applications  include:  auto¬ 
mated  message  handling;  digital  pattern 
recognition;  intelligence  data  processing 
and  dissemination;  scientific  and  technic¬ 
al  publications  retrieval;  medical  and 
pharmaceutical  literature  search;  news 
service  and  securities  research;  patent 
search  and  litigation  support;  and  library 
and  document  clearinghouse  operations. 


Covering  prevents 
idler  roll  marking 

Herco  Graphic  Products  of  Wauconda, 
Illinois,  introduced  recently  a  release  sur¬ 
faced  roll  covering  for  the  prevention  of 
idler  roll  marking  and  the  elimination  of 
ink  buildup  on  the  surface  of  web  lead 
idler  rollers. 

The  Herco  material  has  both  a  raised 
surface  to  minimize  the  area  of  contact 
between  the  web  and  the  idler  roller  and  a 
release  coating  of  a  Teflon  compound 
which  both  resists  ink  pickup  and  facili¬ 
tates  easy  removal  of  ink  whenever  clean¬ 
ing  does  become  necessary.  Properly  ap¬ 
plied,  the  material  will  prevent  idler  roller 
marking  and  eliminates  wrinkles  and  web 
breaks  due  to  accumulated  idler  roll  ink 
buildup. 

The  material  comes  in  a  variety  of 
widths  to  suit  all  roll  diameters. 


EASY  TO  APPLY  Herco  Teflon  coated 
roll  covering  prevents  marking  and  re¬ 
duces  web  ^eaks  and  wrinkling. 


RBP  adds  3  plates 
to  anodized  line 

RBP  Chemical  of  Milwaukee,  Wiscon¬ 
sin,  has  added  to  its  product  line:  Addi¬ 
tive  Aluminum  plates;  Anograin  (wipe- 
on)  plates;  and  Ultra  100  (presensitized) 
plates. 

A  new  inhouse  anodizer  line  provides 
for  plates  with  a  brush  grained  surface  for 
easier  and  more  consistent  control  of  ink/ 
water;  deep  cleansing  etch,  that  provides 
a  more  durable  image  and  non-image  area 
enhancing  contrast  and  minimizing  mis¬ 
sed  burns;  fully  anodized  plates  that  pro¬ 
vide  less  oxidation  and  fewer  voids;  and 
careful  finishing  of  plates  that  results  in  a 
true  square,  trimmed  for  low  tolerance 
presses  and  slip  sheeted  for  surface  pro¬ 
tection. 
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Fleet  modernization 
to  cost  $1,250,000 

Philadelphia  (Pa.)  Bulletin  is  investing 
$1,250,000  for  70  new  trucks  and  the  re¬ 
furbishing  of  all  the  vehicles  in  its  large 
fleet. 

Publisher  N.  S.  “Buddy”  Hayden  said 
“this  new  million  dollar  commitment  is 
one  of  a  series  of  moves  to  improve  the 
position  of  the  Bulletin  through  better 
service  to  readers.  Modernization  of  our 
fleet  will  increase  the  reliability  of  our 
all-day  delivery  system,  and  help  to  re¬ 
duce  costs  through  increased  effi¬ 
ciency.” 

William  J.  Powell,  Bulletin  circulation 
director,  said  “the  addition  of  70  new 
vehicles  will  enable  us  to  service  hun¬ 
dreds  of  new  locations  where  the  Bulletin 
can  be  purchased  and  will  greatly  in¬ 
crease  our  ability  to  make  our  editions 
accessible  to  readers  everywhere  in  this 
complex  14-county  market. 

Purchasing  director  Joseph  Sanford 
said  the  first  group  of  15  new  Chevrolet 
vans  will  be  delivered  early  in  December. 
This  will  be  followed  by  52  new  step- 
vans,  aluminum-bodied  trucks  to  be  deli¬ 
vered  during  December  and  January 
through  an  agreement  reached  with  Blind 


Leasing  Company.  The  three  remaining 
vehicles  included  in  this  plan  are  large 
International  Harvester  trucks  which 
have  been  purchased  direct,  Sanford 
said. 

“The  rest  of  the  vehicles  in  the  Bulle¬ 
tin’s  large  fleet,”  Sanford  said,  “are 
being  refurbished  through  extensive 
motor  and  body  work,  and  completely 
repainted  and  redecorated.  All  of  the 
vehicles  will  be  painted  a  special  silver 
color  and  attractively  decorated  with  de¬ 
cals  in  two  shades  of  blue.”  The  same 
graphic  design  is  being  carried-out  in  a 
similar  program  by  which  all  Bulletin  coin 
boxes  and  newsstands  will  be  replaced 
and/or  repainted  this  winter.  A  thousand 
new  coin  boxes  have  been  ordered  and 
are  being  placed  throughout  the  Bulletin 
circulation  area  as  they  arrive. 


Water  based  ink  used 
in  Fla.  flexo  test 

Roberts  &  Porter  of  Elk  Grove  Village, 
Illinois,  has  developed  a  completely  wa¬ 
ter  based  ink  caUed  NEWSFLEX  for  the 
newspaper  industry.  The  ink  was  used  at 
the  Sarasota  (Fla.)  Journal  when  it  pro¬ 


duced  4  true  flexographic  pages  in  a  44 
page  edition  that  was  run  at  speeds  of 
1100  feet  per  minute. 

The  ink  was  formulated  so  that  it  would 
be  completely  rewettable  on  press.  This, 
it  is  said,  is  essential  in  newspaper  print¬ 
ing  operations  because  of  frequent  stop¬ 
pages  on  press.  In  addition,  the  ink  dries 
to  a  hard  scuff  resistant  film  which  elimin¬ 
ates  the  marking  that  takes  place  with 
conventional  oil  based  inks. 

At  the  time  of  start-up,  the  viscosity  of 
the  ink  was  in  the  range  of  20”  Zahn  Cup 
number  2.  As  pressmen  gain  experience 
in  viscosity  control  on  press,  Roberts  & 
Porter  stated,  it  is  anticipated  that  any 
existing  press  problems  will  be  reduced 
and  more  commercially  acceptable  re¬ 
sults  will  be  obtained.  Shell  Cups  may 
have  to  be  used  to  give  more  latitude  in 
viscosity  control,  the  manufacturer  said. 

The  ink  is  also  designed  to  be  non¬ 
misting,  non-foaming  and  because  it’s 
water  based,  has  extremely  low  volatility 
characteristics.  There  is  no  pollution 
problem  and  no  fire  or  explosion  hazards 
to  be  concerned  about. 

The  ink  manufacturer  said  it  is  antici¬ 
pated  that  based  on  original  cost  and 
mileage  information,  the  water  based  fle¬ 
xo  inks  will  be  cost  competitive  relative 
to  oil  based  news  inks. 
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Audio  visual  dept, 
sells  target  accounts 


On  an  average  weekday,  the  Atlanta 
Constitution  (morning)  and  the  Atlanta 
Journal  (evening),  flagship  newspapers 
of  Cox  Enterpnses,  are  read  by  713,000 
adults  in  Atlanta,  Ga.  Weekend,  com¬ 
bined  editions  of  the  newspapers  gamer 
even  bigger  audiences.  More  than  1  mil¬ 
lion  adults — 84%  of  Atlanta’s  adult 
population — read  at  least  one  issue  of  the 
Sunday  Atlanta  Journal  and  Constitution 
weekly. 

But,  management  at  the  Atlanta  News¬ 
papers  knows  that  impressive  readership 
figures  and  profits  aren’t  synonymous. 

“Our  profltability  depends  on  advertis¬ 
ing,’’  says  Dennis  Berry,  assistant  adver¬ 
tising  director.  “Our  newspapers’  overall 
advertising  linage  has  increased  for  five 
consecutive  years.  But,  though  ad  linage 
is  growing  faster  than  our  marketplace 
and  we’ve  penetrated  many  new  markets, 
we’re  not  content.  With  new  products, 
marketing  strategies,  and  more  sophisti¬ 
cated  audiovisual  sales  tools,  we  expect 
our  growth  rate  to  keep  increasing.  By 
1984  our  goal  is  to  average  more  than 
59,000  pages  of  advertising  a  year.” 

Berry  admits  this  goal  may  appear  un¬ 
duly  ambitious  given  the  fierce  and  grow¬ 
ing  competition  from  electronic  media, 
regional  editions  of  national  magazines, 
and  suburban  papers.  But  he  thinks  new 
products  and  marketing  strategies  make  it 
realistic. 

“There’s  growing  cooperation  be¬ 
tween  editorial  and  advertising  depart¬ 
ments  on  marketing  plans,”  says  Berry. 
“This  doesn’t  mean  advertising  is  telling 
editorial  what  to  do.  Rather,  editors  are 
more  aware  that  in  addition  to  providing 
hard  news,  newspapers  must  reflect  read¬ 
ers’  interests  and  lifestyles.  Improved  re¬ 
search  and  planning  are  yielding  new  pro¬ 
ducts  which  are  both  popular  with  read¬ 
ers  and  good  advertising  vehicles.” 


New  products  introduced  by  the  Atlan¬ 
ta  Newspapers  since  1979  include:  EX¬ 
TRA,  a  weekly  community  newspaper 
supplement  published  in  four  editions  to 
carry  local  news  and  advertising  to  dis¬ 
tinct  geographic  segments  of  metro 
Atlanta;  TV  Week,  a  magazine-format 
publication  featuring  in-depth,  tv-related 
articles  as  well  as  viewing  schedules; 
Atlanta  Weekly,  a  colorful,  updated  ver¬ 
sion  of  the  newspapers’  70  year-old  Sun¬ 
day  magazine  section,  and  a  variety  of 
new  daily  newspaper  feature  sections. 

To  sell  these  new  products  effectively, 
the  “on-the-street”  sales  staff  has  in¬ 
creased  from  50  to  70  people,  says  Berry. 
Advertising  has  been  reorganized  to  per¬ 
mit  increased  market  specialization.  For 
example,  each  of  the  12  classified  ad 
account  executives  now  specializes  in 
one  of  three  major  markets:  real  estate, 
personnel,  or  automotive.  Eight  people 
concentrate  on  national  accounts,  while  a 
sales  staff  of  23  sells  EXTRA.  Suburban 
zone  offices  put  many  retail  account  ex¬ 
ecutives  in  closer  contact  with  key  adver¬ 
tisers. 

“We  have  updated  our  marketing  phi¬ 
losophy,  too,”  adds  Berry.  “Previously 
our  salespeople  concentrated  more  on 
servicing  accounts  and  less  on  selling 
them.”  A  new  training  program  teaches 
account  executives  to  talk  less  and  listen 
more.  Retailers  and  other  customers  are 
more  sophisticated  buyers  today.  Sales¬ 
people  must  understand  their  overall 
marketing  needs  and  plans  to  offer  sound 
advertising  advice  and  to  sell  effec¬ 
tively.” 

Gordon  French,  retail  sales  manager, 
agrees.  His  six-person  staff  calls  on  dis¬ 
count  and  food  stores,  movie  theaters, 
and  other  major  retail  accounts. 

“My  staff  used  to  spend  hours  taking 
about  individual  ads,  dealing  on  a  produc¬ 


John  C.  Williams,  audiovisual  mana¬ 
ger,  standing,  and  Bill  Camp,  a  national 
account  executive  for  the  Atlanta  News¬ 
papers,  discuss  the  impact  audiovisual 
sales  presentations  can  have  in  one-on- 
one  meetings  with  customers.  Camp  uses 
this  Kodak  Ektagraphic  audioviewer/pro¬ 
jector  and  other  portable  units  to  present 
more  than  350  AV  shows  to  customers 
and  prospects  throughout  the  country. 

tion  level,”  French  notes.  “But  they 
spent  little  time  discussing  overall  adver¬ 
tising  philosophy  and  objectives.  Food 
store  advertising  budgets  often  exceed  $3 
million.  To  capture  a  substantial  budget 
percentage,  salespeople  should  be  at  ease 
talking  about  hundreds  of  thousands  of 
dollars.  But  it’s  not  easy  convincing  sales 
veterans  to  change  tactics — to  begin  ‘sell¬ 
ing’  accounts  on  an  advertising  philoso¬ 
phy  instead  of  servicing  them  with  recom¬ 
mendations  on  next  week’s  page  ad. 
However,  our  new  use  of  audiovisual 
(AV)  sales  presentations  has  offered  an 
easy  and  pleasant  method  of  tempting 
(Continued  on  page  36) 


Dennis  Berry,  assistant  advertising  manager  for  the  Atlanta 
Newspapers,  uses  his  company's  conference  room/presentation 
facility  to  explain  a  new  marketing  program  to  key  salespeople. 
The  impressive  facility  with  rear-screen  projection  capabilities  is 
most  often  used  for  sales  presentations  to  customers. 

)4 


Trudy  Nielsen,  a  graphic  designer  in  the  Atlanta  Newspapers' 
Audiovisual  Department,  orders  slides  for  a  multiprojector  slide 
presentation  on  a  hanging  rack  which  will  later  be  carried  into 
the  control  room  to  simplify  finished  assembly  and  programming 
of  a  sophisticated  sales  show. 
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from  electronic  publishing.  But  when  the 
senators  went  back  to  their  districts  dur¬ 
ing  a  recess  and  talked  to  publishers  they 
came  back  and  drafted  the  amendment 
into  their  bill. 

Now,  with  the  congressional  action 
shifting  to  the  House  Telecommunica¬ 
tions  Subcommittee,  Marbut  said  the 
“big  battle”  no  longer  is  between  news¬ 
papers  and  AT&T  but  between  terminal 
manufacturers  and  AT&T.  “They’re  the 
ones  creating  a  lot  of  havoc  now.” 

Multi-Ad  Services 
co-founder  dies 

John  S.  Feser,  co-founder  of  Multi- Ad 
Services,  Inc.,  and  chairman  of  the  board 
since  1977,  died  on  October  6  at  age  74. 

Feser  joined  Multi-Ad  in  1947,  serving 
as  the  company  president  for  17  years. 
His  tenure  at  Multi- Ad  saw  the  introduc¬ 
tion  of  the  Ad-Builder  and  Ad  Master 
services.  Feser  was  also  founder  and  de¬ 
veloper  of  the  Kwikee  Illustration  Sys¬ 
tems  and  was  responsible  for  the  creation 
of  SCAN,  a  total  selling  system  for  classi¬ 
fied. 


Sarratt  postpones 
his  retirement 

Reed  Sarratt,  who  previously 
announced  his  intention  to  retire  as 
SNPA’s  executive  director  in  1983,  has 
changed  his  mind  at  the  urging  of  the 
association’s  executive  committee,  and 
Roland  Weeks  Jr.,  SNPA  president 
“happily”  reported  to  members  at  the 
convention  that  he  had  disbanded  the 
committee  he  named  to  study  and  recom¬ 
mend  how  to  choose  Sarratt’s  successor. 

Sarratt  has  held  the  top  staff  position  in 
the  association  since  his  appointment  at 
the  1973  annual  convention  and  the  sub¬ 
sequent  move  of  SNPA  offices  from 
Chattanooga,  Tenn.,  to  Atlanta  the  next 
year.  He  had  been  executive  director  of 
the  SNPA  Foundation  since  1%9  and  still 
holds  that  title  as  well. 

Sarratt’s  decision  to  cancel  his 
announced  retirement  came  in  a  year  that 
has  seen  some  major  staff  changes.  Lee 
Stinnett,  associate  director,  resigned  to 
become  assistant  project  director  for  the 
American  Society  of  Newspapers  in  Res- 
ton,  Va.,  and  then  the  organization  was 
shocked  by  the  sudden  death  of  Ray 
Crow,  its  employee  relations  director 
since  1979. 

At  the  Greenbriar  meeting,  Sarratt  ack- 
nowldged  Stinett’s  departure  and  Crow’s 
death  “had  left  holes  in  the  staff.”  But 


“we’ve  been  able  to  acconKxlate  well  to 
these  changes,”  he  said,  “so  that  the 
work  of  SNPA  is  proceeding  well  I 
hope.” 

Edward  Van  Horn,  information  direc¬ 
tor,  who  assumed  many  of  the  responsibi¬ 
lities  that  had  been  hailed  by  Stinnett, 
including  liaison  with  committees  and 
meeting  planning,  has  been  given  the  title 
of  program  director  and  promoted  to 
assistant  director.  Cynthia  Durham  has 
joined  the  staff  as  iidbrmation  assistant 
and  is  writing  most  of  the  copy  for  the 
weekly  SNPA  Bulletin. 

After  Crow’s  death,  an  ad  hoc  conunit- 
tee  “on  the  staff”  was  formed  of  the  ex¬ 
ecutive  committee  and  four  member  pub¬ 
lishers  to  study  the  needs  of  the  associa¬ 
tion’s  membership  and  how  those  needs 
relate  to  the  group’s  staff.  Sarratt  said  one 
of  the  questions  the  special  committee 
will  address  is  whether  SNPA  needs  a 
“full-time  senior  staff  member  in  person¬ 
nel  and  Sarratt  said  the  committee’s  re¬ 
port  probably  will  be  completed  in  time 
for  the  mid-winter  meeting  in  March. 

In  the  meantime,  Erie  Phillips,  SNPA’s 
long-time  counsel  on  labor  and  personnel 
issues,  is  advising  members  of  the  staff  in 
those  areas.  The  weekly  Personnel/Labor 
Bulletins,  which  had  been  prepared  by 
Crow,  now  are  compiled  by  Phillips’  law 
firm,  Sarratt  said. 
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Ay  dept 

(Continued  from  page  34) 

sales  people  to  refocus  priorities  and  try 
new  approaches.” 

In  1979,  the  Atlanta  Newspapers  orga¬ 
nized  a  strong  Audiovisual  Department  to 
create  and  produce  sophisticated  multis¬ 
creen  and  sound-slide  presentations.  This 
department  serves  all  areas  of  the  news¬ 
paper  but  has  a  strong  emphasis  on  sales 
and  marketing.  To  date  about  80%  of  the 
efforts  by  this  new  department  within  the 
newspaper's  research  and  marketing  di¬ 
vision  have  been  sales  and  promotion- 
oriented.  It  looks  as  if  that  percentage  will 
hold,  too,  since  the  group  receives  new 
marketing  requests  for  AV  sales  tools 
almost  daily. 

John  C.  Williams,  audiovisual  mana¬ 
ger,  heads  the  three-person  group  which 
made  its  debut  with  the  production  of  a 
sound-slide  show  to  introduce  EXTRA. 
Williams’  group  first  created  a  three- 
projector,  8-minute  EXTRA  show  for 
large  audiences,  and  then  streamlined  the 
presentation  to  produce  a  single¬ 
projector  version  for  use  with  individuals 
and  small  groups.  During  a  two-month 
introductory  period  for  the  new  product, 
the  multi-image  EXTRA  presentation 
was  seen  by  more  than  2,500  persons, 
while  the  one-projector  show  was 
screened  during  600  field  sales  calls. 

‘‘The  EXTRA  introduction  was  suc¬ 
cessful  beyond  our  wildest  imagination,” 
says  Berry.  ‘‘We  anticipated  starting  with 
9,000  inches  of  advertising  per  week.  But 
the  reception  advertisers  viewing  the  EX¬ 
TRA  presentation  gave  the  new  product 
enabled  us  to  double  that  and  average 
more  than  18,000  ad  inches  per  week  in 
the  first  six  months. 

‘‘Our  EXTRA  success  is  only  one  ex¬ 
ample  of  how  new  AV  sales  tools  are 
enabling  us  to  give  advertisers  advance 
demonstrations  of  new  products  and  gain 
advertising  commitments  before  a  first 
issue,”  he  continues.  ‘‘This  means  new 
or  improved  products  can  be  introduced 
more  quickly  and  successfully.” 

Since  the  new  AV  group  cut  its  teeth  on 
EXTRA,  it  has  produced  5  other  major 
multiprojector  marketing  shows  for 
general  use.  It  has  also  created  more  than 
SO  custom  presentations  for  key 
accounts,  and  currently  is  working  on 
modular  programs  for  target  markets 
such  as  car  dealerships  which  can  be  tai¬ 
lored  for  presentation  for  specific 
accounts. 

By  tapping  a  growing  slide  library  that 
already  contains  more  than  4,000  transpa- 
rancies,  custom  programs  often  can  be 
assembled  with  existing  photography 
supplemented  with  a  few  exteriors  of  cus¬ 
tomer  facilities,  and  shots  of  charts  and 
graphs.  To  respond  to  market  needs,  the 
AV  group  offers  fast  turnaround,  often 
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less  than  two  weeks,  even  for  major  pre¬ 
sentations. 

Representative  of  the  mtyor  AV  prog¬ 
rams  are:  a  six-projector  program  to  in¬ 
troduce  Atlanta  Weekly;  ‘‘Today’s  news¬ 
paper,”  a  three-projection  program  that 
communicates  basic  ad  information  to 
small-  and  medium-sized  advertisers;  a 
six-projector  AV  presentation  designed 
to  boost  advertising  in  the  new  TV  Week 
magazine;  and — most  ambitious  of  all — 
Amazing  Atlanta,  a  12-projector,  11- 
minute  market  show  that  explains  to 
national  advertisers  and  key  media 
buyers  why  Atlanta’s  influence  and 
advertising  importance  are  far  greater 
than  its  ranking  as  the  country’s  19th 
largest  metropolitan  area  might  indicate. 

‘‘The  straightforward  style  of  these 
programs  reflects  our  mission,”  says  Wil¬ 
liams.  ‘‘A  good  script,  well-narrated,  and 
attractive  visuals  involve  the  viewer. 
While  we  try  to  be  creative  and  use  excel¬ 
lent  photography,  we  avoid  splashy 
neons,  music  sequences  and  other  special 
effects.  Because  the  shows  are  business 
communications,  we  keep  them  clear, 
concise,  uncluttered.” 

Williams  adds  that  customized  slide 
shows  designed  for  use  with  Amazing 
Atlanta  can  be  extremely  simple  and  still 
be  effective.  “The  market  show  has  such 
a  strong  stamp  of  professionalism  that 
any  AV  program  used  with  it  can  be  very 
succinct  and  business-like,”  he  says. 
“The  companion  shows  can  use  straight 
graphics  to  highlight  Atlanta's  import¬ 
ance  to  specific  audiences.” 

“Retailers  are  accustomed  to  soph¬ 
isticated  presentations  by  tv  stations  us¬ 
ing  sight,  sound  and  motion,”  he  notes. 
“Print  media  is  engraved  and  permanent. 
While  that’s  one  of  its  advantages  as  an 
advertising  vehicle,  it  can  make  presenta¬ 
tions  seem  dull  and  lifeless.  With  AV,  we 
can  package  newspaper  products  in  a 
more  exciting  manner  to  make  them 
appear  professional,  sophisticated,  and  in 
tune  with  the  times.” 

The  introductory  cocktail  bash — once 
the  kingpin  of  newspaper  sales  effots — is 
not  as  effective  as  it  once  was,  observes 
Berry.  People  are  busier  and  more  selec¬ 
tive  about  how  they  spend  their  time,  he 
says.  Because  people  change  jobs  fre¬ 
quently,  the  big  bash  can  leave  salespeo¬ 
ple  in  the  lurch  after  an  introduction  if 
there  are  personnel  changes.  “Parties 
still  have  a  place,”  says  Berry,  “but  often 
budgets  can  be  better  spent  on  direct 
sales  efforts.” 

Retail  manager  French  says  AV  shows 
help  account  executives  gain  uninter¬ 
rupted  time  with  busy  advertisers,  and 
increase  their  stature  and  credibility. 

“A  busy  individual  often  will  ask  a 
secretary  to  hold  calls  for  a  brief  8-to 
12-minute  program,”  says  French.  “An 
hour  later,  when  the  account  executive  is 
still  discussing  the  program,  the  calls  will 
still  be  on  hold.  That  makes  AV  an  ex¬ 
tremely  effective  vehicle  for  capturing  an 


audience’s  undivided  attention. 

“A  salesperson’s  credibility  is  an  im¬ 
portant  factor,  too,  he  continues.  “AV 
programs  help  salespeople  gain  confi¬ 
dence.  With  a  slide  program,  they  can 
stop  at  any  point  to  interject  a  key 
thought.  They  learn  to  control  meetings 
better  which  makes  them  appear  more 
professional  to  their  clients.  Accounts 
recognize  when  they’re  seeing  a  sophisti¬ 
cated  selling  tool  and  this  raises  sales  cre¬ 
dibility,  too.” 

Cathy  Coffey,  who  calls  on  seven  net¬ 
work,  independent  and  cable  tv  stations 
as  well  as  25  advertising  agencies,  used 
the  TV  Week  show  during  the  six  weeks 
before  the  magazine’s  April  1980  pre¬ 
miere.  Coffey  says  the  AV  program  was 
far  more  effective  than  the  big  parties  of 
the  past  in  reaching  clients. 

“Parties  don’t  offer  AV’s  personaliza¬ 
tion  or  in-depth  approach,”  she  says. 
“Once  the  party’s  over,  the  salesperson 
has  nothing  to  use  for  follow-up.  Since 
the  initial  TV  Week  presentation,  two  tv 
stations  have  switched  agencies,  and 
agency  personnel  has  changed.  AV  prog¬ 
rams  allow  me  to  reach  these  new  people 
and  recreate  excitement  for  TV  Week. 

“With  an  AV  presentation,  I  can  also 
cover  in  8  minutes  information  that  once 
took  45  minutes  to  explain,”  she  adds. 
“And  the  shows  ensure  I  don’t  omit  any¬ 
thing  important.  Sometimes  if  salespeo¬ 
ple  are  on  a  different  wavelength  than 
accounts,  they’ll  fail  to  cover  important 
points.  When  accounts  view  a  slide  show, 
they  learn  about  every  aspect  of  the  new 
product  and  can  ask  for  specifics  on 
points  of  interest.” 

Coffey  says  trying  to  schedule  appoint¬ 
ments  with  10  or  more  media  buyers  plus 
people  in  account  services  and  traffic  in  a 
large  advertising  agency  can  take 
months.  But  though  these  buyers  may  not 
attend  a  stand-up  presentation,  they  will 
come  to  a  formal  A  V  presentation . 

“But,  best  of  all,  I  no  longer  have  to 
spend  my  time  putting  together  generic 
presentations,”  says  Coffey.  “Instead  I 
can  concentrate  on  specific  proposals  ex¬ 
plaining  why  my  customers  need  the  pro¬ 
duct  with  sample  rates  and  schedules.” 

Williams  indicates  that  the  cost  of  pro¬ 
ducing  the  sound-slide  programs  is  re¬ 
latively  low.  He  adds  that  slide  shows 
also  can  be  used  longer  than  many  other 
types  of  visual  or  printed  materials  be¬ 
cause  they  are  easy  to  update.  By  chang¬ 
ing  a  few  slides,  a  show  designed  to  intro¬ 
duce  a  new  product  can  be  just  as  effec¬ 
tive  months  later  as  a  program  that  docu¬ 
ments  the  product’s  advertising  reach 
and  value. 

However,  the  cost-effectiveness  of  any 
investment  is  not  determined  by  its  cost, 
but  by  the  return  on  the  investment, 
French  points  out.  “I  think  our  incredible 
experience  with  the  TV  Week  presenta¬ 
tion  demonstrates  the  kind  of  return  an 
investment  in  AV  can  provide. 
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Editors  vs.  syndicates: 


It  s  love-hate 

By  Lenora  Williamson 

While  the  syndicate-newspaper  editor 
relationship  is  difficult  to  describe  in 
generalizations,  it  might  well  be  termed  a 
“love-hate  relationship  that  works,  with 
inside  gossip  on  the  side.” 

Many  editors,  according  to  the  survey 
conducted  by  the  Associated  Press  Man¬ 
aging  Editors  Changing  Newspaper  Com¬ 
mittee,  enjoy  syndicate  salespeople’s 
calls,  “if  for  no  other  reason  than  the 
gossip  they  bring — what’s  going  on  at 
other  papers,  who’s  in  and  who  may  be 
out,  job  changes,  professional  and  per¬ 
sonal  scuttlebutt.” 

Committee  chairman  Drake  Mabry,  a 
managing  editor  of  the  Des  Moines  Regis¬ 
ter  and  Tribune,  in  conclusions  growing 
out  of  a  survey  of  17  syndicates  and  near¬ 
ly  100  editors,  adds  that  inside  gossip 
“may  be  the  syndicates’  (salespeople) 
strongest  point  rather  than  what’s  in  their 
briefcases.” 

An  introduction  to  the  survey  report, 
released  by  the  Changing  Newspaper 
Committee  during  the  APME  convention 
in  Toronto  last  week,  adds,  “Syndicate 
folks,  who  earn  their  living  by  selling,  say 
too  many  editors  tend  to  be  stodgy,  com¬ 
placent  and  too  conservative.  The  syndi¬ 
cate  people  have  difficulty  understanding 
editors’  attitudes. 

“Editors,  who  serve  their  readers  by 
judging  and  buying,  are  generally  suspi¬ 
cious  of  sales  pitches,  although  many  en¬ 
joy  dealing  with  syndicate  salespeople 
and  playing  the  adversary  role.” 

The  survey  included  a  fair  amount  of 
rhetoric  and  tub-thumping,  but  not  as 
much  as  the  committee  expected,  accord¬ 
ing  to  Mabry.  The  survey  touched  on  fu¬ 
ture  trends  and  ideas  as  the  syndicate 
experts  see  them,  territory  rights,  cost 
increases  for  newspapers  involved  in 
electronic  delivery,  syndicate  business 
practices,  and  how  editors  make  deci¬ 
sions  to  buy. 

Among  the  syndicate  officials  com¬ 
ments  about  editors,  there  is  an  impress¬ 
ion  that  the  nation’s  editors  are  not  keep¬ 
ing  up  with  the  readers  who  are  looking  to 
newspapers  less  for  entertainment  and 
more  for  news  and  help. 

The  syndicates  think  editors  should  be 
more  sensitive  to  the  power  of  comic 
strips  and  panels. 

Willard  Colston,  Los  Angeles  Times 
Syndicate,  observed,  “Editors  talk  a 
good  game  of  change,  but  what  they  often 
really  want  is  illusion  of  change.”  Col¬ 
ston  predicts  an  increase  in  the  one-shot 
stories  or  series  or  book  serializations 
and  sees  less  emphasis  on  columns  with 
“frozen  viewpoints.” 
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and  gossip 

Charles  Ohl,  Copley  News  Service, 
contends  that  editors  strive  to  make  their 
papers  more  sophisticated,  but  that  read¬ 
ers  continue  to  love  basic  entertainment, 
and  if  they  don’t  get  it  from  newspapers, 
they  will  turn  to  television. 

Shirley  Anderson,  Princeton  Features, 
says  one-shot  features  are  not  cost  effec¬ 
tive  for  the  authors  or  the  syndicates. 

Meanwhile,  one  conclusion:  “Syndi¬ 
cates  will  keep  offering  people  profiles, 
consumer  aid  columns,  more  discussion 
on  sex  and  family  issues,  foreign  affairs 
and  foreign  lifestyles.” 

Editors  who  say  there  is  a  shortage  of 
material  appealing  to  young  married  peo¬ 
ple  and  to  occasional  readers  “  speak  with 
forked  tongue,”  according  to  David  Hen- 
din,  United  Feature  Syndicate.  “There  is 
a  lot  of  good  material  oriented  toward 
young  readers.  The  problem  is  that  too 
often  editors  don’t  give  it  a  chance  to 
fly.” 

John  McMeel,  Universal  Press  Syndi¬ 
cate,  commented  that  “editors  must  con¬ 
tinue  to  be  open  to  change,  whether  it  is  a 
challenging  column  or  comic  strip.  The 
sad  thing  is  that  so  many  editors  still  oper¬ 
ate  on  a  1950  mentality.” 

When  the  syndicates  were  asked  what 
would  be  “a  new  dream  feature”  to  cap¬ 
ture  the  younger  non-  or  occasional  read¬ 
ers  answers  ranged  widely,  such  as  enter¬ 
tainment  stuff,  another  Peanuts  or  Family 
Circus  or  Doonesbury,  and  even  short 
fiction. 

Allan  Priaulx,  King  Features, 
answered  that  a  new  dream  feature  would 
be  service  or  how-to,  twice  weekly  be¬ 
cause  producing  copy  four  or  more  times 
a  week  can  lead  to  burnout  of  talent  and 
material;  the  feature  would  have  some 
cross  fertilization  with  other  media  to 
reinforce  credibility  of  the  author  and 
provide  the  writer  with  a  sound  Hnancial 
base. 

The  report’s  final  word  on  that  dream 
feature  came  from  William  Dickinson, 
Jr.,  Washington  Post  Writers  Group, 
“Non-readers  can’t  be  attracted  by  any¬ 
thing  short  of  nudity.” 

There  was  much  criticism  regarding 
how  editors  are  handling  syndicated 
material:  They  don’t  adequately  promote 
new  features;  don’t  display  them  well; 
don’t  leave  new  stuff  in  the  paper  long 
enough  to  create  an  audience;  run  comic 
strips  too  small,  especially  on  Sunday, 
and  more. 

Almost  all  syndicates  pleaded  for  feed¬ 
back  from  editors.  The  report  adds  that 
some  syndicate  people  complain  they 
can’t  join  newspaper  professional  orga¬ 
nizations  on  an  equal  footing  with  editors. 
Many  smaller  papers  complain  the  big 


city  papers  get  first  crack  at  feature  and 
close  out  some  markets,  and  most  syndi¬ 
cates  answered  they  go  to  the  big  markets 
first  because  that’s  where  the  money  is. 

Hendin  of  United  Features  had  another 
view  pointing  out  that  “some  of  our  best 
customers  are  the  editors  of  small  news¬ 
papers  who  are  willing  to  take  chances 
with  new  features.  Our  salespeople  know 
who  these  people  are,  and  they  routinely 
give  them  an  e^y  start  on  new  material.” 

Because  some  syndicates  didn’t 
answer  all  the  questions  or  skirted  some 
on  the  logistical  and  financial  aspects  of 
syndicate  operations,  a  few  generalities 
had  to  be  made.  On  who  gets  first  crack  at 
a  new  feature,  some  said  they  alternate 
between  competing  papers.  Favoring  one 
paper  over  another  entails  factors  of 
amount  of  sales  in  the  past  and  current 
billing,  fnendship,  exclusivity,  quickness 
of  decision,  rate  willing  to  pay. 

Most  syndicates  have  rate  cards  that 
set  price  by  circulation,  but  it  is  a  process 
of  negotiation.  Register  and  Tribune 
Syndicate’s  Dennis  Allen  answered 
frankly:  “I  don’t  resent  negotiating  with 
anyone.  Life,  itself,  is  one  negotiation 
after  another.”  Most  syndicates  feel  that 
editors  are  reasonable  and  fair  on  the 
rates. 

Charles  McAdams,  McNaught  Syndi¬ 
cate,  noted,  “An  asking  price  on  a  new 
feature  is  based  on  what  they  currently 
pay  for  other  features.” 

Most  syndicates  predict  price  in¬ 
creases  ranging  from  5  to  IS  percent  next 
year.  Kenneth  Reiley,  Field  Newsp^>er 
Syndicate,  said  that  the  day  is  coming 
when  rate  adjustments  will  not  be  negoti¬ 
ated.  “They  will  be  imposed  out  of  ne¬ 
cessity. 

Editors  answered  that  while  quality  is  a 
factor  in  buying  or  rejecting  a  new  fea¬ 
ture,  the  leading  concern  is  space.  Other 
factors  include  balance  of  content  and 
competitive  advantage;  and  cost  is  not 
that  big  a  factor  to  many. 

Most  editors  indicate  that  the  syndicate 
salesperson  has  a  relatively  small  role  in 
the  selection  of  material,  and  a  majority 
of  editors  are  turned  off  by  flashy  pre¬ 
sentations  and  pressure  pitches,  llie  re¬ 
port  states  that  on  the  whole  editors  feel 
salespeople  are  relatively  forthright, 
perhaps  stretch  the  truth  now  and  then. 

On  the  issue  of  exclusivity  and  territo¬ 
rial  rights  many  large  circulation  papers 
favor  and  many  smaller  ones  oppose  it. 
The  majority  of  papers  said  exclusive  ter¬ 
ritories  are  not  in  the  best  interests  of  the 
public  and  most  of  these  papers  were  de¬ 
nied  features  they  wanted  because  of 
such  agreements.  About  25  percent 
thought  territory  rights  were  all  right. 

On  the  electric  issue  of  editors  paying 
more  for  syndicate  material  when  they 
recycle  material  for  cable,  home  informa¬ 
tion  retrieval  or  any  form  of  electronic 
delivery,  editors  were  split  50-50  on  addi¬ 
tional  billing  for  electronic  use  of  material 
they  already  buy. 
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Syndicates 

By  Lenora  Williamson 

Star  editorialist  joins  Post  Writers  Group 


Edwin  M.  Yoder,  Jr. 


Edwin  M.  Yoder,  Jr.,  editorial  page 
editor  of  the  Washington  Star  from  1975 
to  the  paper’s  final  edition  in  August,  will 
begin  a  new  Washington  column  in  late 
December  for  the  Washington  Post  Wri¬ 
ters  Group. 

The  twice-weekly  column  will  focus  on 
the  institutional  customs  and  processes 
that  shape  decision-making  in  the  White 
House,  Congress  and  the  Supreme  Court, 
according  to  Writers  Group  director  Wil¬ 
liam  B.  Dickinson,  Jr. 

Yoder,  who  won  a  Pulitzer  Prize  in 
1979  for  editorial  writing,  describes  his 
new  column’s  orientation:  “I  tend  to  be  a 


traditionalist,  at  least  in  the  sense  of  giv¬ 
ing  custom  and  old  ways  their  due.  But 
my  views  aren’t  predictable  and  I’m  no 
mossback. 

“Essentially,  I  am  a  connoisseur  of  the 
classical  political  skills  and  a  critic  of  poli¬ 
tics.  I’ve  studied  the  presidency,  the 
courts,  and  Congress  for  a  long  time  and 
know  a  bit  about  their  inward  lore.  And  I 
tend  to  think,  as  the  inscription  of  the 
National  Archives  says,  that  ‘the  past  is 
prologue’  and  exerts  a  pressure  on  the 
present  that  we  can’t  afford  to  ignore.’’ 

Yoder,  a  graduate  of  the  University  of 
North  Carolina  and  a  Rhodes  Scholar, 
served  as  editorial  writer  for  the  Charlot¬ 
te  News  and  was  an  associate  editor  for 
the  Greensboro  (N.C.)  Daily  News  for  10 
years  before  he  joined  the  Washington 
Star.  He  is  the  sixth  Pulitzer  Prize  winner 
represented  by  the  Writers  Group,  the 
others  being  David  Broder,  George  Will, 
Ellen  Goodman,  Philip  Geyelin  and  car¬ 
toonist  Tony  Auth. 

*  «  « 

Mark  Andrews,  the  New  York  Daily 
News  columnist,  will  enter  syndication 
with  his  “Sight  &  Sound’’  column  for 
Columbia  Features  beginning  December 
6.  Andrews  started  reporting  on  the  elec¬ 
tronics  appliance  scene  for  the  Daily 
News  four  years  ago. 

Columbia’s  executive  editor,  Kurt 
Lassen,  points  out  that  electronics 
gadgetry  is  one  of  the  most  confusing  pro¬ 
duct  areas  for  consumers.  He  says, 
“There  is  a  great  deal  of  advertising  in  the 


16  billion  dollar  industry,  but  few  places 
the  reader  can  go  to  get  helpful  buying 
information.’’ 

The  new  consumer  oriented  feature  is 
designed  to  help  readers  sort  out  the  facts 
relative  to  what  new  products  fit  their 
viewing  and  listening  habits,  according  to 
Lassen. 

Andrews,  in  addition  to  writing  “Sight 
&  Sound’’  for  the  News,  is  a  regular  con¬ 
tributor  to  Consumer  Electronic  News, 
Leisure  Time  Electronics  Reports  and 
Video,  a  consumer  magazine. 

*  *  * 

King  Features  is  providing  two  tradi¬ 
tional  Christmas  special  features — a  new 
Disney  strip  and  Jim  Bishop’s  “The  Day 
Christ  Was  Born’’ — and  also  has  ac¬ 
quired  exclusive  world  rights  to  “The 
Nutcracker,’’  an  adaptation  of  the  book 
that  inspired  Tchaikovsky’s  legendary 
holiday  ballet. 

Allan  Priaulx,  vicepresident  and  gener¬ 
al  manager  of  the  syndicate,  comments 
that  while  most  people  know  the  story  of 
the  ballet,  many — children  and  adults 
alike — have  never  had  the  opportunity  to 
read  it. 

The  five-part  series  adapted  by  Janet 
Shulman  from  the  original  book  and  illus¬ 
trated  by  Kay  Chora,  will  be  released 
November  26  for  use  any  time  through 
January.  Five  black  and  white  illustra¬ 
tions  are  with  the  package. 

«  *  « 

Heritage  Features  Syndicate,  which 
began  operation  last  March  from 
Washington,  D.C.,  is  offering  its  six 
weekly  columns  through  the  Associated 
Press  DataFeature  high-speed  wire. 
Heritage  has  been  distributing  the  fea¬ 
tures  by  mail,  but  when  several  papers 
indicated  they  would  subscribe  only  if 
there  could  be  wire  transmission,  the 
high-speed  service  was  added. 


Soap  opera  watchers 
turn  to  TUNE  IN 
TOMORROW! 


TUNE  IN  TOMORROW  by  Jon-Michael  Reed  is  the  number 
one  soap  opera  column  in  the  country.  Forty  million 
housewives,  college  students  and  men  from  all  walks  of  life 
are  hooked  on  the  “soaps."  And  when  your  newspaper 
starts  running  TUNE  IN  TOMORROW,  these  loyal  fans  will 
be  hooked  on  it  too! 

Available  three  times  a  week. 

For  rates  call  Chris  Pierson 
toll  free  at  1-800-221-4816 


Why  wait  any  longer?  Start  giving  the  soap  opera  buffs  in 
your  audience  Jon-Michael  Reed’s  twice-weekly  columns 
of  news,  Q  &  A’s  and  interviews,  and  a  third  column  sum¬ 
marizing  the  action  of  the  previous  week’s  soaps.  Join  the 
New  York  Daily  News,  Chicago  Tribune,  Washington  Post, 
Los  Angeles  Times  and  more  than  150  other  newspapers 
and  run  TUNE  IN  TOMORROW. 

UNITED  FEATURE  SYNDICATE 

200  Park  Avenue 
New  York,  N.Y.  10166 
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Sylvia  Porter 


Sylvia  Porter,  syndicated  newspaper 
and  magazine  columnist,  received  the 
1981  Headliner  Award  from  Women  in 
Communications,  Inc.,  during  the  Octo¬ 
ber  national  conference  and  also  con¬ 
ducted  a  seminar  on  “Managing  Your 
Money.”  Porter’s  newspaper  column, 
“Your  Money’s  Worth”,  is  distributed 
five  times  a  week  by  Universal  Press 
Syndicate  to  450  newspapers. 

Porter  told  WIC  in  her  acceptance  re¬ 
marks  that  “.  .  .  as  long  as  women  still 
do  not  have  equal  rights,  equal  recogni¬ 
tion,  or  even  the  chance  to  compete  on  an 
equal  base  within  the  establishment,  I 
would  continue  to  uphold  awards  to 
women  as  women,  to  women  as  role  mod¬ 
els  to  spur  other  millions  of  women  on  the 
way  upward.  .  .  I  will  hold  this  position 
until  we  finally  have  reached  the  time 
when  we  truly  are  matching  men, 
paycheck  for  paycheck,  achievement  for 
achievement,  recognition  for  recogni¬ 
tion.” 

«  *  * 


Stonewall  Features  Syndicate  of  Car¬ 
mel,  California,  an  agency  supplying  fea¬ 
ture  material  to  the  gay  press  from  profes¬ 
sional  gay  writers,  reports  it  has  sent  its 
new  prospectus  to  over  300  gay  and  les¬ 
bian  publications  throughout  the  United 
States.  Patrick  Franklin,  editor-in-chief, 
says  the  group  is  large  and  solvent  enough 
to  maintain  its  own  syndicate  and  that 
response  “has  been  surprisingly  good,  so 
far,  and  we  intent  to  expand  our  offerings 
to  include  a  broader  range  of  columns,  as 
well  as  some  graphics:  editorial  and 
humorous  cartoons,  for  example.” 

The  accompanying  prospectus  notes 
that  one  of  the  problems  for  these  pub¬ 
lications  is  good  copy.  The  syndicate  will 
furnish  subscribers  with  camera-ready 
copy,  in  package  mailings  completed  by 
the  10th  of  each  month.  The  syndicate 
splits  the  rates  with  the  writers  and  bears 
the  cost  of  typesetting,  preparation  and 
postage. 

The  features  listed  in  the  prospectus 
include  an  astrology  column,  a  cooking 
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and  entertaining  column,  an  acrostic  puz¬ 
zle  constructed  from  quotes  on  or  about 
gay  themes,  a  colunui  profile  of  gay  peo¬ 
ple  in  history,  an  advice  column,  a  “Rip- 
offs  and  Roses”  feature,  and  a  bonus 
page  of  fillers — one  of  which  notes, 
“Popular  folk- wisdom  says  that  dogs 
who  wag  their  tails  in  circles  and  not  from 
side-to-side,  are  homosexual.  Only  dogs 
know  for  sure.” 

The  address  for  Stonewall  Features 
Syndicate  is  P.O.  Box  222976,  Carmel, 
California  93922. 

*  *  * 


As  creator  and  illustrator  of  the  Mex¬ 
ican- American  comic  strip  “Gordo”, 
Gus  Arriola  doesn’t  feel  the  past  40  years 
have  been  a  strain  on  himself  or  his  main 
character,  “Gordo  Lopez.” 

Since  1941  the  strip  centering  around  a 
former  Mexican  bean  farmer  has  been 
distributed  by  United  Feature  Syndicate 
and  depicts  Gordo’s  life  since  he  left  the 
farm  to  become  a  tourist  guide  in  town, 
raise  a  nephew,  and  also  a  dog,  cat,  roos¬ 
ter,  owl  and  canary. 

“Poosy  Gato,”  one  of  the  main  charac¬ 
ters,  recently  had  center  stage  in 
Arriola’s  new  book  “Gordo’s  Cat”  (Oak 
Tree  Publications).  Charles  M.  Schulz, 
creator  of  “Peanuts”,  wrote  the  fore¬ 
ward. 

Arriola  has  won  honors  from  the 
Artists  Club  of  San  Francisco  for  his  in¬ 
novations  in  color  and  design  and  also 
two  National  Cartoonist  Society  Reuben 
awards  in  best  humor  strip  category. 

♦  *  * 

Electronic  age  coping  is  the  subject  of 
“At  Your  Command.  .  .  Personal  Com¬ 
puters,  Communications,  Home  Electro¬ 
nics,”  by  James  E.  Strothman,  a  new 
weekly  column  being  introduced  Novem¬ 
ber  15  by  Register  and  Tribune  Syndi¬ 
cate. 

At  the  same  time,  R  &  T  is  introducing 
another  weekly  column,  “Computer 
Bits”  by  DX  Fenten  focusing  on  the  per¬ 
sonal  computer  and  its  everyday  rela¬ 
tionships  to  the  reader.  (E  &  P,  ()ct.24) 

Strothman,  now  a  partner  in  Strothman 
Associates,  Chappaqua,  N.Y.,  a  public 
relations  firm  offering  communications 
services  to  client  companies,  is  a  former 
Cape  Kennedy  chief  of  bureau  for  the 
Miami  Herald ,  and  a  former  Associated 
Press  aerospace  reporter  at  the  Cape.  He 
subsequently  spent  two  years  in  editorial 
posts  with  Electronic  News  and  moved  to 
IBM’s  corporate  headquarters  as  senior 
information  representative  and  then 
program  administrator,  data  processing 
division.  He  remained  with  IBM  until  this 
summer,  most  recently  holding  the  post 
of  manager  of  communications  in  the  re¬ 
search  division. 

In  his  syndicated  column,  Strothman 
will  regulairly  cover  cable  tv,  video  cas¬ 
sette  recorders,  automobile  electronics, 
Japanese  competition,  home  information 


Jim  Strothman 

services,  home  computers  and  the  hand¬ 
icapped,  and  more. 

Strothman  explains  the  column  was 
named  “At  Your  Command”  because  he 
believes  that,  properly  informed,  people 
can  remain  in  control  over  machines. 
“Through  appropriate  legislation  and 
regulation,  the  threats  can  be  minimized 
and  technology’s  benefits  enjoyed  to  the 
fullest.”  He  refers  to  the  threats  of  inva¬ 
sion  of  privacy,  and  adds,  “If  action  is 
needed,  you’ll  be  told  that  too.” 


The  layout 
and  graphic 
idea  book 


NEWSPAPER  DESIGN/ 1981  is  an 
invaluable  source  of  layout,  design 
and  graphic  ideas  for  editors  and 
artists.  This  new  book,  compiled  by 
Roger  F.  Fidler,  contains  reproduc¬ 
tions  of  over  150  pages  from  seven 
well-designed  newspapers  as  well 
as  detailed  information  on  their  ty¬ 
pography,  typesetting  systems,  and 
graphic/ design  departments. 

To  order  NEWSPAPER  DESIGN/ 1981.  simply 
complete  the  information  below.  Send  check  or 
money  order  only. 

_ copy(ies)  at  $14  each  $ - 

(Add  $1.50  postage  and  handling  for  each 
book  mailed  to  a  United  States  or  Canadian  ad¬ 
dress.  Add  $3  for  all  other  countries.) 

TOTAL  ENCLOSED  $ - 


NAME 


ADDRESS 


CITY/STATE/ZIP 


SOURCE  PUBLICATIONS,  INC 

700  NE  61st  St.  Miami,  FL  33137 
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Timerman 

(Continued  from  page  12) 


Other  Argentine  journalists  protesting 
Timerman’s  Cabot  Prize  are  Maximo 
Gainza,  publisher  of  La  Prensa  in  Buenos 
Aires;  Bartolome  Mitre,  publisher  of  La 
Nacion  of  Buenos  Aires;  Jorge  Remonda, 
publisher  of  La  Voz  del  Interior  in  Cor¬ 
doba;  Carlos  Ovidio  Lagos,  publisher  of 
La  Capital  of  Rosario;  Juan  Carlos  Col- 
ombres,  a  cartoonist;  and  Maria  Costan¬ 
za  Huergos,  an  editor  of  La  Prensa. 

“My  book  is  a  testimony,  not  a  chro¬ 
nology,”  Timerman  said  after  the  picture 
taking.  He  said  he  took  the  accusations  of 
his  involvement  with  Graiver  “the  same 
way  we  take  Soviet  accusations  against 
dissidents.” 

Timerman  said  the  Argentine  govern¬ 
ment  has  never  produced  any  public  evi¬ 
dence  linking  Graiver  with  left-wing 
movements. 

“Still,  there  are  many  people  in  jail 
without  due  process,”  he  stated.  Timer- 
man  asked  why  the  “editors  and  pub¬ 
lishers”  in  Argentina  “don’t  feel  obliged 
to  say  something  about  the  missing  jour¬ 
nalists.” 

Timerman  related  that  while  held  in  a 
“clandestine  jail,”  he  spent  one  night 
with  Rafael  Perrotta,  publisher  of  El  Cro- 
nista  Commercial. 

“He  (Perrotta)  was  killed  the  next 
day,”  Timerman  said.  “The  government 
says  up  to  now  he  was  never  arrested.” 

Timerman  indicated  he  believes  the 
controversy  surrounding  him  has  been  in¬ 
stigated  by  the  Argentine  government. 

“They  have  to  kill  the  messenger  be¬ 
cause  they  cannot  kill  the  message,”  he 
said. 

Karen  DeYoung,  foreign  editor  of  the 
Washington  Post  is  another  Cabot  Prize 
winner  this  year.  She  was  assigned  to  the 
Post’s  Buenos  Aires  bureau  when  Timer- 
man  was  taken  into  custody. 

“I  covered  his  arrest,”  De  Young  said. 
She  remarked  Timerman’s  connections 
with  Graiver  are  “beside  the  point.” 

“He  was  tortured,  and  that’s  what’s 
important,”  De  Young  said.  “His  book  is 
a  statement  of  what  happened  to  him.” 

DeYoung  stated  Timerman’s  account 
of  his  arrest  is  typical  of  “what  happened 
to  a  lot  of  other  people.  There  are  no 
records  kept.  No  government  ack¬ 
nowledgment.” 

DeYoung  added,  “1  saw  people  picked 
up.  Everybody  saw  it.” 

She  recounted  that  once  she  witnessed 
a  “black  car  without  license  plates”  pull 
up  to  a  house  and  six  men  get  out.  They 
returned  with  two  men  whom  they 
“pushed  into  the  car”  before  driving  off. 

Stanley  Swinton,  director  of  AP’s 
World  Services  and  a  1981  Cabot  Prize 
winner,  said  he  has  known  Timerman  for 
2S  years  and  had  visited  him  at  his  La 
Opinion  office. 
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“There’s  no  question  in  my  mind  it 
(Timerman’s  account  of  his  torture)  is 
true,”  Swinton  stated. 

Swinton  recieved  a  special  citation 
from  the  Cabot  Prize  committee  for  “his 
outstandng  work  as  a  journalist  in  the 
field  of  foreign  affairs  and  inter-American 
relations.  He  jointed  AP  in  1940  and  co¬ 
vered  wars,  revolutions,  and  foreign 
ministries  in  more  than  100  countries.” 

Marlise  Simons,  a  freelance  writer  who 
lives  in  Mexico  City,  said  little  is  heard 
about  the  disappeared  persons,  because 
“in  Argentina,  people  have  learned  the 
rules  of  the  game  and  they  are  not 
talking.” 

Simons  writes  for  the  Washington 
Post,  Newsweek,  and  Handelsblad,  in 
her  native  Netherlands.  Another  1981 
Cabot  Prize  winner,  she  has  been  cover¬ 
ing  South  and  Central  America  since 
1971.  She  is  married  to  Alan  Riding,  who 
is  New  York  Times  correspondent  in 
Mexico  City. 

Simons  said  Argentina  is  one  of  several 
Latin  American  countries  which  are 
“dangerous”  for  journalists. 

“In  Guatemala  more  than  30  journal¬ 
ists  have  been  killed,”  she  remarked. 
“Local  journalists  are  the  victims.  We 
foreign  corresondents  are  very  pri¬ 
vileged.” 

Simons  said  the  Guatamalan  govern¬ 
ment  maintains  a  list  of  “liberal”  journal¬ 
ists  “who  are  not  welcome.” 

She  advised  journalists  traveling  to 
Guatemala  to  enter  “through  official 
channels”  so  there  is  a  record  of  their 
arrival,  but  she  said  it  is  “a  kamikaze  act 
for  journalists  to  go  there.” 

Robert  Cox  is  a  former  editor  of 
Buenos  Aires  Herald  who  “had  to  leave 
Argentina  very  shortly  after  Timerman.” 
He  is  not  a  Cabot  Prize  winner. 

Reached  by  telephone  at  his  home  in 
Charleston,  S.C.,  C!ox  said,  “There  is  an 
enormous  black  hole  in  Argentina  which 
Timerman  has  come  back  from.” 

Cox  said,  “Sixty  journalists  just 
vanished.  I  presume  they  were  murdered 
as  Timerman  would’ve  been  murdered  if 
there  had  not  been  an  outcry  about  him. 
Throughout  the  whole  of  this  ordeal,  I 
came  to  admire  him.” 

Cox  explained  his  paper,  an  English 
language  daily,  “spoke  up  for  him 
throughout  the  two  and  a  half  years  he 
was  held  illegally  in  jail.” 

Cox  said  he  left  Argentina  in  December 
1979  after  “they  finally  threatened  my 
young  son.” 

Cox  stated  he  would  be  “more  im¬ 
pressed”  with  the  protesters  if  “they  sent 
back  the  gold  medals  and  $1,0(X)  each.” 

He  said  in  Argentina,  “If  you  want  to 
get  in  good  with  the  government,  speak 
out  against  Jacobo  Timerman.” 

He  described  La  Prensa  and  La  Opin¬ 
ion  as  “antagonists  for  many  years”  and 
said  there  was  “personal  feud”  between 
Timerman  and  Diana  de  Massot. 

Since  leaving  Argentina,  Cox  has  been 


a  visiting  scholar  at  the  Woodrow  Wilson 
International  Center  for  Scholar9*in 
Washington  D.C.  and  Nieman  fellow  at 
Harvard.  He  said  he  “hopes”  to  write 
editorials  and  columns  on  Latin  Amer¬ 
ican  affairs  for  the  Charleston  Post. 

It  was  de  Massot’ s  newspaper,  Nueva 
Provincia,  which  was  “the  source  of  in¬ 
formation  about  Graiver”  and  his  alleged 
connection  with  the  Montoneros,  accord¬ 
ing  to  Rabbi  Morton  Rosenthal,  head  of 
the  Latin  American  affairs  division  of  the 
Anti-Defamation  League  of  B’Nai  B’rith. 

Rosenthal  said  Nueva  Provincia’ s  stor¬ 
ies  on  Graiver  were  “fed  by  the  most 
extreme  elements  of  the  Argentine 
army.” 

Elizabeth  Cabot,  widow  of  John  Moors 
Cabot,  a  former  U.S.  Ambassador  to 
Mexico  and  other  nations,  also  received  a 
Cabot  Prize.  John  Moors  Cabot,  who 
died  last  Febrary,  was  the  son  of  the 
founder  of  the  Cabot  prizes,  Godfrey 
Lowell  Cabot.  The  Prizes  were  estab¬ 
lished  as  a  memorial  to  Godfrey  Lowell’s 
wife. 

Five  people  in  all  received  Cabot  Prizes 
from  Columbia  University  this  year. 
They  were  Timerman,  Swinton, 
DeYoung,  Simons,  and  Cabot. 

Timerman,  along  with  two  others,  re¬ 
cieved  the  first  Hubert  Humphrey  Hu¬ 
man  Rights  Award  on  October  22  in  Los 
Angeles  for  his  book  on  his  imprison¬ 
ment.  He  will  also  receive  the  Conscien- 
ce-in-Media  Gold  Medal  Award  from  the 
American  Society  of  Journalists  and  Au¬ 
thors  in  New  York  City  on  November  12. 

Erwin  Knoll,  editor  of  the  Progressive, 
is  the  other  recipient  of  the  Society’s  gold 
medal. 


INAME  gets  discount 
for  air  travelers 

International  Newspaper  Advertising 
and  Marketing  Executives  has  worked 
out  a  special  air  travel  plan  for  those  plan¬ 
ning  to  attend  the  organization’s  winter 
sales  conference  in  Washington,  D.C. 
January  31-February  3,  1982. 

Convention  attendees  will  be  able  to 
take  advantage  of  20%-3()%  discounts  on 
air  fares.  All  discounts  will  be  on  coach 
fares  and  are  available  through  Eastern  or 
American  Airlines. 

The  cost-cutting  service,  according  to 
INAME,  is  aimed  at  making  the  sales 
conference  as  “economical  as  possible” 
for  ad  and  marketing  executives. 

Additional  information  can  be  obtained 
by  contacting  the  INAME  office  at  P.O. 
Box  147, 905  W.  Fairchild,  Danville,  Illi¬ 
nois,  61832. 
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I  Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ALCOHOUSM 


A  MORAL  APPROACH  TO  ALCOHOLISM:  14 
pages.  Rejxintable.  in  columns  or  sold  bound 
as  IS.  %2.iO  postpaid.  The  Newspaper  Agency. 
Inc.  35  W  Main  St.  Suite  5.  Smithtown  NY 
11787. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU;  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers’  car  problems.  Write  for 
samples,  rates.  Automotive  Features.  814  E 
Manor  Circle.  Milwaukee  Wl  53217. 


BOOKS 


CHILDREN/young  adult  book  reviews:  200 
words  on  new/old  titles;  weekly  package  has  5 
informative.  easy-to-reiMl.  fun  reviews;  write 
MD  8ooks.  26313  Purissima  Rd.  Los  Altos 
Hills  CA  94022. 


CRIME 


SOLVE  A  CRIME  running  for  25  years.  You  are 
the  detective.  Sample  copy  available  SINGER 
COMMUNICATIONS  INC.  3164  Tyler  Av. 
Anaheim  CA  92801. 


GENERAL 


CHILDREN  learn  about  nature  through  "Uncle 
Walt’s  Animal  Farm"  column.  Free  samples. 
Cinderella  Adventures.  PO  Box  2216.  Clear- 
brook  BC  Canada  V2T  3X8. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact.  I<xic 
and  humor.  S  Gale  Denley.  The  Journal.  Box 
278.  Bruce  MS  38915. 


UFESTYLES 


HOUSEHOLD  HINTS  AND  HELPS;  successful 
column  for  many  years.  Write  for  sample  copy: 
SINGER  COMMUNICATIONS  INC.  3164  Tyler 
Av.  Anaheim  CA  92801. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


MEDICAL 


I  WHAT’S  NEW  IN  MEDICINETLatest  medical 
news,  weekly,  with  commentary.  Samples.  LA 
Chotkowski.  MD.  FACP.  1143  Chamberlain 
Hwy.  Kensington  CT  06037. 


MONEY 


’MORE  FOR  YOUR  MONEY  ” -A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan.  1802  S 
13th.  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 

I  Issued  weekly.  Camera-ready.  Our  7th  year. 

Cineman  Syndicate.  7  Charles  Court.  Middle- 
I  town  NY  KWO;  (914)  692-4572. 


REAL  ESTATE 


\  HOUSE  CALLS-National  award  says  "enter- 
:  taining.  concise,  solid  writing  skills,  wealth  of 
I  realestateknowledge.’'7thyear.maiordailies. 
College  prof,  broker,  journalist.  240  Heming- 
way/Rochester  NY  14620;  (716)  271-6230. 


TELEVISION 


SOAP  STAR  WORD  . .Unique  new  word  game, 
compact  (21  picas  by  3V%  inches)  100%  soap 
opera  oriented.  Samples,  low  rates.  Leo  White 
Productions.  168  Strasser  Av.  Westwood  MA 
02090. 


WEEKLY 


VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  (lormly,  Mt 
Vernon  lA  52314. 


WOMEN 


WE  want  to  alert  you  to  WOMEN  AT  WORK-one 
of  our  liveliest,  most  interest-provoking  col¬ 
umns.  It  tackles  the  problems  of  the  modern 
woman-working  women  and  wives  in  today’s 
changing  society  using  a  bright,  informative 
question  and  answer,  advice  and  interview  for¬ 
mat.  By  Wolf  &  Singer  each  week.  Write  Feature 
Associates,  3334  Kemer  Blvd,  San  Rafeal  CA 
94901. 


MEMO  TO:  All  Feature  Writers  and 
Artists 

FROM:  E&P  Classified  Department 


RE:  JOINING  THE  SYNDICATE 

If  you’re  involved  in  selling  a  column,  cartoon,  comic 
strip  or  other  feature  material  to  weekly  or  daily  news¬ 
papers,  that’s  strictly  syndicate  business.  That’s  why 
we  think  it  would  be  wise  for  you  to  be  represented  in 
the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a 
large  percentage  of  America’s  editors  and  publishers. 
And,  you  can  save  with  our  low  contract  rates.  Use  the 
order  blank  in  this  issue  or  call  us  for  more  information. 


E&P  CLASSIFIEDS— THE  COMMUNICATORS 
_ f212l  752-7050 _ 


ANNOUNCEMENTS  ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


AWARD-WINNING  regional  slick  stock  bi¬ 
weekly  magazine.  Grosses  $70,000.  Zone  5. 
Box  3320,  Editor  &  Publisher. 


NATIONAL  MAGAZINE  offers  opportunity  to  I 
joinfranchisepropam.  Individualorfirmswith  I 
advertising  or  publishing  experience  are  being  | 
sought  in  Atlanta,  Boston  and  Washington.  DC  \ 
to  own  and  operate  a  local  edition  of  a  national  | 
magazine.  For  more  infomation  contact:  Mr  Ed¬ 
wards,  1(X)1  Home  Ideas,  1640  New  Highway,  , 
Farmingdale  NY  11735;  (516)  293-3130.  ; 


START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX.  partnership,,  j 
loan,  depreciation  and  insurance  purposes.  | 
Sensible  fees.  Brochure.  Marion  R  Krehbiel,  ; 
Box  88,  Norton  KS  67654  or  Robert  NBolitho.  I 
Box  7133.  Shawnee  Mission  KS  66207. 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


‘Sell  or  Buy  a  Weekly  Newspaper. 

‘Over  2C  listings  natiomnde. 
‘Inquires  and  details  confidMitial. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 


SYD  S  GOULD  ASSOCIATES.  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERWE.  MANAGEMENT 
Rte  1,  Box  146.  Theodore  AL  36582 
(205)  973-1653 


MEL  HODELL,  Newspaper  Broker. 
PO  Box  2277.  Montclair  CA  91763 
(714)  626-6440 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  K  St.  NW 
Washington  DC  20005 
(202)  NAtkmal  8-1133 


NEWSPAPERS  FOR  SALE 


Appraisals.  Mergers,  Sales.  , 

No  Charge  for  (^jnsultation.  i 

WHITE  NE^PAPER  SERVICE  i 
Box  109.  McMinnville  TN  37110  I 
(615)  473-2104  or  473-3715.  i 

BILL  MATTHEW  COMPANY  conducts  profes-  ! 
sional,  confidential  negotiations  for  sale  and  | 
purchase  of  highest  quality  daily  and  weekly  I 
newspapers  in  the  country.  Before  you  consider  I 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871  ! 
nights:  or  write  Box  3364,  Clearwater  Beach  FL  ! 
33515.  No  obligation,  of  course.  | 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS  i 

PO  Box  86.  Headland  AL  36345  ' 

Wayne  Chancey  (205)693-2619 

Jim  Hall _ (205)  566-7198  | 

Confidential  Negotiations  and  Appraisals  | 

MEDIA  ACQUISITIONS  AND  MERGERS  I 

A  Division  of 

Graphic  Management  Associates.  Inc 
1 1  Mam  StTSouthboro  MA  01 772 

(617)  481-8562  { 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO.  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL.  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  "Kansas  City  Office." 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


OLIFORNIA  coastal  newspaper  poup.  Poten¬ 
tial  daily.  $7,500,000  price.  MelHodell.  Brok¬ 
er.  Box  2277,  Montclair  CA  91763;  (714) 
626-6440. 


COLORADO  WEEKLIES— Must  sell.  Ad  mana¬ 
ger-wife  prKnant.  Good  cash  flow,  stable  in¬ 
come.  19w  gross  $82K  and  $42K  includes 
building  and  equipment.  Excellent  owner 
financing.  Will  consider  $10K  or  less  down. 
Call  (303)  267-3576  or  (303)  267-3460  or 
write  Box  578,  Ordway  CO  81063. 


GROWING  NEW  YORK  WEEKLY.  $170,000 
gross  in  1980.  Terms.  Your  financial  informa¬ 
tion  requested.  Box  3335,  Editor  &  Publisher. 


GROWING  SOUTHEAST  WEEKLY— 5000 paid 
circulation;  $75.(XX)  gross  and  powmg.  Good 
terms  to  right  party;  excellent  husband-wife 
operation.  Box  3353,  Editor  &  Publisher. 


ILLINOIS  SUB  WEEKLY  tabloid  ready  for  ex¬ 
pansion,  $150,000  0OSS.  Priced  to  sell  at 
^0,000  or  $25,000  CASH.  Excellent  oppor¬ 
tunity.  Box  3223,  Editor  &  Publisher. 


INDIANA  SPORTS  WEEKLY,  a  growing 
statewide  tabloid  newspaper  with  8800  sub¬ 
scribers  and  rising  advertising  revenue,  is  for 
sale.  Receivables  are  $60,000,  payables 
$^,0(X).  Sale  terms  negotiable.  Call  (317) 
925^3(X)  or  write;  Indiana  Sports  Weekly, 
3737  N  Meridian,  Suite  402A,  Indianapolis  IN 
46208. 


SUPER  ZONE  7  weekly  and  coriMnercial  prin¬ 
ter,  plan  and  substantial  assets,  low  debt, 
stable  non-competitive  market.  Publisher 
staying.  Prove  ability  to  make  400K  down  pay¬ 
ment  with  reply  to  Boa  3252,  Editor  &  Aib- 
lisher. 


TWO  COASTAL  WEEKLIES  in  adjacent  south¬ 
ern  California  towns.  Excellent  gre^  potential 
but  needs  on-the-scene  working  publisher. 
Gross  $225,000.  Call  Mr  Budd  at  (213)  577- 
7433. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 
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CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $3.50  per  Ime. 

2  weeks— M.20  per  line,  per  Issue 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  —$2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks— $1 .80  per  line,  per  issue. 


Add  $3.50  per  inserticr.  ror  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  Pvproxifoa'ely  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Pjvment  must  accompany  all  Positions  Wanted, 

Matures  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publishor 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company_ 


Classification. 


ANNOUNCEMENTS  ! 


NEWSPAPERS  FOR  SALE  I 


MIDWEST  TRI-WEEKLY  grossing  over  $1  mil¬ 
lion.  County  Seat.  Fully  equipped.  No  competi¬ 
tion.  B<»  3284,  Editor  &  Publisher. 

PROSPEROUS  WEEKLY  grossing  over 
$300,000  in  East.  Buy  for  groK  with  $50,000 
dorm.  Contact  Box  3344,  Editor  &  Publisher. 

WEEKLY,  grossing  $150,000  annually.  Sale 
price$150,000  includes  real  estate.  Husband 
and  wife  team  can  net  $40,000  annually.  Out¬ 
standing  opportunity  in  small  town  in  Pacific 
Northwest  located  near  major  metropolitan 
areas.  For  additional  information  write  Box 
3343,  Editor  (Publisher.  Unusually  fine  terms 
available  for  qualified  buyer. 


50  YEAR  OLD  paid  circulation  BIG  suburban 
weekly.  New  York  metropolitan  area.  Publisher 
"bored".  Terms  arrange.  No  dilettantes.  Ac¬ 
tion!  Box  3347,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

COUPLE  seek  weekly  in  New  York,  New  Jersey, 
Connecticut,  Massachusetts  or  F^nnsylvania. 
Box  3339,  Editor  &  Publisher. 

EXPERIENCED  FORMER  OWNER  seeks  West- 
ern  weekly,  $175-$225,000  gross  class.  Box 
3338,  Editor  &  Publisher. 

IF  YOU  ARE  without  competition  in  your  home  I 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michiun  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376.  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 

SHOPPING  GUIDES 

SHOPPER  DOCTOR  MAKES  HOUSE  CALL- 
S...Get  a  second  opinion  on  vital  operational 
changes/procedures.  Former  daily/shopper 
publisher  with  broad  experience  in  shoppers 
with  news  or  without;  classified  only  and  P^ny 
savers.  New  market  appraisal,  custom  fitting 
product  to  market.  A  data  bank  of  strategy,  rate 
incentives  and  circulation/distribution  sys¬ 
tems.  References,  Estil  Cradick,  950  Park- 
woixl  Dr,  Dunedin  FL  33528.  (813)  733- 
1678. 

A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  &  P  CLASSIFIEDS 
(212)  752-7050 


INDUSTRY 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden 

Please  Indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. « 


INDUSTRY  SERVICES 


INK  RECOVERY 


WE  WILL  A(XEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 

MAILROOM  SERVICES 

IMPROVE  HARRIS  P-24,  48  and  72  insert  op¬ 
eration  with  production  trained  operators.  Har¬ 
ris  installation,  repair  and  service.  15  years 
experience.  Production  flow  mailroom  plan¬ 
ning.  May-Tech  Mailroom  Service,  Rt  1,  Box 
183,  Chattaroy  WA;  (509)  292-8104,  Bill 
Mayne. 

MARKETING  SERVICES 

INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Call  Don  White  (716)  631- 
8220. 

NEWSPAPER  DESIGN 

FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS& 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Oeative  Director. 


SERVICES 


aRCULATION  SERVICES 


daily  newspapers,  cable  television,  TMC  or 
magazines  in  New  York  City  or  suburbs.  (516) 
588-2735  evenings. 

PAID  IN  ADVANCE  sales  crew  orders  are  our 
specialty  and  tew  organizations  can  run  a  tele¬ 
phone  sales  program  as  effectively.  We  can  do 
It  for  you  or  consult  with  you  to  set  up  your  own 
in  house  program.  18  years  experience  in  quali¬ 
ty  circulation  promotion.  Call  Dick  Levis  at 
(201)772-7002  or  write  us  at  Levis  Sales,  Inc, 
No.  4  Village  Square  East,  Clifton  NJ  07011. 


STARTING  A  SKIP-DfUVf  RY  I 

PROGRAM  TO  NON-SUBSCRIBERS? 
DO  IT  RIGHT  THE  HRST  TIME! 

Target  Marketing  Communications  will 
analyze  your  market,  recommend  the 
most  cost-efflclent  delivery  and  show 
you  how  to  do  It ...  Right  the  First  TImel 
Save  valuable  time  and  money.  Call 
the  Circulation  Professionals  today  at 
Target  Marketing  Communications, 

Stan  Cheren  -  (714)  556-4460. 


OFFICE  DESIGN 

INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan¬ 
ning  and  design  for  journalism  offices.  Contact: 
Dan  Danford.  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501; 
(816)  279-8567. 


EQUIPMENT 
&  SUPPLIES 


BUSINESS  SYSTEMS 

CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
for  more  information  (913)381-1109,  or  write 
CDS,  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 

CAMERA  A  DARKROOM 

CAMERAS  AND  PLATEMAKERS.  Buy.  sell, 
trade~10%  commission,  our  only  charge.  Jeff 
Weber.  (216)729-2858;  Box4li  Gates  Mills 
OH  44040. 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 

SQUeeze  Lenses,  new  and  trade  ins. 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

IT’S  A  CLASSIFIED 
SECRET! 

We’ll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  rep¬ 
ly  in  an  envelope  addressed  to  the 
box  holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don't  want  the  reply  to  reach;  put  the 
reply  and  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  Box 
Number  you're  answering  is  on  your 
list,  we'll  discard  your  reply. 
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The  Industry’s 

MEETING 
PLACE  .  .  . 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  A  SUPPUES 

COMPUTER  SOFTWARE 

NEWSPRINT 

ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  Hi 
terms  ol  column  inches."  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  jourruls  and  monthly  state-  ! 
ments,  will  calculate  "service  charges,"  re-  j 
quires  Radio  Shack  Model  II  64K  micro-  | 
computer.  For  sample  reports,  phone  or  write:  ; 
Steve  Kuckuk,  PO  Bos  469,  Shawano  Wl 
54166;  (715)  526-61S8. 

30  LB  NEWSPRINT  ROLLS  aN  sizes 
BEHRENS  Pulp  $  Paper  Ciorp 

3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS-We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Fronts  Rd,  Narthfiek)  IL 
60093;  (312)  446-7017: 

COMPUTERS 

NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  $  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 

COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entry,  edit,  disk  storage  and  | 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion.  Ml  Columbia  Cr.  Merrimack  NH  03054;  , 
(603)  424-5033.  j 

FOR  SALE 

TAL-STAR — General  automation  18-30,  32K  I 
CPU  and  peripheral  equipment.  Located  in 
southern  Connecticut.  Contact  W  Brinegar 
(800)  638-4782. 

NEWSPRINT— SpeciaKies-cokHS-voundwood 
papers;  sheets/rolls;  contract/spot;  David  F. 
Hoy-Paper  Sales,  Affliated:  The  Paper  Group, 
IIK;  (212^1  752-0558,  (602)  297^76. 

MAKJtOOM 

PHOTOTYPESETTING 

BINDERY  AND  MAILROOM  EQUIPMENT. 
Buyers  and  sellers  corrtact  us.  10%  sales  fee-  ! 
our  only  charge.  Jeff  Weber  (216)  729-2858;  i 
Box  413,  Gates  Mills  OH  44040.  | 

AM  COMPSET  500/504  $6400.  Compset 
500,  3  disks,  processor,  $5000.  AM  5404 
termmal,  fak  market.  M  Weber  (216)  729- 
2858. 

CUTLER-HAMMER  conveyors  arid  spare  parts,  j 
Also  new  Oabtree  conveyors  attd  spare  parts. 
Rollertop  cnveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

NORTHEAST  ST(5^E  &  INDUSTRIES 
(213)  257-7557 

COMPUWRITER  PACKAGES  JR.  1.  II.  IV  or 
7200,  processor,  strips  and  spm  parts  kit. 
$2495  and  up.  Guaranteed.  Jeff  Weber  (216) 
729-2858. 

COMPUWRITER  ll-TG,  18  fonts  plus  width 
plugs,  spare  |»rts  kit  and  MagSet  storge  unit. 
72O0-TG  Headliner,  18  fonts  plus  spare  parts 
kit.  CompuKwik  processor.  An  KJeal  starter  ws- 
tem!  $7000/package.  Charles  >,  (813) 

9861. 

DIDOE  GLASER  2  into  1  inserting  machine 
New  conditHxi  with  extras,  $15,500 
(414)784-0110 

COMPUGRAPHIC  9000,  keyboard  and  setter. 
Make  an  offer. 

Jim  McKay.  (615)  482-1021 

IBM  ELECTRONIC  COMPOSER 
$5300 

Bob  Weber  (216)  729-2858 

MDT  350  $2950.  Comp  4  HR  $5750.  Edit 
7500  HR  $9950.  7200  LR  1C  $1850.  Edit 
2750  $4750.  Bob  Weber  (216)  729-2858. 

DIDOE-GLASER  4  station  inserter.  New  heads, 
not  used  since  rebuilt.  Model  320.  Complete 
spare  parts.  $11,000.  Jim  McKay.  (615)  482- 
1021. 

FOR  SALE 

24P  SherHlan  Inserting  machine.  Serial  No. 
96.  Counter  25/50  kHJier  with  fly  table  vacuum 
pump  and  5  head  operation.  Corrtact  Ed.  Poe 
532-4444  Area  Code  205. 

GOOD  RECONDITIONED  Cheshire  and  M« 
nacraft  labeling  machines  rvith  sii^  and  mul- 
tiwKle  label  heads  and  quarter  foldets.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 

ONE  SYSTEMS— Complete  (rrHit  end  system. 
16  terminals,  2  remotes,  output  printer,  wire 
service  terminals,  spare  parts,  daily  paper  went 
out  of  business,  must  sell,  may  trade.  (405) 
737-9494. 

SHERIDAN  848  inserter.  Call  or  write  428  E 
Grand  Av,  Des  Moines  lA  50309;  (515)  282- 
2666. 

Great  Plains  Graphic-The  Equiprrrent  People 

PRICE  REDUCED 

Compumphic  RCP  101  photoNpesettHig  pro¬ 
cessor.  Unit  used  one  year  with  RC  paper  before 

1  newspaper  bou^t  on-IHie  system.  Excellent 
condition  -  new  $8000  -  our  price  $ 1 500.  (km- 
!  tact  Marc  W  Anthony.  Star-HeraM.Scottsbluff 
;  N8;  (308)  632-0670. 

TYPESETTING  EQUIPMENT.  Buyers  and  sd- 
lerscontactus.  10%  sales  fee-ouronly  charge. 
Jeff  Weber  (216)  729-2858;  Box  413,  Gates 
!  Mills  OH  44040. 

PRESS  CONVERSIONS 

WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  Completed 
George  R  Hall.  Inc 
(800)  321-3109 

'  PRESSES 

MISCELLANEOUS 

i  AUTOMATIC  CALL  SEQUENCER  manufac¬ 
tured  by  Automatkm  Electronic  Corp.  Ideal  for 
classified  or  circulation  operations.  Almost 
new.  Cost.  $6000.  Will  accept  offer.  Call  (408) 
646-4319  for  details. 

CHESHIRE  LABELER.  Addressograph  Graph- 
type.  Pako  model  G  24  inch  developer.  Photon, 
Mark  1,  II.  Curtis.  (703)  521-1089. 

FOR  SALE— 20,000  black  steel  city  road  run¬ 
ner  motor  route  tubes.  Price  is  negotiable.  Ex¬ 
cellent  condition.  Quick  sale  necessary.  Bill 
Johnson,  Record  Publishing,  123  N  Pr<»pect. 
Ravenna  OH  44266;  (216)  296-8414. 

( 

i 

OR  SALE:  ASR  machine  with  reperforator  and 
0  ASR-33  receive  only  teletypes.  Will  sell  in- 
ividually  or  as  package.  Call  RL  Beskrve  (203) 
76-1976,  or  write  Public  Relations  Dept, 
Iridge^  Jai  Alai,  255  Kossuth  St.  Bridgeport 
T06608. 

W*  mov*  iMchlnwryl 

EGP  CLASSIFIEDS 
(212)752-7053 

PRESSES,  CAMERA,  BINDERY.  Buyers  and 
i  sellers  contact  us.  10%  sales  fee-our  only 
charge.  Jeff  Weber.  (216)  729-2858;  Box 

1  413,  Gates  Mills  OH  44040. 

WOOD  PNEUMATIC  AND  PASTER  SYSTEM 

Six  (6)  units  only,  professionally  engineered,  modified,  reconditioned 
for  installation  mechanically  and  electrically  for  substructure  and  reels 
of  double-width  press,  or  for  single  width  press  operation,  to  speed 
production.  Similar  system  can  be  seen  in  operation.  Price  includes 
installation  mechanical  and  electriacal.  Write  for  full  particulars. 
WNMA-INC.,  PO  Box  5258,  San  Mateo  CA  94402 

Phone  (415)  574-2445 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


EQUIPMENT  a  SUPPLIES 
PRESSES _ 


EQUIPMENT  ft  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  talloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 


GOSS  URBANITE  PRESSES 
4  unit  Goss  LIrbanite  press,  SN  0-892,  Mfg. 
1971. 

6  unit  Goss  Urbanite  press,  SN  U-640,  Mfg. 
1968  used  to  print  15,000  daily  newspaper. 

7  unit  Goss  Urbanite  press  with  two  folders.  SN 
U-72S.  reconditioned,  available  for  immediate 
delivery. 

Have  several  Goss  Urbanite  units  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms. 


RECONDITIONED  BY  FACTORY 
TRAINED  EXPERTS— SAVE  $125,000 
1973  Color  King  4  unit  web  offset  perfector 
with  4  rollstands.  Color  King  6  web  folder.  40 
hp  motor  drive  and  plate  bender. 

Subject  to  prior  sale 
InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896  4330  Telex  56-7471 


THE  WEB  SPECIALISTS 
Goss  Suburban  1500,  7  units,  1969 
Goss  SC,  6  units.  1969 
Goss  Cornmunity,  5  units,  1961 
Goss  Community  add-on  units,  1968-72 
Goss  Suburban  add-on  units,  1967 
Goss  Urbanite,  6  units,  2  3-colors,  1968-72 
Goss  Urbanite  add-on  units  and  folders 
Harris  V-15A,  6  units,  2  JF  15's,  1978 
Harris  V-25.  8  units,  3  JF  25's.  1978 
ONE  (X>rp/Atlanta 

(404)  321-3992  Telex  700563 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983.  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


NEED  G(X}D  USED  Compumphic  Unisetter 
and  direct  entry  keyboard.  Noble  Welch.  Tri¬ 
bune,  Box  669,  Terrell  TX  75160;  (214)  563- 
6476. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Che^ire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also  ! 
printing  presses  etc.  plus  Virkotype  and  gold  I 
stamping  equipment.  We  will  assume  all  pick  I 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200.  ' 

M  SELLARS  &  ASSOCIATES 

PO  Box  20190  I 

Femdale  Ml  48220  ! 


HELP  WANTED.  .  . 


Offered  exclusively  by 
Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


HARRIS  V-15A,  4  units.  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  unite,  1973. 

Cottrell  V-25,  Vx  and  Vi  folder. 

Goss  Community  add-on  unite,  l%9-76. 

Goss  Suburban  add-on  unite. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  Vi". 

Fincor  motor  and  controls. 

Harris  V-22  6  unite. 

Harris  845,  22Vx,  5  unite,  1973. 

Harris  V-25  8  unite. 

Fairchild  Newsking  2  unite,  1972. 

Color  King  foldW  KJ-6. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


LINOTYPE  Newsmaster  offset  newspaper 
press.  5  unite  (4  unite  are  3/c  unite),  45ra" 
(22Vx"  cut-off)  X  36  web  width,  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC.INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


2Unit  Goss  grease  community  w/20hpdrive  Vx 
and  Vi  Community  folder.  Skidded  as  is  where 
is  or  in  stalled.  Phone  707/226-3711  Bill 
Stabler  or  Dave  Church. 


URBANITE  QUARTER  FOLDER.  Very  good 
condition.  Best  offer  over  $10,(X)0.  FOBToms 
River  NJ.  Call  (201)  349-3000  for  Jack 
Helmer. 


WE  HAVE  IN  STORAGE:  Spare  parte  for  Hoe. 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  unite  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  w  can  grt  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


ACADEMIC 

ACADEMIC 

ADVERTISING  FACULTY  OPENING  starting 
Fall  1982.  The  University  of  Kansas  School  of 
Journalism  seeks  an  assistant  or  associate  pro¬ 
fessor.  Nine-month  appointment  with  possibil¬ 
ity  of  position  becoming  tenure-track.  Salary 
$18,500  minimum  for  assistant  professor; 
may  be  much  higher  for  associate  professor. 
Master's  required.  PhD  preferred.  Must  have 
acceptable  professional  experience.  Applica¬ 
tions  received  by  December  1  (extended  from 
November  15)  will  be  given  priority  considera¬ 
tion.  Applications  will  oe  accepted  until  posi¬ 
tion  if  filled.  Send  application  to  Professor  Tim 
Bengtson,  School  ol  Journalism,  University  of 
Kansas,  Lawrence  KS  66045.  An  equal  op^- 
tunity/affirmative  action  employer.  Applica¬ 
tions  are  sought  from  all  qualify  people  re¬ 
gardless  of  race,  religion,  color,  sex,  disability, 
veteran  status,  national  origin,  age,  ancestry. 

ASSISTANT  OR  ASSOCIATE  professor  to  teach 
print  or  broadcast  news  and  media  manage¬ 
ment  at  BA  and  MA  levels.  Major  university 
offers  opportunity  to  develop  speciality  in 
rapidlydiversifying  program.  Doctorate  and  evi¬ 
dence  of  scholarly  research  required;  quantita¬ 
tive  research  skills  and  five  years  of  profession¬ 
al  experience  preferred.  Ten-month  tenure 
track  appointment  beginning  September  1, 
1982,  but  will  hire  mid-year  upon  completion 
of  Doctorate.  Send  letter  of  application,  vita, 
samples  of  research  and  three  letters  of  recom¬ 
mendation  to  Professor  Stan  Soffin,  Chair, 
Faculty  Search  Committee,  School  of  Journal¬ 
ism.  Michigan  State  University,  East  Lansing 
Ml  48824.  Deadline  Novembw  13,  1981. 
Women  and  minorities  urged  to  apply.  MSU  is 
an  affirmative  action/equal  opportunity  institu¬ 
tion. 

JOURNALISM:  LSU  School  of  Journalism  is 
seeking  a  tenure-track  faculty  member  for  the 
news-editorial  sequence,  for  1982-83.  Possi¬ 
bility  of  fiscal  year  appointment.  Assistant  Pro¬ 
fessor  or  Associate  Professor,  depending  on 
qualifications.  Will  do  some  journalism  exten¬ 
sion  work.  Salary  open.  PhD  and  media  experi¬ 
ence  required.  Send  application  and  resume  by 
January  1,  1982,  to  ()r.  John  C.  Merrill,  Direc¬ 
tor,  School  of  Journalism,  Louisiana  State  Uni¬ 
versity,  Baton  Rouge  LA  70803. 

FULL  TIME  VISITING  LECTURER,  University 
of  Montana  School  of  Journalism,  winter  and 
Spring  quarters,  1982  (January  4-June  1 1)  to 
teach  professional  courses  such  as  reporting, 
writing,  editing,  and  photography.  Bachelor's 
degree  and  at  least  5  years  experience  as  a 
journalist  required.  $11,000.  Send  resume  by 
November  11,  1981  to  The  bean.  School  ol 
Journalism,  University  of  Montana.  Missoula 
MT  59812.  The  University  of  Montana  is  an 
equal  opportunity  employer.  Women  and 
minorities  are  encouraged  to  apply. 

FACULTY  POSITION 

IN  A0VERTISIN6 

RngemIMHtIn:  Teach  courses  in  advertising: 
j  primarily  principles,  campaigns,  copy  and 

1  layout.  Might  also  teach  public  relations 

1  or  other  courses  depending  on  background 

1  and  interest.  Other  responsibilities  in¬ 

clude  research  and  helping  the  School  of 

1  Journalism  maintain  strong  ties  with 

advertising  professionals. 

1  taallticatlOM:  Strong  professional  experience 

1  in  advertising  required.  Ph.D.  preferred. 

Master's  or  equivalent  considered. 

Term:  Appointment  as  instructor,  assistant  or 
associate  professor  beginning  August  25, 

\  1982.  Salary  competitive  (minimum 

822.000). 

!  Deadllaa:  Direct  applications  postmarked  no 
later  than  November  23,  1981  to  Prof 
Harold  Hill,  Chairperson,  Search  Commit¬ 
tee,  Sclto  1  of  Journalism,  Campus  Box 
287,  University  of  Colorado.  Boulder  CO 

1  80309.  The  University  of  Colorado  is  an 

I  Equal  Opportunity/Affirmative  Action  Em- 

.  ployer.  Applicants  from  minorities  and 

1  women  are  encouraged. 

FACULTY  POSITION 

IN  JOURNALISM 

RnpoiulMIHlM:  Maintain  continuing  program 
of  schoJarship  in  mass  communication; 
teach  in  area  related  to  scholarship  and 
public  relations,  photography,  or  other 
mass  media  fields.  Other  responsibilities 
indude  helping  the  School  of  Journalism 
maintain  strong  ties  with  mass  com¬ 
munication  professionals. 

BnaNflcatlom:  Ph.D.  in  mass  communication 
or  related  fields:  ABD  considered.  Strong 
professional  experience  preferred. 

Ttrm:  Appointment  as  assistant  professor  be¬ 
ginning  August  25, 1982.  Salary  competi¬ 
tive  (minimum  $20,000). 

Piadllga.  Oirect  applications  postmarked  no 
later  than  November  23,  IMl  to  Professor 
Joanne  Arnold,  Chairperson,  Search  Com¬ 
mittee.  School  of  Journalism,  Campus  Box 
287,  University  of  Colordo,  Boulder  CO 
80309.  The  University  of  Colorado  is  an 
Equal  Opportunity/Affirmative  Action  Em¬ 
ployer.  Applicants  from  minorities  and 
women  encouraged. 

UNIVERSITY  OF  FLORIDA  Department  of  Jour¬ 
nalism  has  an  opening  in  Fall  1982  for  some¬ 
one  in  newspaper  management,  with  a  secon¬ 
dary  interest  in  publication  design  and  graphics 
preferred.  Assistant  professor  in  a  tenure  track, 
salary  minimum  of  $20,000,  negotiable  de¬ 
pending  on  professional  and  teaching  experi¬ 
ence.  Master's  recuired.  PhD  preferred,  with 
strong  professional  experietKe.  Research  and 
publication  expected.  Person  would  teach  in 
undergraduate  and  graduate  programs,  espe¬ 
cially  newspaper  management  and  community 
journalism.  Courses  in  design  and  graphics 
possible,  depending  on  qualifications.  Ijead- 
line  is  January  30,  1982.  Send  applications 
and  resumes  to  Professor  Jean  Chance,  J(wr- 
nalism  Search  Committee.  3049  Weimer  Hall, 
University  of  Florida,  Gainesville  FL  32611. 
The  University  is  an  equal  opportunity/affirma¬ 
tive  action  employer  and  encourages  applica¬ 
tions  from  minorities  and  women.  The  iJepart- 
ment  of  Journalism  conducts  all  searches  in  the 
open. 


HEAD  OF  THE  SCHOOL  OF 
JOURNALISM  AND  BROADCASTING 
Oklahoma  State  University  seeks  a  vigorous 
and  dynamic  leader  for  the  School  of  Journal¬ 
ism  and  Broadcasting.  PhD  or  equivalent,  with 
a  record  of  distinguished  scholarly  and/or  crea¬ 
tive  achievements,  is  required.  Previous  admi¬ 
nistrative  experience  is  desirable  but  not  de¬ 
manded.  Rank  of  associate  or  full  professor 
with  academic  area  of  expertise  encompassed 
^  the  School's  discipline. 

The  Head  is  the  chief  academic  and  fiscal  offic¬ 
er  of  the  School,  and  directly  responsible  to  the 
Dean  of  the  College  of  Arte  &  Sciertces.  The 
School  is  composed  of  20  faculty,  and  serves 
687  undergraduate  and  30  graduate  majors. 
The  Head  is  also  the  chief  administrative  offic¬ 
er  for  KOSU-FM  and  the  daily  nevrspaper. 
Applications  should  include  a  curriculum  vitae 
and  the  names  of  three  references.  To  receive 
full  consideration,  please  send  application  by 
January  15  to: 

Smith  L  Holt,  Dean 
College  of  Arte  &  Sciences 
Oklahoma  State  University 
Stillvrater  OK  74078 

Oklahoma  State  University  is  an  Aff  imative  Ac¬ 
tion  Equal  Opportunity  Employer. 


THE  KIPLINGER  PROGRAM  IN  PUBLIC 
AFFAIRS  REPORTING  invites  applications  for 
its  1982-83  program,  beginning  S^ember 
22,  1982.  N<m  in  its  ninth  year  at  The  Ohio 
State  University,  the  program  offers  profession¬ 
als  with  two  to  five  years  experience  the  oppor¬ 
tunity  to  earn  a  Master's  d^ee  in  journalism 
with  an  emphasis  on  public  affairs  reporting. 
Entry  to  the  program  is  competitive.  Substan¬ 
tial  teaching  associateship  funds  and  scho¬ 
larships  are  available  to  successful  candidates. 
For  information,  write  or  call:  The  Kiplinger 
Program,  School  of  Journalism,  The  Ohio  State 
University.  242  W  18th  Av,  Columbus  OH 
43210;  telephone  (614)  422-7438. 


ADMINISTRATIVE 


WEEKLY  IN  WESTERN  NORTH  CAROLINA 
I  looking  for  General  Manager/Editor  with  sales 
I  and  editorial  experience,  good  judgment  and 
I  sound  writing  skills  essential.  Opportunity  with 
I  growing  company.  Send  resume  and  informa¬ 
tion  to  PO  Box  A,  Icard  NC  28666. 

A  REQUEST 
TO  ALL 
ADVERTISERS: 


To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number  in 
all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT _ 


EDITOR  &  PUBLISHER  for  October  31,  1981 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

AOmUSTRATIVE 

ADVERTISING  { 

ADVERTISING  I 

DATA  PROCESSING 

ASSOCIATE  PUBLISHER/SALES  MANAGER, 
full-service  publishing/graphics  company. 
Ambitious,  experierK:ed  professional  to  direct 
advertising  division  of  seven-year-old  progres¬ 
sive  weekly  newsmagazine/entertainment 
guide  with  1 5,000  paid/free  distribution  which 
has  carved  out  18-49  market.  Monthly  glo^ 

ADVERTISING  SALES  REPRESENTATIVE.  We  1 
are  looking  for  a  West  (k>ast  sales  representa¬ 
tive  to  sell  advertising  space  for  one  of  the 
nation's  largest  boating  publications.  The  indi¬ 
vidual  we  seek  should  have  an  advertising  sales 
bacimround,  knowledge  of  the  boating  industry 
helpful  but  not  necessary.  Salary  plus  commis- 

20,000  DAILY  has  opening  for  qualified  sales-  1 
oriented  advertising  representative  to  join 
young,  vowing  staff,  sell  both  display  arxlclas-  ; 
sified.  ExperietKe  or  education  in  print  sales  ; 
essential.  Salary  plus  corrmission.  Setxt  re¬ 
sume  to  S  Haskell,  Advertising  Director.  Ken-  ' 

DATA  PROCESSING  OPERATIONS  MANAGER 
for  medium/large  installation  in  Zone  2.  IBM 
hardware  atxl  systems  backvoutx)  requited. 

Send  confidential  letter  and  resume  detailing 
experietKe  and  salary  requirements  to  Box 

3216,  Editor  6  Publisher. 

maguine  for  new  Metropolitan  Performing  Arts 
Center.  Additional  special  publications.  Must 
be  highly  oruniaed,  energetic,  able  to  train  and 
lead  staff  m  four  and  committed  to  business 
growth.  Salary,  bonus,  insurance.  Contact  Ken 
Doctor,  Willamette  Valley  Observer,  Atrium, 
Suite  216, 99  W  10th  Av,  Eugene  OR  97401. 

BUSINESS  MANAGER 

Career-oriented  individual  needed  to  manage 
business  department  of  daily  newspaper  and  to 
be  responsible  for  planning,  budgeting  and 
company  reporting.  Successful  candidate  will 
possess  business  or  related  degree,  strong  writ¬ 
ten  and  verbal  communication  skills  and  be  a 
goal-oriented  team  player.  Excellent  career 
opportunity  with  a  new^per  that  is  part  of 
NYSE  Communications  wporation.  Send  re¬ 
sume  to:  Publisher,  Marshall  News  Messenger, 
PO  Box  730,  Marshall  TX  75670. 

DISTRICT  MANAGER 

Well  established  newspaper  of  18,000  daily 
circulation  has  opening  for  circulation  district 
manager.  Applicants  must  have  strong  sales 
ability  with  proven  accomplishments  and  good 
business  background.  1-2  years  college  desir¬ 
able,  but  not  mandatory.  Send  resume  tO:  H 
Allen  Wamsiey,  Business  Manager,  Midland 
Daily  News.  Midland  Ml  48640. 


GENERAL  MANAGER 


weeklies.  Papers  well  established  with  strong 
news  coverage.  Living  amenities  superior.  Posi¬ 
tion  requires  management  experience  in  ad 
sales,  production,  circulation,  budgeting. 
Challenging  growth  situation  for  person  with 
strong  managerial  and  leadership  record.  Pro¬ 
fit-sharing  and  advancement  openings.  Espe¬ 
cially  attractive  situation  but  we  require  proven 
skills.  Sm  3270,  Editor  &  Publish. 

GENERAL  MANAGER 

We  need  a  top  flight  general  manam  for  our 
mid-size  California  daiTy  newspaper.  We  want  a 
proven  leader  who  has  the  experience  and 
Imowledge  to  lead  this  award-winning  news¬ 
paper  to  even  greater  heights.  Only  qualified 
applicants  will  be  considered.  Send  resume 
and  salary  history  to  Box  3299,  Editor  &  Pub¬ 
lisher. 

GENERAL  MANAGER 

General  manager  wanted  for  a  Shopper/Penny 
Saver  operation.  Must  have  proven  bKkpound 
in  marketing  and  sales  of  Shoppers  and/or  Pen¬ 
ny  Savers.  This  is  a  big  opportunity  to  join  a 
large  company  starting  up  Shoppers/Penny 
Savers  in  Zone  9.  Send  resume  and  salary  re¬ 
quirements  to  Box  3301 ,  Editor  &  Publisher. 

MANAGER  wanted  for  Minnesota  Newspaper 
Association.  Send  resume,  references,  salary 
requirements  to:  Search  Committee,  Minneso¬ 
ta  Newspaper  Association,  84  S  6th  St,  Min¬ 
neapolis  MN  55402. 

REAL  WHIP  CRACKER  wanted  to  direct  grow¬ 
ing  Aspen,  Colorado  daily.  Sales/business  lay¬ 
out  experience  needed,  nefer  reporting  skills 
to  go  with  paper's  tough  news  reputation.  Dave 
(303)  925^2221,  7-10  am  (MDT)  or  Daily 
News.  Box  10451,  Aspen  CO  81612. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING 
TELEPHONE  SALES  MANAGER 
The  Buffalo  News,  western  New  York's  leading 
newspaper  expanding  telephone  classified  di¬ 
vision  has  a  new  position  available  for  a  tele¬ 
phone  sales  manager.  It  you  are  a  marketing 
and  sales-oriented  TELEmONE  professional 
with  experience  in  the  areas  of  commercial 
account  development  and  selling  new  business 
you  could  be  |ust  the  person  to  lead  in  the 
management  of  a  winning  team  of  telephone 
professionals  at  one  of  the  nation's  fastest 
powing  Sunday  and  daily  newspapers.  An  ex¬ 
cellent  starting  salary,  a  superior  package  of 
frinn  benefits  will  make  becoming  a  part  of  the 
market's  finest  sales  organizations  a  real 
bonus.  If  you  accept  the  challenge  and  want  to 


skm  commensurate  with  experience.  Send  re¬ 
sume  and  salary  history  to  ^  3246,  Editor  & 
Publisher. 

ADVERTISING  SALES/MANAGEMENT— 
Weekly  newspaper  in  Colorado  Rockies.  Ca¬ 
nyon  Courier,  PO  Box  430,  Everpeen  CO 
80438. 

ADVERTISING  MANAGER 
Enjoy  sunny  (^lifomia  and  the  job  opportunity 
of  a  lifetime.  We're  looking  for  an  advertising 
manager  who  is  creative,  imaginative  and  hard- 
working.  The  individual  we  are  looking  for  will 
lead  and  motivate  all  advertising  personnel. 
This  job  has  no  boundaries  in  terms  of  growth 
potential.  Please  send  your  salary  history  and 
resume  to  Box  3274,  Editor  &  Publisher. 

AGGRESSIVE,  motivated  advertising  salesper¬ 
son  looking  for  a  change  in  scenery  and  a  ; 
friendly  atmosphere,  then  we  have  the  job  for  | 
you.  Semi-weekly  paper  in  Nogales,  Arizona  is 
I  looking  for  someone  with  experience  and  a  i 
I  take-charge  attitude.  Salary  plus  commission.  | 
I  Send  resume  to:  Nogales  International,  Attn: 

I  Jim  Afinowich,  Box  579,  Nogales  AZ  85621. 

ADVERTISING  AND  PROMOTIONS  MANA-  { 
GER — For  dynamic  weekly  poup  in  New  York 
State.  Must  be  an  experienced  self-starter  with 
a  proven  ability  to  manaM  people  and  produce 
successful  promotions.  Sell  us  and  you'll  land  a 
good  job  in  a  nice  community,  plmty  of  chal- 
I  lenges,  and  an  excellent  salary/incentive  plan. 
Send  letter,  resume  and  samples  to  Box  3313, 
Editor  &  Publisher. 

ADVERTISING  SALESdifANAGER 
Expanding  Florida  suburban  free  weekly  needs 
experienced  person(s)  to  take  on  growing  mar¬ 
ket.  Must  be  type  who  stays  with  the  job,  and 
proves  reliable.  Good  opportunity  for  right  per¬ 
son.  Send  resume,  with  salary  requirements  to 
Box  3341,  Editor  &  Publisher. 

ADVERTISING  REPRESENTATIVE  sought  tM 
eastern  Pennsylvania  publisher  with  1  daily.  2 
weeklies.  Salary  to  18M  plus  bonus  structure. 
Must  be  experienced  and  able  to  start  im¬ 
mediately.  ^nd  resume  to  Box  3326,  Editor  & 
Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
Come  join  the  innovative  team  in  one  of  Amer¬ 
ica's  exciting  growth  markets,  in  the  heart  of 
the  Sun  Belt.  Our  sales  staff  chosen  "best  in 
state"  for  past  two  years  by  CNPA.  You'll  man¬ 
age  two  daily  newspapers  and  one  weekly. 
Possibly  you're  a  college  trained  promotion 
minded  person  now  working  as  an  assistant  and 
"stalled." 

We'd  like  your  resume,  salary  history,  all  in 
confidence,  of  course. 

Write  John  Kelly,  Advertising  Manager,  The  De¬ 
sert  Sun,  Box  190,  Palm  Springs  CA  92263. 


MARKETING  DIRECTOR  I 

We're  looking  for  someone  who  can  take  over  a 
top  manageinent  position  on  a  daily  newspaper 
and  grow  into  a  multiple  media  job  combining 
print  and  electronics.  Can  you  bring  sophistica¬ 
tion  to  our  advertising  approach?  Can  you  shake 
up  our  advertising  dep^ment  in  a  positive  : 
mm?  Can  you  train  and  upgrade  a  staff?  The 
individual  we're  seeking  will  have  good  people 
skills  as  well  as  advertising  and  marketing  ex-  I 
perience.  A  Midwestern  background  and  ex-  | 
perierKe  on  properties  under  40.(X)0  circula-  ! 
tion  will  be  helpful.  We're  located  in  a  thriving  i 
community  and  a  highly  competitive  market.  If  ' 
you  think  you're  the  person  for  us,  introduce  i 
yourself  and  send  references  and  salary  history  ‘ 
to  Box  32M,  Editor  &  Publisher.  i 

NATIONAL  ADVERTISING  MANAGER.  One  of 
the  nation's  largest  boating  publicatians  seeks  ' 
an  aggressive  advertisrng  sales  professional  to 
sell  Advertising  space  to  agencies  and  national 
marine  accounts.  Knowled^  of  the  boating  in-  ^ 
dustry  helpful  but  not  necessary.  Salary  plus 
bonus.  Located  in  Zone  1.  Send  resume  and  | 
salary  history  to  Box  3247,  Editor  &  Publisher. 


ARTIGRAPHICS 


EXPERIENCED  PHOTOTYPESETTER/ 
PASTE-UP  ARTIST 

Salary  plus  commission.  Job  in  northwest  Flor¬ 
ida.  a  better  place  to  live.  National  publication. 
Person-to  person  to:  Doc  Faison  (904)  547- 
4244,  or,  (904)  547-3630. 

aRCULATION 


Buffalo  News 
1  News  Plaza,  Box  100 
Buffalo  NY  14240. 

An  Equal  Opportunity  Employer 


NEW  MEXICO  WEEKLY,  award-winner,  needs 
assertive,  hard-working  advertising  manager  to 
sell  in  competitive  area.  Semi-arid,  energy  pro¬ 
ducing  area  near(tolorado  mountains.  Probably 
a  job  for  a  person  with  1-3  years  experience,  not 
a  novice,  but  all  applications  considered  and 
acknowledged.  Position  opens  in  January. 
Send  resume,  salary  history  to  Rich  Van  Cleef, 
.Independent  Review.  PO  Box  X,  Aztec  NM 
874f0. 

PARIS  NEWSLETTER  in  English  seeks  US 
partner  for  advertising,  distribution,  etc.  Paris 
Letter  Publishing  (tompany.  Incorporated.  689 
Fifth  Av.  New  York  NY  .0022. 

RETAIL  ADVERTISING  MANAGER 
We're  an  upscale  suburban  group  of  twice 
weekly  newspapers  located  in  zone  5.  We  are 
looking  for  a  motivated  people-oriented  retail 
i  ad  manager  to  work  with  and  manage  a  staff  of 
I  11.  Minimum  4  years  management  experi- 
!  ence.  Send  resume  and  salary  requirements  to 
Box  3238,  Editor  &  Fhiblisher. 

SALES  MANAGER 

Major  Midwestern  metropolitan  newspaper  has 
an  opening  for  a  retail  advertising  sales  mana¬ 
ger.  We  are  seeking  a  candidate  with  a  proven 
track  record  in  sales  management  in  addition  to 
a  college  degree.  Person  selected  will  enjoy 
direct  selling  involving  new  business  and  m^ 
accounts  and  training  and  motivating  a  staff  of 
talented  sales  reps  while  working  as  part  of  a 
management  team.  If  interested  we  invite  you 
to  forward  your  resume  in  complete  confidence 
to  tox  3126,  Editor  &  Publisher.  Zone  5.  An 
i  Equal  Opportunity  Employer. 


i  CIRCULATION  DIRECTOR  i 

Major  market  competitive  daily  is  seeking  an  ^ 
experienced  manager  to  lead  a  well  staffed  de¬ 
partment  of  profKsionals  to  further  gains  in  ! 

I  circulation  and  improve  service.  Good  pay,  \ 

I  fringes  and  working  conditions.  (Xitstanding  i 
,  opportunity  for  the  right  individual.  Send  com- 1 
plete  resume  and  salary  requirements  to  Box  I 
3240,  Editor  &  Publisher.  All  replies  kept  ! 
strictly  confidential.  < 

CREW  MANAGER  i 

Medium  size  Zone  1  daily  seeks  an  agpessive  : 
individual  who  has  the  ability  to  set  up  and  run  I 
a  boy  crew  operation,  and  who  has  the  desire  to  i 
become  involved  with  sales  and  promotion,  j 
Prefer  candidate  with  newspaper  sales  eimeri- 
erKC.  Please  send  resume  or  contact  Gary  Cata¬ 
nia,  The  Journal  Inquirer  Newspapers,  306 
Progress  Dr.  Manchester  CT  06040:  (203)  j 
64^500  ext  208. 

CIRCULATION  DIVISION  MANAGER  ^ 
Major  AM  metro.  Zone  2,  seeks  experienced, 
goal-oriented  individual  to  join  management 
team.  Organization,  leader^ip,  promotion,  i 
and  service  skills  are  a  must.  Good  salary  and  . 
benefits  with  company  car.  Send  resume  to  Box  ' 
3325,  Editor  &  Publisher. 

CIRCULATION  SALESPERSON:  Sell  circula-  ‘ 
tion  supplies,  prizes,  and  promotional  ideas  to  | 
established  customers,  (circulation  manage-  | 
ment  experience  a  plus  but  not  necessary.  Ex-  j 
cellent  opportunity.  Salary,  commission,  ex-  | 
penses,  and  fringe  benefits.  Reply  Box  3263,  : 
Editor  &  Publisw.  I 

OPPORTUNITY  to  mwe  up  the  ladder  in  news¬ 
paper  circulation  to  a  number  2  spot.  Some 
circulation  sales/promotion  experience  re¬ 
quired.  $15,(X)0  plus  to  start,  ucellent  be¬ 
nefits.  14,000  5-d^  PM.  Zone  4.  RMy  to  Box  : 
3321,  Editor  &  Publislier. 


ASSIGNMENT  EDITOR 
COPY  EDITOR 
FOOD  EDITOR 
REPORTERrtVRITER 

GRIT,  the  national  small  town  and  family  week¬ 
ly,  is  expending  its  editorial  staff.  We  are  look¬ 
ing  for  bright,  creative,  energetic  people  who 
vant  to  mark  and  grow  in  high-quality  environ¬ 
ment  of  northcentral  Pennsylvania.  Experience 
sought,  but  talent  counts  most.  Serxl  resume 
and  salary  history  to:  RC  Kessler,  Grit  Pub¬ 
lishing  Co,  2(M  W  Third  St,  Williamsport  PA 
17701.  An  Equal  Opportunity  Employer  M/F. 
No  telephone  calls  accepted. 


who  can  bterxl  pictwes  and  words  to  make 
magic,  pqianding  staff  also  needs  rqnrting 
and  editing  talent  for  daily  and  weekly  news¬ 
papers.  Mail  resume,  references,  samples  to 
borxwan  M  Kramer,  A,  Managing  Editor,  Casa 
Grwide  Dispatch.  PO  Box  639,  Casa  Grande  AZ 


12,000  AM  DAILY  in  propessive  west  Ken¬ 
tucky  community  seeks  news  editor  to  sit  in 
slot,  tighten  copy,  brighten  pages,  enlighten 
young  staff.  Must  handle  VDT,  deadline  press¬ 
ure.  Good  track  record  a  must.  Call  Ron  Jenk¬ 
ins,  Editor,  Tile  Gleaner,  Henderson  KY;  (502) 
827-2000. 

BUSINESS  REPORTER  for  65,000  morning 
newspaper  in  competitive  market.  Business¬ 
writing  experience  required.  Send  resume  to 
Bill  Jackson,  Editor,  The  Evansville  Courier, 
Box  268,  Evansville  IN  47702. 

BUSINESS  WRITER  with  at  least  2  years  ex- 
perience  in  financial  reporting  wanted  for  fast, 
interpretive  3-person  business  news  staff  on 
prize-winning  nil  daily.  Send  clips  and  resume 
to  Bracey  (jmpbell.  Managing  Editor,  The 
Nashville  Banner.  1100  Broadway.  Nashville 
TN  37202. 

CITY  EDITOR  for  small  but  consistently  award¬ 
winning  Mkhvestem  dailj^  Direct  young  staff  of 
7.  Modular  layout:  VDT  experience.  Salary 
$13,000.  Clips  and  resume  to  Box  3292,  Edi¬ 
tor  &  Publisher. 

copy  EDITOR  wanted  for  Northeastern  AM. 
Experience  preferred.  SPORTS  REPORTER/ 
PHOTCXjRAIrtfER  also  sought.  Emphasis  on 
local  coverage.  Send  clips  and  resume  to:  News 
Editor,  Medina  (tounty  Gazette,  PO  Box  407, 
Medina  OH  44258. 

(X>PY  EDITOR  wanted  for  mid-sized  Eastern 
PM  daily.  Strong  editing,  headline  writing  and 
page  layout  skills  required.  Applicants  must 
haw  a  minimum  of  two  years  experience  on  a 
copy  desk  utilizing  VDTv  Servl  resume,  work 
samples  to  Box  3312,  Editor  &  Publisher. 


ment  and  we  are  looking  for  experienced  cir¬ 
culation  personnel. 

We  offer  job  stability  in  the  fast-vowing  Sun¬ 
belt,  Zone  6,  an  excellent  sala^  and  fringe 
benefits. 

Positions  open  include  district  managers, 
promotion  manager,  single-copy-sales  man- 

!?%r  would  like  to  relocate  in  the  Sunbelt  and 
be  associated  with  an  outstanding  metro  daily, 
send  us  some  information  on  youraelf,  includ¬ 
ing  your  past  experience  and  salary  history  to 
Bm  3340,  Editor  &  Publisher. 


PIOOUCT 

DEVElOfMENT 

Seeking  individual  with  3-5  years 
editorial,  project  control,  research 
or  product  experietKe  with  a  tech¬ 
nical  publisher,  research  or  service 
organization  to  fill  product  de¬ 
velopment  position  for  published 
lines. 

Exposure  to  regulotory  and  govern¬ 
ment-affairs  subjects  helpful.  Must 
be  able  to  interface  with  editorial, 
production  and  marketing.  Good 
communication  skills  essential. 

We  offer  on  excellent  compensa¬ 
tion  package,  a  stimulating  en¬ 
vironment  for  professional  growth, 
and  an  opportunity  to  participate  in 
a  meaningful  way.  If  interested, 
send  resume  and  history  to: 

Employment  Manager 

J  J.  KEUER  «  ASSOCIATES,  INC. 

145  West  Wisconsin  Av, 
Neenah  Wl  54956 
Tochnicol  Publishing  & 

Rogulosofy  SnrvicM 


EDITOR  &  PUBLISHER  for  October  31,  1961 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL 

EDITORIAL 

WE  DEMAND  excellence  in  news  judgment, 
language  usage,  attention  to  detail  and  ability 
to  write  bright,  informative  headlines. 

WE  OFFER  excellent  compensation,  the  Paci¬ 
fic  Northwest  and  a  challenging  work  environ¬ 
ment  in  which  nothing  less  than  your  best  will 
be  accepted.  Test  and  tryout  required.  Send 
letter  to  Box  3342,  Editor  &  Publisher. 

DREAM  JOB  FOR  WORD  LOVER.  Meticulous 
wordsmith  needed  to  edit  and  proofread  word 
pmes  and  puzzles  for  multi-media  firm  in  New 
York  City.  P^kHis  experience  a  plus,  as  is  VDT 
experience.  Send  resume  and  salary  require¬ 
ments  to  Box  3349,  Editor  &  Publisher. 

EXPERIENCED  REPORTER 
To  handle  everything  from  breaking  news  to 
major  in-depth  projects.  Strength  in  hard  news 
and  analy»s  of  complex  local  issues.  Excellent 
opportunity  on  a  medium-sized,  top-quality 
Zone  5  daily.  Reply  to  Box  3295,  Editor  & 
Publisher. 

EXPERIENCED  REPORTER  needed  by  good, 
prize-winning  chain  weekly  in  attractive,  7000 
population  small  city  with  major  forest  pro¬ 
ducts  industrial  complex  in  southern  Arkansas. 
Close  to  new  national  wildlife  refuge  and  many 
hunting-fishing  facilities.  Must  be  good  writer 
and  pMograpner,  self-starter  with  proven  abil¬ 
ity  to  cover  ciW<ounW  Mvemment,  features, 
general  news.  About  $200  to  start  with  medical 
and  life  insurance,  vacations,  etc.  Please  do 
NOT  apply  unless  you  understand  where  we're 
located,  realize  routine  can  be  tougher  on 
weeklies  than  dailies  —  and  you  mean  busi¬ 
ness!  Job  open  early  December,  but  we  need 
applications  to  check  out  NOW.  Send  letter, 
resume,  five  samples,  references  to  Ashley 
News  Observer,  Box  798,  Crossett  AR  71635. 


GENERAL  ASSIGNMENT  reporter  for  lar» 
semi-weekly  prize-winning  newspapers.  Will 
consider  b^inner  with  d^ree.  ucellent  be¬ 
nefits.  Bill  Miller,  Editor,  Missourian  Pub¬ 
lishing  Co,  Washington  MO  63090;  (314)  239- 
7701. 

HARD-NEWS/FEATURE  WRITER  able  to  hand- 
le  camera  needed  at  37,(X)0  circulation  south 
Florida  newspaper  for  nurses.  Send  resume  and 
three  clips  to:  Florida  Nursing  News,  2574  N. 
University  Dr,  No.  213,  Ft  Lauderdale  FL 
33322.  fto  phone  calls  or  walk-ins. 


FARM  EDITOR 

I  THE  NEW  FARM  magazine 
has  an  immediate  opening  for 
an  Associate  Editor.  Seeking 
I  aggressive  reporter  who  is 
also  a  skilled  wirter.  Minimum 
three  to  five  years  daily  news¬ 
paper  or  agricultural  maga¬ 
zine  experience.  Agricultural 
journalism  degree  and  know¬ 
ledge  of  livestock  helpful,  but 
desire  and  proven  ability  to 
cover  any  story  quickly  and 
well  and  keep  the  competition 
playing  catch  up  are  prime 
considerations.  Good  pay, 
benefits,  working  conditions 
and  chance  for  advancememt. 
Send  resume,  recent  writing 
samples  and  salary  require¬ 
ments  to: 

George  DeVault, 
Executive  Editor 
THE  NEW  FARM 
33  East  Minor  St. 
Emmaus  PA  18049 
E.O.E 


EDITOR:  Quality  weekly  on  the  North  Shore 
(Massachusetts)  wants  experienced  person  to 
mana«,  edit  and  report.  Flas  2  full-time  repor¬ 
ters  plus  freelancers.  Person  should  want  to  live 
and  participate  in  community  which  is  both 
lively  and  beautiful,  and  turnout  the  best  possi¬ 
ble  weekly.  Resume  and  clips  to  Jean  Richards, 
North  Shore  Weeklies,  2  Washington  St, 
Ipswich  MA  01938. 

EXPERIENCED  REPORTER  with  managerial 
talent  sou^t  by  daily  in  Zone  5  university  city. 
Respected  paper,  fine  place  to  raise  a  family. 
The  right  person  will  be  in  charge  of  the  news¬ 
room  in  12  to  14  months.  Box  3302,  Editor  & 
Publisher. 

EXPANDING  NEWSPAPER  GROUP 
We  are  looking  for  several  people  strong  in 
either  editorial  or  advertising  with  management 
possibilities.  All  properties  currently  located  in 
Zone  6.  Interested  applicants  should  send  re¬ 
sume,  including  salary  requirements  to  Box 
3358,  Editor  &  Publish^.  All  applications  held 
in  the  strictest  confidence. 

EXPERIENCED  society/living  writer  needed  at 
18,000  daily  PM  in  northeast  Ohio.  Must  excel 
at  feature  writing  and  page  layout.  VDT  experi¬ 
ence  desirable.  Send  resume,  clips,  salary  his¬ 
tory  and  cover  letter  to:  John  G  Boul,  Manning 
Editor,  The  Evening  Independent,  PO  Box  581, 
Massillon  OH  44648. 

i  FEELING  STIFLED?  Looking  for  a  newspaper 
with  experimental  ideas  about  communicat- 
i  ing?  We  seek  young  thinkers  who  have  1  or  2 
I  years  of  experience  and  who  want  to  grow.  We 
are  grtrwing  in  Ohio  and  will  add  reporting,  copy 
and  wire  Miting  positions.  Send  resume  and 
I  current  salary  to  Box  33 11,  Editor  &  Publisher. 

FAST  GROWING  Alaskan  daily  needs  well- 
rounded  reporter  with  1-year  daily,  2-year 
weekly  experience.  Modem  newsroom,  conge¬ 
nial  staff  looking  for  right  person  to  fill  the  gap. 
Salary  depends  on  experience.  Interviewing  in 
Seattle  in  early  December  for  Januan  opening. 
Send  clips  to  D  Frazier,  PO  Box  79(X),  Ketch¬ 
ikan  AK  99901. 

REPORTER/EDITOR  for  growing  Wyoming 
weekly.  Must  be  strong  on  layout,  heads,  photo- 
paphy.  Capable  of  developing  contracts  for  in- 
oepth  news  and  feature  stories.  Send  resume, 
work  samples  and  salary  requirements  to  Inde¬ 
pendent  Record,  PO  Box  31,  Thermopolis  WY 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
Latest  rrurket  information.  Free  details.  Send 
long  self  addressed  stamped  envelope  to: 
Northwest  Marketing  Limited,  PO  Bm  3658, 
Lacey  WA  98503. 


Manager,  Editor,  Reporter 
The  Advertiser  Democrat  in  Norway,  Maine  is 
kwking  for  a  manager,  an  editor — reporter  and 
a  reporter.  Candidates  for  the  manager  and  edi¬ 
tor  positions  should  have  energy,  weekly  news¬ 
paper  experience  ,  small-town  backpound. 
Send  resume,  clips  to  Jim  Milliken,  The  Adver¬ 
tiser  Democrat,  2  Bridge  St,  Norway  ME 
04268. 

"ON  THE  MOVE" 

The  Times-Picayune/States-ltem  of  New 
Orleans  is  seeking  reporters  and  copy  editors 
for  a  number  of  openings  resulting  fr^  expan¬ 
sion  of  news  coverage  in  this  growing  area. 
Reporter  candidates  should  have  daily  news¬ 
paper  experience  supported  by  a  clipping  file 
that  demonstrates  initiative  and  good  writing 
skills. 

(topy  editor  candidates  should  have  at  least  two 
years  of  copy  desk  experience  and  be  able  to 
demonstrate  a  strong  command  of  the  English 
language  and  grammar,  plus  good  headline 
writing  skills.  Ail  copy  desk  positions  require 
evening  work. 

Send  resume  and  clipping  to  the  Personnel 
Director,  The  Times-Picayune/The  States- 
Item,  3800  Howard  Av,  New  Orleans  LA 
70140. 

an  equal  opportunity  employer  m/f 

QUALITY  5-day  daily  in  Zone  6  will  soon  have 
opening  for  managing  editor.  Prefer  family 
oriented  person  with  solid  reporting,  editing 
and  make-up  background.  University  city.  Box 
3350,  Editor  &  Publisher. 

REPORTER  needed  in  lifestyle  department  of 
fast-growing  west  Texas  daily.  Entry-level  or 
some  experience.  Familiarity  with  VDT  and 
page  layout  helpful.  Applications  also  being 
taken  for  editorial  writer/reporter.  Excellent 
company  benefits,  paid  medical/dental,  profit 
sharing.  Resumes,  samples  to  Jim  Servatius, 
The  Reporter-Telegram,  Box6150,  Midland TX 
79702. 

SPORTS  EDITOR — Sports  will  be  the  backbone 
of  our  new  Sunday  (toition  scheduled  to  start 
November  29.  We're  looking  for  a  sports  editor 
who  will  help  keep  us  the  number  one  daily  in 
Wyoming  and  also  assure  that  our  Sunday  r^- 
ers  get  a  top-notch  sports  package.  Layout  and 
photography  experience  is  a  must,  as  are  solid 
reporting  and  writing  skills.  Please  send  re¬ 
sume,  clips,  references  and  salajy  require¬ 
ments  to  Box  3354,  Editor  &  Publisher. 

SPORTSWRITERS 

Two  openings  upcoming  on  Zone  4  daily  with  3 
major  universities  in  coverage  area.  Excellent 
op^unity  to  move  into  2nd  slot  on  4-person 
staff.  Appearance,  ability  to  meet  public  a 
must.  Zone  4  experience  preferred.  Box  3359, 
Editor  &  Publisher. 


NEW  MAGAZINE 

Prestigious  international  scientific  society  headquartered  in  Tui- 
sa  seeks  staff  for  new  monthly  magazine.  Girted  individuals 
sought. 

Ideal  Candidates; 

Assistant  Editor — Brings  to  the  magazine  a  rich  imagina¬ 
tion,  plus  extensive  experience.  Besides  excellent  writing 
ability  (any  fieid)  with  function  as  editor  in  the  latter’s  abs¬ 
ence,  supervising,  story  quality,  photos,  etc. 

Staff  Writer— Offers  a  high  degree  of  writing  talent  (any 
field),  perhaps  limited  experience.  Responsible  for  stories, 
copy  editing,  independent  research. 

Artist/Layout  Expert — Has  a  truly  outstanding  portfolio. 
Ability  to  take  difficult,  abstruse  material  and  make  it  visual¬ 
ly  exciting  and  descriptive.  Can  do  cartoons  as  well  as 
human  interest  illustrations.  Production  and  printing  ex¬ 
perience. 

Photographer— Premiere  portfolio.  Is  able  to  treat  technic¬ 
al  subjects  as  imaginatively  as  human  ones.  Complete  dar¬ 
kroom  experience. 

Generous  salaries,  fringes,  splendid  opportunities  for  long-term 
growth.  Possible  worldwide  travel.  Foreign  language  abilities  a 
plus,  also  a  keen  sense  of  humor. 

Editor  applicants  should  send  resumes  and  six  best  clips,  artists 
and  photogr^hers  send  resumes,  full  portfolio  (to  be  returned) 
plus  professional  and  personal  references  to:  Theodore  Bar¬ 
rington,  Society  of  Exploration  Geophysicists,  Box  3098,  Tulsa 
Ok  74101.  No  telephone  calls,  please. 


REPORTER  WANTED 

Award-winning,  small-town  Zone  5  daily  needs 
an  all-around  reporter  to  cover  beats  as  well  as 
feature  stories,  some  photographic  experience 
helpful.  Send  resume  ana  samples  to  Box 
3346,  Editor  &  Publisher. 

SPORTSWRITER  for  41,000  AM  daily  in 
southeast  Pennsylvania.  Four  person  staff 
covering  local  colleges,  high  schools,  Phi¬ 
ladelphia  and  Baltimore  pros.  Applicants 
should  have  some  daily  experience  preferably 
as  sports  editor  of  smaller  newspaper.  Send 
complete  resume  and  clips  to  Box  32^,  Editor 
&  Publisher. 

SPORTS  COPY  EDITOR  with  the  emphasis  on 
copy  editor.  Ability  to  convert  regular  sports 
copy  to  regular  English  means  more  to  us  than 
gravies,  but  layout  and  headline  experience 
needed.  Upward  mobility  possible.  North  Caro¬ 
lina  AM  paper.  Good  colk^  sports  area.  Send 
work  samples,  resume,  pay  expectations  to  Box 
3304,  Editor  &  Publisher. 

THE  BERMUDA  NEWS  BUREAU  needs  writer/ 
reporter  with  strong  background  in  travel,  liv¬ 
ing,  community  features.  Must  be  flexible  to 
style  requirements  of  news,  features  for  wide 
range  of  North  American  and  British  media, 
including  periodicals.  Sports  writing  ability  an 
asset.  Ctollege  education  with  major  in  English 
or  Journalism  minimum  educational  require¬ 
ments:  minimum  5  years  experience  with 
known  media.  Three  year  contract:  salary  scale 
$24,210-$26,061.  Bureau  is  a  branch  of  gov¬ 
ernment  department  of  tourism.  Resume,  clip¬ 
pings  in  first  instance  to:  The  Manager,  Bermu¬ 
da  News  Bureau,  630  Fifth  Av,  New  York  NY 
10111-0068,  by  November  9. 

THE  WEST  MOUNTAIN  TIMES,  a  new  sub- 
urban  weekly  near  Salt  Lake  City,  needs  an 
experienced  editor  immediately.  Expertise  in 
all  aspects  of  news  and  production  is  essential. 
Good  salary  and  benefits.  Call  (801)  966- 
4444. 

WRITER/EDITOR  required  by  small,  non-profit 
agency  providing  technical  assistance  in  Third 
World  countries.  Job  combines  writing  grant 
proposals,  other  fund-raising  activities  and 
editing  publications.  Qualifications  include  at 
least  tour  years  experience  of  writing  and  edi¬ 
ting;  hands-on  experience  of  publication  pro¬ 
duction.  Salary:  $18,000  plus  benefits,  rai- 
tion  available  Januaiy/February  1982.  Send  re¬ 
sume  by  December  1 5th  to  Box  3282,  Editor  & 
Publisher. 

WE  RE  EXPANDING 

Established  80,000  AM  daily  is  opening  a  new 
bureau.  We  have  reporter  openings  for  muni¬ 
cipal  beats  and  genml  assignment.  Con  edi¬ 
tor  and  layout  editor  positions  also  available. 
Highly  competitive  Zotte  4  market.  We  offer  an 
ideal  working  environment,  top  salary  and  com¬ 
petitive  benefits.  Interested  applicants  please 
send  resume  including  salary  history  and  re¬ 
cent  work  samples  to  Box  3324,  Editor  &  Pub¬ 
lisher. 


WASHINGTON:  Newspaper  Group  has  opening 
for  energetic,  thoughtful  reporter  in  its 
Washington  bureau.  Box  3310,  Editor  &  Pub¬ 
lisher. 


JOBLEAOS 


CLASS  OF  '82:  Editors  reveal  traits  they  look 
for  in  new  reporters  and  what  questions  they 
ask  in  interviews.  For  more  information,  write 
Box  3213,  Editor  &  Publisher. 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Stemman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


130,000  AM-PM-SUNDAY  in  Zone  5  has  an 
opening  for  a  mail  foreman.  Sheridan  inserting 
equipment  experierree  a  must.  Send  resume 
and  salary  requirements  to  Box  3315,  EditorA 
Publisher. 


MARKETING 


MARKETING  MANAGEMENT 
Top  marketing  management  position  with  lead¬ 
ing  West  (toast  newspaper  operation.  We're 
seeking  a  top-notch  professional  who  knows 
and  understands  modem  marketirtg  concepts. 
We  are  a  major  nationally  recognized  and  re¬ 
spected  newspaper  organization.  Strong  back¬ 
ground  in  arivertising/promotion/marketing 
essential.  We  want  only  qualified  applicants. 
This  is  not  a  position  for  people  on  their  way  up. 
Send  resume  and  salary  requirements  to  Box 
3273,  Editor  $  Publisher. 
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HELP  WANTED  I 

PHOTOGRAPHER  \ 

AWARD-WINNING  Zone  4  daily  seeking  sUff 
photographer.  Duties  include  full  range  of 
photo  assignments  plus  darkroom  duties.  Box 
3360,  Edim  &  Publisher. 

_ PRESSROOM _ 

IMMEDIATE  OPENING  for  journeyman  press- 
person.  Central  California  coast.  Double-width 
letterpress.  Seven-day  morning.  Excellent  sal- 
and  benefits.  Box  3269,  Editor  &  Pub¬ 
lisher. 


ence  on  double  width  presses.  We  offer  com¬ 
petitive  pay  and  excellent  company  benefits. 
Send  inquiries  to  James  Fuller,  c/o  Lakeland 


POSITIONS 

WANTED 


!  POSTIONS  WANTED 


ADAPTABLE  REPORTER/photographer,  26, 
with  5  years  experience,  seeks  general  assign¬ 
ment  s^  in  Zone  7,  B  or  9.  VDT.  Box  3243, 
Editor  &  Publisher. 


ADMINISTRATIVE  Editor  L  PuUnher 

FINANCIAL  EXECUTIVE  seeks  senior  level  |  ^  if  the  job  is 


POSITIONS  WANTED 
_ EDITORIAL _ 

MULTI-TALENTED  editor/writer  seeks  news¬ 
paper  or  magazine  job  covering  features,  out¬ 
doors  or  entertainment.  Award-winning  8  year 
veteran.  Call  Denis  Kavemeier  at  (414)  355- 
1658. 


^ilion  with  communiLt^s  Ex^J^  thirty  years  of  gei^l  news^iaper,  liiaga-  MANAGING  EDITOR  for  small  Midwest  daily 

tiSdSS  M  ^iS’^ktCS^  zine  and  photo  (color  and  Mackhahlte)  experi-  seeks  wire  or  slot  position  with  medium-sized 
PM^RA^RiTiB^  Investigative  reporter,  featuresloips  j  daily.  More  than  15  years  in  dailies.  Consider 

C^  MBA,  Big  8.  Box  3244,  Editor  t  Pub-  ^  Sound^ing  luKiwidge  of  graphS  '  other  spots.  Present  salary  $18,000iilus.  Box 
and  production.  Arou^  the  worn  nine  times;  i  3357,  Editor  A  Publisher. 

SSS’ra.rESSrpSSJr'”-  i  2,i22Sa:,TK2,VJ2S;,^T5S; 


Ledger,  PO  Box  408,  Lakeland  FL  33802  or 
call  (813)  687-7861. 

A  NEW  YORK  TIMES  COMPANY 

PRESSPERSON — The  addition  of  a  Sunday 
paper  necessitates  adding  to  our  pressroom 
staff.  Applicant  must  be  familiar  with  the  op¬ 
eration  and  maintenance  of  a  Goss  Community 
press.  The  ability  to  perform  all  pressroom  and 
darkroom  tasks  is  also  required.  Zone  7.  Send 
resume,  references  and  salary  requirements  to 
Box  3355,  Editor  A  Publisher. 


ADVERTISING 

I  WANT  TO  WORK  FOR  YOU 


lenge.  Available  for  interview.  Box  3249,  Edi-  I  and  clips  contact  Theresa  Foley  AC  (305)  867- 
tor  A  Publisher.  2468  or  267-7679. 


(X)PY  EDITOR,  43,  seeks  job  on  rim  or  in  slot. 
14  years  as  newspaperman,  more  than  5  years 


Munster  IN  46321. 


_ PRODUCTION _  I 

COMPOSING  ROOM  TECHNICIAN  ' 

Applicant  must  be  experience  in  all  phases  of 
electronic  composing  room  operations  from 
hands-on  systems  maintenance  and  trouble 
shooting  to  ad  and  page  makeup  and  camera. 
Open  shop.  Send  resume-Times-Observer,  8 
Robbins  St,  CN  2449,  Toms  River  NJ  08753. 

PRODUCTION  MANAGER 
Production  manager  wanted  for  a  large  West 
Coast  newspaper  operation.  Must  be  know¬ 
ledgeable  in  all  production  areas  and  have  a 
solid  management  background  in  newspaper/ 
commerciar  printing.  Send  resume  and  salary 
history  to  Box  3300,  Editor  A  Publisher. 

_ PROMOTION _ 

PROMOTION  MANAGER 
GRIT,  the  national  small  town  and  family  week¬ 
ly  seeks  self-startiiig  professional  to  lead  its 
promotion  program  including  upcoming  100th 
anniversary  year.  Promotion  and  public  rela¬ 
tions  expMience  preferred-including  know¬ 
ledge  of  copy  writing,  graphics  and  laimt-but 
energy,  ideas  and  ability  to  do  hands-on  news-  i 
paper  promotion  work  are  prime  assets  sought. 
GRIT'S  home  office  is  in  good-living  area  of 
northcentral  Pennsylvania.  Send  resume  and 
salary  hoston  tO:  RC  Kessler,  Grit  l^blishing 
Co,  208  W  TTiird  St,  Williamsport  PA  17701. 
An  Equal  Opportunity  Employe  M/F.  No  tele¬ 
phone  calls  accepted. 

PUBLIC  INFORMATION 

COMMUNITY  INFORMATION  SPECIALIST 
Proipessive  mental  health  center  in  northern 
Maine  offers  excellent  opportunity  for  someone 
who  can  write  feature  and  news  articles,  de¬ 
velop  tv  and  radio  spots,  produce  brochures 
and  annual  reports  and  develop  audio-visual 
promotional  materials.  Previous  experience 
with  excellent  writing  skills  preferred  with 
Bachelor’s  degree  in  journalism  or  comparable 
exjierience.  A^icant  must  be  well  organized, 
a  "self-starter"  with  good  follow-through. 

Area  boasts  of  peaceful  living  with  many  out¬ 
door  recreational  opportunities.  Aroostook 
Mental  Health  Center  offers  competitive  salar¬ 
ies,  liberal  fringe  benefits  and  financial  assist¬ 
ance  with  interviewing  and  relocation  expense. 
Interested  applicants  may  apply  by  forwarding 
resume  to  Edwina  Anderson,  Coordinator  m 
Community  Education,  AMHC,  One  Vaughn  PI, 
Caribou  ME  04736  before  November  14, 
1981.  Equal  Opportunity  Employer  M/F. 


SALES  MANAGER 

We're  in  the  market  to  replace  a  sharp,  aggres¬ 
sive,  fast-paced  sales  manager  who  has  just 
been  moved  to  broadcasting.  We  are  a  New 
Oleans  based  regional  monthly  business  news¬ 
paper,  growing  ri  a  very  fast  pace  and  need  a 
protit-oriented,  sales  leader  who  can  set  the 
standard  for  others  to  follow.  The  pay  is  good, 
working  conditions  can't  be  better  and  with 
your  new  office  space  overlooking  Lake  Pont- 
chartrain,  we've  got  a  peat  job  lor  the  right 
person. 

If  you're  interested  in  having  fun  and  making 
money  in  a  great  place  like  Niew  Orleans,  send 
your  resume,  salary  requirements,  and  the  best 
cover  letter  you've  ever  written  to  William  M 
Metcalf,  Jr,  fhiblisher,  Citibusiness,  39(W  N 
Causeway,  Suite  1111,  Metairie  LA  70002. 


CIRCULATION  \  Chicago  Tribune  as  editor,  proofreader.  VDT 

experience.  Good  references,  clips.  Not  geog- 
CIRCULATION  DEVELOPMENT  specialist.  ,  raphically  limited.  Thomas  G  Lisack,  Box 
Marketing  degree.  Presently  emplo^  seeks  1124,  SMC,  Winona  MN  55987. 

sales  or  management  position  in  New  York  City  '  - 

or  suburbs,  ucelimt  references.  Box  3217/  i  EDITORIAL  WRITER,  EDITORIAL  PAGE  EDI- 
Editor  A  Publisher.  I  TOR— Western  USA  preferred  by  hard-hitting 

_  fiscally  conservative,  locally  progressive  award- 

CIRCULATOR— Years  of  experience,  looking  ;  winning  formw  weekly  publisher.  Box  3337, 
for  a  change.  Strong  in  sales,  service,  promo-  |  Editor  A  Publisher. 

tions  and  accounts  receivable.  Prefer  medium  - ^ ^ - 

or  small  publication.  Any  Zone.  Box  3228,  Edi-  !  EMPLOYED  EDITOR  medium  daily.  Seeks 
tor  A  Publisher.  i  managing  editor,  city  editor  of  medium  daily. 

_ 1  Strong  writer,  editor,  developer  of  local  news. 

WASHINGTON  STAR  DIVISION  MANAGER  1  44,  top  references,  daily,  wire  service  and  VDT 
seeks  management  position.  Excellent  refer-  I  background.  Prefer  Zones  3, 4.  Box  3356,  Edi- 
ences.  32  years  old.  B<w  3234,  Editor  A  Pub-  I  tor  A  Publisher. 

lisher.  ,  - 

_  FORMER  WEEKLY  EDITOR,  31,  seeks  report- 

SPORTS  EDITOR/WRITER,  3  years  experi-  position  on  medium,  large  daily.  6  years 


2468  or  267-7679. 

PULITZER  PRIZE  WINNING  news  executive 
I  also  winner  of  Si^na  Delta  (3ii  award  for  dis- 
!  tinguished  editorial  vwding  seeks  challenge. 

'  Prefer  New  York,  will  consider  all.  Salary  needs 
flexible.  PR,  advertising  replies  welcome.  8ax 

_  I  3239,  Editor  A  Publisher. 

:  DECEMBER  '81  J-GRAD,  copy  editor.  23.  3  1  - 

I  years  experience  witti  rural  paper  as  writer  arxl  :  QUALITY-conscxxis  high  Ixinors  J-|pad  seeks 
!  Chicago  Tribune  as  editor,  proofreadn.  VDT  '  reportingcareer  on  like-minded  Zone  3,4,5  or 
experience.  Good  references,  clips.  Not  geog-  8  small  daily.  Two  years  campus  work.  Box 
,  raphically  limited.  Thomas  G  Lisack,  Bra  3345,  Editor  A  Publisher. 

1124,  SMC,  Winona  MN  55987.  - 

I  _  '  QUALITY  SPORTS  writer-editor,  eight  years  ex- 

EDITORIAL  WRITER,  EDITORIAL  PAGE  EDI-  !  perience.  One  of  the  best  around.  Says  who? 

!  TOR — Western  USA  preferred  tv  hard-hitting  Me.  Terry  Nau  (215)  949-1521.  No  letters, 
fiscally  conservative,  locally  progressive  award-  please. 

:  winning  former  weekly  publisher.  Bra  3337,  - 

Editor  A  Publisher.  REPORTER-REWRITE.  20  years  smalltown 

I  _  I  arxl  metropolitan  dailies.  Author  of  5  books. 

I  EMPLOYED  EDITOR  medium  daily.  Seeks  ;  I've  covered  it  all,  but  police  and  courts  my 
I  managing  editor,  city  editor  of  medium  daily.  specialty.  Warm  climate  more  important  than 
'  Strong  writer,  editor,  developer  of  local  news.  [  large  circulation.  (312)  871-2372  or  Bra 
1  44,  top  references,  daily,  wire  service  and  VDT  ,  3307,  Editor  A  Publisher. 


ence.  seeks  spot  on  staff  of  quality  daih 
Zones  1, 2, 3,  5.  Photo,  darkroom,  layout,  \ 


reporting,  editing  experieiKe.  Strong  dies,  re¬ 
ferences.  Wilt  consider  all  Zones;  (615)  297- 


I  SPORTSWRITER.  25.  2W  years  on  100,000- 
I  plus  Eastern  daily.  Extensive  experience  cover¬ 
ing  high  school  and  pros,  copy  editing  and 
;  headlines.  Strons  on  fintures.  VDT  and  Tele¬ 
ram.  Good  clips.  00x3286,  Editor  A  Publisher. 


experience.  A  no-nonsense  hard  worker.  ^  0369. 

3323,  Editor  A  Publisher.  - 

_  FIRST-RATE  feature  writer  arxl  general  col- 

TE)(AS,  CALIFORNIA,  deliver  me  from  bore-  umnis*  complacent  in  tat  Zone  9  set  up  hopes 


dom.  Experienced  editor,  award-winning  wri¬ 
ter,  seeks  more  excitement,  enjoyment  in  dial  .  _  .  wx.-VNXi mi-j- 1  I', 

le^ng  position.  Box  SSOB.Tditor  A  Put^  i  Let,^J^;>.3d:?p^it^^^^ 

;  quality  -f-J-H).  toner  ft  ihjpiisner.  |  ^  will  w  relocate  for  ri^it  posi- 

TALENTED,  AMBITIOUS.  EAGER  photo-  !  HARDWORKING  sportswriter,  25.  interested  j  ti°«i  (617)  995-5698-momings  only. 
grapher  with  3  years  experience  of  general  |  injobonmid-sized*ilyinZ«ies2, 3. 5. Thrra  | 

assignments  and  personality  profiles  at  large  !  experience.  Box  3296,  Editor  A  Pub-  MAMJIOOM 

metroDolitan  daily  newsoaoer  seeks  new  dial- i  lisher. 


new  scenery,  senior-writing  spot  will  broaden 


_ FREELANCE _ 

THE  BEST  FREELANCE  FEATURE  ARTICLE 
WRITER  AVAILABLE  IN 
SOUTHEASTERN  MASSACHUSETTS 


metropolitan  daily  new^per  seeks  new  chal¬ 
lenge.  Will  consider  all  Zones.  Box  3348,  Edi¬ 
tor  A  Publisher. 


_  Lookingforopportunitytobreakintojoumalism 

VERSATILE,  persistent,  perceptive  reporter/  lullrtime.  Am  now  writing  part  time  for  a 
editor  seeks  fresh  challen«  on  larger  daily  or  |  30,000  daily  and  have  much  campus  news  ; 
magazine.  Extensive  and  varM  writing  back-  |  experience.  Willing  to  relocate.  Write  for  re-  1 
ground  on  medium-sized  daily,  AP  award-  i  some,  clips  and  references.  Box  3287,  Editor  j 
winner.  Will  relocate  for  THE  iob.  Bra  3278.  !  A  Publisher. 


T.i  ruTrr, - - T - . .  .  ' "  —  '■  SUPERINTENDENT  with  large  daily  and  Sun- 

!  M, talented,  ene^ic,  aixl  hard-working.  |  day  metro.  Possess  adminisStion.  technical. 
l-Uf*'P***°PP®^unitytobreakii^Ioumalism  organization  and  operatKXial  skills.  Bra  3298, 
full-time.  Am  now  writing  part  time  for  a  Editor  &  Publisher 


PRODUCTION 


winner.  Will  relocate  for  THE  job.  Bra  3278, 
Editor  A  Publisher. 


- ^ - -  I  EXPERIENCED  PRESSROOM  MANAGER  with 

LIFESTYLE  SECTION  looking  run  down?  Do-it-  i  track  record  of  problem  solving  desires  position 


VERSATILE  AND  CREATIVE;  Experience  in  !  all  journalist  strong  in  writirw,  paphics,  photo-  with  medium  to  large  daily  newspaper.  Box 
law,  education,  social  work  plus  4years  jour-  FaPhy.wilin^kqrt.sMile.  6  y^  experience,  ;  3318,  Editor  A  Publisher, 
nalism  experience.  Hard  news,  features,  edit- 


will  make  it  sparkle.  6  years  experience, 
1,000  circulation  daily.  Prefer  Zones  9, 


skills,  too.  Will  consider  reportng  or  editing  j  2,  1.  Bra  3314,  Editor  A  Publisher. 


job.  Bra  3288,  Editor  A  publisher. 

VETERAN  NEWSMAN.  Only  36.  Almost  20 


PUBLIC  RELATIONS 


MAY'81  collegepeaduateseekssportswriting  , 

position.  Edited  college  paper  and  has  worked  |  IMAGINATIVE  WRITER 


seeks  pr  position.  De¬ 


years  experience  reportng  and  copy  desk.  Su-  o"  mediurn  Eastern  daily  since.  Darkroom  and  i  cember  Non-profit  pr  experience.  Values 
pervisory  experience  as  news  editor.  Covered  all  i  '^1  experience.  Knows  sports.  Zones  1  and  2  words.  Has  written  it  all.  Box  3265,  Editor  A 
phases  horn  sports  to  national  political  conven-  '  preferred.  Bra  3279,  Editor  A  Publisher.  Publisher. 


phases  from  sports  to  national  political  conven¬ 
tions.  Prefer  Zones  3  or  4  but  will  consider  all. 
Omtact  Bill  Carbine  at  616  Glendale  PI,  Tulla- 
homa  TN  37388. 


To  antwor  box  number  adt  In 

EDITOR 
&  PUBLISHER 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response 
to  an  ad.  Include  only  mate¬ 
rial  which  can  be  forwarded 
in  a  large  manilla  envelope. 


E&P  Employment  Zone  Chart 
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Los  Angeles  Times  reports: 

2  key  witnesses  agree 
to  testify  against  McGoff 


Los  Angeles  Times  reported  (October 
27)  that  two  key  figures  in  the  Justice 
Department’s  investigation  into  South 
African  influence  on  American  politics 
have  agreed  to  testify  against  publisher 
John  P.  McGoff. 

According  to  the  Times,  Eschel  M. 
Rhoodie  and  L.E.S.  De  Villiers,  former 
officials  of  the  South  African  govern¬ 
ment,  have  admitted  they  played  a  role  in 
advancing  McGoff  $11  million  in  funds 
from  their  government  to  influence  U.S. 
public  opinion. 

The  potential  witnesses  were  said  by 
the  Times  to  have  promised  to  cooperate 
with  prosecutors  in  exchange  for  immun¬ 
ity  from  U.S.  prosecution.  Both  re¬ 
portedly  want  to  work  and  travel  in  this 
country  without  the  threat  of  prosecu¬ 
tion. 

The  Times  story  said  that  “sources 
close  to  the  case”  disclosed  that  the  two 
South  Africans  told  Justice  Department 
lawyers  that  McGoff’s  long-standing 
friendship  with  former  President  Gerald 
R.  Ford  first  attracted  them  to  the  pub¬ 
lisher  seven  years  ago. 

A  report  by  a  South  African  Judicial 
Commission  two  years  ago  alleged  that 
McGoff,  in  1974,  got  South  African  funds 
through  a  secret  Swiss  bank  account  to 
try  to  buy  the  defunct  Washington  (D.C.) 
Star. 

The  two  South  Africans,  the  Times 


Cable  firms 

(Continued  from  page  9) 


what  you  have  is  of  interest  to  viewers 
when  compared  to  other  programming.” 

When  Thole  labeled  a  newspaper-cable 
union  as  ideally  the  “perfect  marriage,” 
one  publisher  stood  up  and  reminded  him 
that  one  third  of  all  marriages  end  in  di¬ 
vorce. 

“How  do  I  know  that  after  5  years  you 
won’t  hire  away  some  of  my  reporters  for 
$10  an  hour  more?”  the  publisher  asked. 

“Cable  operators  don’t  view  them¬ 
selves  as  programmers  and  certainly  not 
as  professional  journalists,”  Thole  re¬ 
sponded.  “I  frankly  don’t  see  us  taking 
over  a  successful  cable  operation  and  be¬ 
coming  publishers.” 

Ad  survey 

Leonard  Zane,  general  advertising 
manager  for  the  Columbus  (Ohio)  Dis¬ 
patch  followed  Thole  to  the  podium  and 
pointed  with  pride  to  a  recent  survey 
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story  reports,  told  investigators  they  met 
McGoff  in  Geneva  to  arrange  the  pay¬ 
ment.  But  when  he  was  unable  to  purch¬ 
ase  the  Star,  McGoff,  without  consulting 
them,  used  $6  million  of  the  money  to  buy 
the  Sacramento  (Calif.)  Union. 

Rhoodie  and  De  Villiers,  the  newspap¬ 
er  story  continued,  agreed  to  cooperate  in 
the  investigation  after  being  shown  Jus¬ 
tice  Department  records  that  indicated 
McGoff  had  diverted  part  of  the  funds  for 
his  personal  use. 

The  Times  reported  last  April  that 
McGoff,  who  lives  in  East  Lansing, 
Michigan,  allegedly  used  some  of  the 
foreign  money  for  his  swimming  pool, 
boat  and  house.  The  Times  referred  to 
“investigative  sources,”  who  said  the 
publisher  also  made  undisclosed  stock 
purchases  with  part  of  the  $1 1  million. 

In  its  October  27  story,  the  Times  said 
it  unsuccessfully  tried  to  reach  McGoff 
and  that  his  Washington  attorney, 
Raymond  G.  Larroca,  refused  comment 
on  the  new  developments. 

However,  the  Times  said  Larroca 
stood  by  his  statement  to  the  newspaper 
last  April  that  “I  cannot  conceive  of  John 
McGoff  doing  anything  like  that  (divert¬ 
ing  funds).” 

Up  to  this  point,  the  Justice  Depart¬ 
ment’s  investigation  of  McGoff  is  based 
on  his  failure  to  register  as  a  foreign 
agent. 


showing  75%  of  Columbus’  Qube  viewers 
who  were  also  Dispatch  readers  would 
give  up  Qube  if  asked  to  forfeit  one  of  the 
mediums. 

The  advertising  executive’s  predic¬ 
tions  for  newspapers  and  cable  were  not 
as  cheerful. 

“There  isn’t  much  breathing  time  left 
for  newspapers  who  want  to  get  into 
cable,”  Zane  told  his  listeners,  asking 
them  to  remember  back  to  1955  when 
Proctor  &  Gamble  ran  55  pages  of  rotogr¬ 
avure.  “By  1977  (with  the  influx  of  televi¬ 
sion)  those  pages  were  gone.” 

Referring  to  a  recent  INAME  survey 
which  indicated  that  31%  of  the  nation’s 
newspapers  are  negotiating  or  have  com¬ 
pleted  negotiations  for  cable  channels, 
either  successfully  or  unsuccessfully, 
Zane  ticked  off  an  INAME  list  of  selling 
points  for  the  remaining  59%  of  the  coun¬ 
try’s  newspapers  to  use  when  dealing 
with  cable  fums. 

— Newspapers  are  a  desirable  cable 
lease  because  they  communicate  with 
their  readers  every  day  and  offer  a  year- 


round  daily  repetitive  reminder  for  read¬ 
ers  to  tune  to  the  newspaper  channel 
(which  is  part  of  the  cable  operator’s  pay 
cable  package). 

— Newspapers  communicate  with  pre¬ 
sent  and  potential  cable  television  sub¬ 
scribers,  and  at  least  one  newspaper 
study  has  shown  that  newspaper  and 
cable  subscriber  demographics  are  simi¬ 
lar.  Newspaper  subscribers  also  tend  to 
be  cable  subscribers. 

— Newspapers  can  offer  cable  oper¬ 
ators  a  means  to  enhance  their  pay  tv 
packages,  and  sell  and  keep  subscril^rs. 

— Cable  operators  have  problems  simi¬ 
lar  to  magazine  publishers.  Subscribers 
sign-up  and  quit  continually.  Some  cable 
operators  may  have  a  subscriber 
“chum”  of  25%  annually.  The  better  the 
cable  operator’s  pay  tv  package  of  offer¬ 
ings,  the  better  his  chances  are  of  mini¬ 
mizing  this  “chum.”  A  channel  leased  to 
a  newspaper  is  an  income  producer 
through  shared  income  from  advertising. 
— Newspapers  produce  and  receive  more 
news  than  they  use.  A  cable  channel  can 
be  an  ideal  outlet  for  much  of  this  and  for 
constant  updating  on  a  24-hour  basis. 

— A  business  partnership  with  a  news¬ 
paper  is  advantageous  because  newspap¬ 
ers  are  solid  business  enterprises  and  pre¬ 
stigious  community  forces. 

— Some  cable  operators  have  found 
newspapers  to  be  a  valuable  business 
partner  (and  vice  versa)  to  be  used  as  an 
advertising  vehicle  and  a  distribution  sys¬ 
tem — especially  if  the  newspaper  has  an 
efficient  TMC  program.  Both  have  lists  of 
subscribers  and  non-subscribers  that  can 
be  of  use  to  the  other. 

— The  cost  of  leasing  a  cable  channel 
can  vary  greatly.  One  newspaper  has 
leased  five  channels  at  no  cost  for  a  two- 
year  period  which  will  be  followed  by  a 
lease  calling  for  a  share  of  the  advertising 
income.  An  80-20  (80  newspaper  and  20 
cable)  split  in  net  income  is  desirable, 
although  75-25, 60-40  and  50-50  splits  are 
being  negotiated.  Some  newspapers  pay 
in  the  area  of  20<  per  channel,  per  cable 
subscriber  per  month.  This  is  not  a  desir¬ 
able  arrangement  because  equipment  fai¬ 
lures  and  other  problems  may  interrupt 
service  and  reduce  the  ability  to  generate 
income.  Other  leases  call  for  a  percentage 
of  the  net  income  from  advertising. 
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How  to  get  close*  to 

$51  billion  in  1981 

retaii  saies: 

It’s  within  easy  reach  when  you  talk  to  the  more  than  4.5  million 
New  England  households  spending  $50,999,1 02, 000’*  in  local 
retail  stores  in  1981.  Food  sales  alone  will  account  for  over  11.9 
billion  dollars  of  that  amount — a  projected  average  of  $2,618 
per  household.  Here  are  the  figures: 


RETAIL  SALES 

FOOD  SALES 

PERSONAL  INCOME 

Connecticut 

$13,427,203,000 

$3,123,577,000 

$29,000,121 ,000 

Maine 

4,766,257,000 

1,165,976,000 

7,574,753,000 

Massachusetts 

22,794,563,000 

5,224,329,000 

47,058,309,000 

New  Hampshire 

5,075,720,000 

1,251,815,000 

7,071,249,000 

Rhode  Isiand 

3,239,079,000 

743,270,000 

7,148,431,000 

Vermont 

1,696,280,000 

463,476,000 

3,394,016,000 

$50,999,102,000 

$11,972,443,000 

$101,246,879,000 

in  New  Engiand,  do  it 
with  newspapers. 


•1981  Editor  &  Publisher 
Market  Guide  estimates. 


Home  coverage  by  New  England  daily  papers  comes  close  to 
saturation  in  many  markets.  It  pays  to  advertise  in  that 
best-read,  best-selling  medium,  the  New  England  daily 
newspaper. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpeller  TImes-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 
The  Daily  Transcript  (Dedham)  (E) 
Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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MEMPHIS  PUBLISHING  COMPANY 

PUBLISHERS  OF 

THE  COMMERCIAL  APPEAL/MEMPHIS  PRESS-SCIMITAR 
495UNIONA\/ENUE/MEMPHIS,TN.  38101/901  529-2211 


In  order  to  meet  |he  challenge  of  innovative  advertising,  the  creative 
services  department  has  been  formed  at  Memphis  Publishing 
Company.  This  department  unites  the  talents  of  professional  artists, 
copywriters  and  photographers.  Whether  a  business  is  small  or 
large,  this  team  works  with  the  advertiser  to  develop  an  ad  or  series 
of  ads  that  wiil  complement  any  target  marketing  campaign  or 
overall  advertising  strategy.  As  publisher  of  The  Commercial  Appeal 
and  Memphis  Press-Scimitar,  we  know  that  creative  advertising 
means  successful  advertising. 

SCRIPPS-HOWARD  NEWSPAPERS 

Omunethal  / ^Pitss- 

dyAppeal  j  Scimitar^ 

495  Union  Avenue,  Memphis,  Tennessee  38101  901-529-2211 
Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 
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